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The  above  illustration  shows  a  new  •  A  careful  study  of  the  illustration 
assembly  of  Quadhole  Base  when  will  show  how  nut  quads  are  used  in 
used  exclusively  for  Patent  Base  plates.  alternate  rows.  The  angle  quads  used 
This  arrangement  results  in  a  form  that  on  both  ends  of  each  row  keep  each 
will  permit  the  use  of  small  plates  and  row  in  perfect  alignment  and  are  self- 
very  close  margins.  justifying.  It  will  also  be  noted  that 

•  Either  30  point  style  B  for  Blatch-  holes  are  at  a  45  degree  angle  in 

ford  hooks,  30  point  style  W  for  War-  direction  and  a  20  degree  ragle 

nock  hooks,  or  36  point  style  S  for  other.  Regardless  of  the  size  of 

Sterling  hooks,  Quadhole  Base  is  rec-  ^  plate  or  its  position,  a  hole  for  the 
ommended  and  forms  may  be  locked  hook  is  always  at  hand, 
in  a  regular  chase  with  quoins  or  in  •  Typical  prices  for  Quadhole  Base 
a  special  bowed  chase  with  lock-up  ore  Style  A  Kelly,  $15.60,  or  a  7/0 
screws  on  the  corners,  which  are  fur-  Miehle  at  $189.60,  based  on  a  price 
nished  when  requested.  of  60c  per  lb. 

Write  for  circular  giving  full  details 

NEW  LOW  PRICES  ON  FOUNDRY  TYPE 

M&L  TYPE  FOUNDRY 

4001  RAVENSWOOD  AVE.  •  CfflCAGO,  ILLINOIS 

QUADHOLE  BASE  WILL  NOT  WARP  OR  GROW 


•  Comes  in  3  sizes  (see  coupon). 

•  Not  "just  another  casting  box." 

•  Saves  time — makes  better  casts — 
loss  make-ready. 

•  Guaranteed  5  years. 

"EaiyKaster  is  the  fourth  catting  box  we 
kavs  had  in  the  iast  nine  years  and  the 
oRly  raal  one." 

Allegan  County  Democrat,  N.  Y. 


Trade  In  Your  Old  Casting  Box 


•ATTACH  TO  YOUR  LETTERHEAD 


INCORPORATED 

1612  Douglas  Ave.,  Kalamazoo,  Mich. 

Please  send  us  information  about — 


DNo.  I  EasyKaster  (5  col.xIS")  □  No.  2  (5  col.x24")  [Z13  (6  col.x24") 


We  have  a _ casting  box  to  trade  in. 

DMatMakir  □  Ben  Franklin  TrimOsaw  □  RouterPlaner 

llilVJS  Ji  CAW  4pa/4a  Ifl 
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What 

Evidence 

Would  ConvinceYou! 


High  time,  isn’t  it,  to  make  this  *'W.S.”  envelope  mystery 
value  face  the  stiff  court  of  your  own  trial  —  instead  of 
stalking  out  of  your  profit-scheme  as  unknown  and  mys¬ 
terious  as  ever !  Why  not — right  away — ask  for  the  now-famous 

Free  Sampler  Packet 

that  will  bring  the  most  convincing  proof  of  all  —  the  "feel”, 
under  your  own  value-sensing  finger-pressure,  of  Western  Sul¬ 
phite’s  strong  weighty  bond-like  character  at  so  much  less  than 
bond  cost.  Instantly  you  will  appreciate  its  admirable  surface 
for  every  kind  of  addressing  and  printing.  The  clear  blue- 
white  color-cast  will  please  you  and  your  trade,  and  there  is 
the  genuine  *'W.S.”  sure-stick  Felt  Brush  Gumming  besides. 
It  will  be  a  great  "case”  for  you  to  open. 


■■■■■■■■ . Exclusive!  ■■■  ■■■  ■ 

a  new  sensational  structural  improvement  in  window  enve- 
pes  is  on  the  way.  Watch  next  inonth  —  or  if  you  want 
an  advance  peek,  write  in  now! 
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•Mystery  Value^ 
of  the  Envelope  World 


Free  Sampler  Packet  shows  the  weights  (20,  24  and  28  lb.)  and  a 
plentiful  array  of  commercial  sizes,  plain  and  window.  If  you  are 
specially  interested  now  in  any  particular  specification,  we  will 
send  unprinted  samples  on  request.  Exclusive  with  — 

Remember,  W.  S.  special¬ 
ties  for  the  printer— backs 
you  up  with  Big  Stocks 
and  Fast  Service, 

t20  to  30  million 
envelopes  ready 
for  24  hour  ship- 
CODI  ment. 


fimm  MATES 

Envelope  Company 


1616  W.  PIERCE  STREET  .  .  .  MILWAUKEE,  WIS. 


WHAT  A  GOOD  LOOKING 
SAMPLE  BOOK./ 


-AND  WHAT  A  LINE 
OF  COVER  PAPER 


When  you  read  this  it  may  be  ready.  If 
not,  it  will  be  soon,  so  send  in  your  request  now. 

It  is  the  new  Buckeye  Cover  Sample  Book  —  our  supreme  effort  in  sampling  a 
supreme  cover  stock  in  a  supremely  practical  manner. 

When  we  saw  the  dummy  we  said — “That’s  the  finest  sample  book  we  ever 
issued.’  ’  The  printer  said —  “Yes,  and  it’s  the  finest  book  anybody  ever  issued.” 

Artistically  designed,  exhibiting  the  whole  of  the  great  Buckeye  line,  cover 
swatch  on  spiral  binder,  containing  the  super-useful  Color  Finder  feature, 
carrying  authoritative  color  suggestions  on  every  page  —  the  new  Buckeye 
Cover  sample  book  is,  we  believe,  the  most  useful  and  convenient  thing  that 
ever  went  into  a  printing  or  advertising  office. 

To  printers,  advertising  men,  artists  and  designers — it  is  yours  for  the  asking. 

THE  BECKETT  PAPER  COMPANY 

Makers  of  Good  Paper  in  Hamilton,  Ohio,  since  i8U8 
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y>l/kakem ^  u^keS^t/mS  daid^ 

DiiYCO  Rollers  in  this  large  ihddstrial 

PRINTING  PLANT 


Here  is  still  another  printing 
pjynf  that  has  adopted  the 
latest  aid  to  printers  who 
want  to  turn  out  high  class 
work  at  high  speed— the 
Dayco  Roller. 

Dayco  Rollers  are  entirely 
different  from  all  other  roll¬ 
ers.  They  are  ink  and  oil  re- 
sisdog.  There  is  no  ink  pen¬ 
etration.  No  soft  spots.  No 
blisters.  No  regrinding  nec¬ 
essary. 'And  Daycos  are 
weather-proof.  They  operate 
efficiently  under  the  most 
severe  conditions — torrid 
summer  heat  and  extreme 
humidity. 

There  is  a  Dayco  Roller  for 
every  printing  purpose.  The 
range  of  softness  extends 
from  a  base  softness  equiva¬ 
lent  to  composition  rollers  to 
the  hardest  degree  required 
for  any  printing  surface. 

Try  Daycos  in  your  own 
plant.  Make  your  own  com¬ 
parisons.  Write  for  com¬ 
plete  information. 


DAYTON,  OHIO 

WE  PIONEER  MANUFACTURER  OF  SYNTHETIC  RUBBER  PRINTERS'  ROLLERS 


The  World*s  Most  Widely  Read  Graphic 


608  South  Dearborn  Street 


Chicago,  lUinou 
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Periodical  Publishers  Institute 
G)ntrolled  Circulation  Audit 

The  only  publication  in  the  graphic  arts  field  that  fur¬ 
nishes  sworn  evidence  that  copies  are  sent  every  issue 
into  every  known  graphic  arts  plant  in  the  country. 


If  you  are  intcTCStei  in  Collt- 
type  or  want  to  learn  tom 
thing  about  the  subject,  be  nn 
to  read  J.  S.  Mertle’s  article  m 
page  26  of  this  issue. 


The  illustration  used  on  dti 
front  cover  of  this  issue  a 
through  the  kindness  si 
Cuneo  Press,  Inc.,  Chicago, 
and  L.  Mounteney,  Dircctot 
of  Fine  Bindings,  The  Cunts 
Press. 


Member 


★  This  issue  55,000  copies  printed,  54,247  mailed 
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STIMULATES 

PRINTING  SALES 

•  by  George  E.  Coleman 


WHY  doesn’t  the  printing  sales¬ 
man  make  greater  use  of 
the  buyer’s  dormant  fears,  easily 
aroused  and  hard  to  lay? 

Many  times,  with  the  fear  appeal 
he  can  swing  a  prospect  away  from 
price  domination.  He  can  persuade 
the  buyer  to  specify  paper  stock  of 
higher  quality  or  an  additional  color 
in  a  letterhead  or  advertising  piece. 
He  can  convince  the  advertising 
manager  that  it  would  be  imwise  to 
temporarily  shelve  (until  times  are 
better!)  the  proposed  advertising 
program.  Properly  used,  the  fear 
appeal  makes  the  salesman  master 
of  the  situation. 

Every  printing  buyer  harbors  dor¬ 
mant  fears  that  require  only  a  pen¬ 
etrating  salesman’s  touch  to  kindle 
into  flame.  The  salesman  can  arouse 
his  fear  that  a  cheapened  mailing 
piece  may  fall  far  short  of  the 
objective,  thus  proving  more  costly 
in  the  end.  The  customer  may  be 
made  apprehensive  of  the  safety  of 
important  records  unless  they  are 
inscribed  on  the  proper  paper  stock. 
He  can  be  cast  into  a  state  of  anxi¬ 
ety  through  the  fear  that  by  shelv¬ 
ing  necessary  advertising,  he  paves 


the  way  for  a  competitor  to  win 
over  the  best  outlets  for  his  mer¬ 
chandise. 

The  salesman  knows  paper  and 
printing  as  few  buyers  can  hope  to 
know  them.  He  is  thereby  qualified 
to  offer  suggestions  that  will  react 
to  the  buyer’s  benefit.  And  it  Is  his 
moral  duty  to  his  employer,  his  cus¬ 
tomer  and  himself  to  make  the 
buyer  —  when  necessary— fear  to 
do  otherwise  than  he  suggests! 

A  new  factory  was  under  con¬ 
struction  for  the  manufacture  of  a 
newly  invented  automobile  acces¬ 
sory.  The  inventor,  a  hard  headed 
business  man  and  an  executive  in 
the  local  bank,  was  president  of  the 
new  concern.  When  the  work  of 
installing  machinery  was  under 
way,  an  alert  printing  salesman  de¬ 
termined  to  sell  the  concern  its 
initial  requirements  for  business 
forms,  stationery  and  advertising 
pieces. 

Obtaining  an  interview  with  the 
president,  the  salesman  went  right 


A  little  fear,  properly  ad¬ 
ministered,  is  a  wonderful 
stimulant  to  printing  sales. 


^5^ 


Night  scene  of  Fine  Canyon  Dam,  one  of  the 
many  projects  being  built  for  the  preservation  of 
the  future  West. 
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WATERMARKED 


THE  NATION'S  BUSINESS  PAPER 


Compare  it!  Tear  it!  Test  it!  And  you  will  specify  it ! 


THE  HOWARD  PAPER 
COMPANY 
URBANA.  OHIO 
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DOESN’T  COUNT 

It  is  the  years  of  preservation,  ref* 
erence  and  excessive  handling  that 
should  determine  the  choice  of  a 
ledger.  It  can  be  said  without  res¬ 
ervation  that  Howard  Ledger  com¬ 
bines  all  of  the  most  essential  char¬ 
acteristics  to  meet  modern  day 
business  requirements — remarkable 
strength  to  endure  constant  han¬ 
dling — a  smooth,  uniform,  lasting 
surface  that  takes  ink,  typing  and 
erasures — a  permanent  whiter-than- 
snow  white  color — and  a  moderate 
price  consistent  with  practical  busi- 
jiess  economy,  and  its  printing 
qualities  are  excellent.  Specify 
Howard  Ledger  for  your  customers' 
requirements.  Available  also  in 
buff  and  light  buff  in  standard 
weights  and  sizes. 


Howard  Paper  Company,  Urbana,  Ohio.  GAM-3*33 

b  Beod  me  a  sample  book  on  Howard  L«dger. 
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ing  wise  counsel  regarding  W 
investment  and  pointing  the  way  to 
minimize  deferred  trade  acceptiS 
of  his  product.  No  back-slappiS  ' 
or  the  offer  of  low  price.  Avoidance 
of  delay  in  marketing,  thus  acceler¬ 
ating  sales,  was  of  paramount  im¬ 
portance  to  the  buyer.  The  salesman  J 
had  made  him  afraid  to  chance  low  ^ 
priced  stationery,  with  the  result  i 
that  it  was  less  difficult  to  sell  other 
quality  printing  in  keeping. 

Another  printing  salesman  saw  a 
nice  annual  order  getting  away  from 
him  because  a  manufacturer  de¬ 
cided  to  trim  sails  by  substituting 
occasional  leaflets  for  the  usual 
complete  catalog.  The  advertising 
manager  threw  up  his  hands  at  the 
salesman’s  protest  and  suggested 
calling  on  the  president.  The  presi¬ 
dent  received  the  salesman  but  de¬ 
clared  flatly  that  while  suggestions 
were  welcome,  they  could  not  alter 
his  decision. 

“I’ll  chance  that,  Mr.  President,” 
was  the  reply.  “Even  though  I  fail 

(Continued  on  page  41) 


after  a  quality  order  by  sowing  seeds 
of  fear. 

“Mr.  Willoughby,”  he  said,  “you 
have  considerable  investment  in  the 
new  factory  and  its  equipment.  As 
quickly  as  possible,  you  wish  to  real¬ 
ize  on  this  investment  and  the 
additional  money  that  you  will  put 
into  raw  materials,  labor  and  sales 
promotion.  But,  you  are  a  new 
concern;  you’ve  got  to  fight  for 
recognition  in  the  trade!  You’ve  got 
to  create  prestige  as  you  go.  And 
you  can’t  afford  to  overlook  the 
prestige  building  value  of  fine  busi¬ 
ness  stationery! 

“As  a  newcomer,  your  stability 
and  financial  responsibility  are  un¬ 
known  in  the  trade.  Everyone  within 
a  range  of  fifty  miles  of  here  has 
heard  of  you  and  your  bank.  But 
when  you  reach  out  into  other 
counties  and  distant  states,  folks 
don’t  know  you  from  Adam!  They 
never  heard  of  you  before,  and  the 
mere  announcement  that  you  are 
making  and  distributing  your  new 
accessory,  isn’t  going  to  make  their 
hearts  palpitate.  They  can  sit  back, 
cold  and  aloof.  You  can’t!  You've 
got  to  show  them! 

“You  need  these  dealers  to  dis¬ 
tribute  your  product.  So  far  as  they 
know,  they  don’t  need  you.  They 
have  gotten  along  very  well  without 
you.  Of  course,  they  will  be  inter¬ 
ested  in  a  profitable  new  line — pro¬ 
viding  they  are  satisfied  that  the 
expense  of  adding  the  line  is  justi- 
fled  by  the  resources  back  of  the 
new  company.  It  is  for  you  to  decide 
whether  your  business  stationery 
will  proclaim  your  stability  and  urge 
these  dealers  to  fall  in  line  —  or 
caution  them  to  go  slow.  A  good 
rag  content  letterhead  will  do  more 
to  win  consideration  for  your  propo¬ 
sition  and  your  salesmen  than  an 
offer  of  broad  proflt  margins.” 

Why  wouldn’t  the  buyer  be  in¬ 
terested!  Here  was  a  salesman  giv¬ 


No  nood  to  loll  oUset  printers  what  fuzz  does  to 
production  schedules.  The  finer  the  job.  the 
slower  the  progress,  ii  the  paper  is  iuzzy. 


dependable  printing  suriace. 


Hammermill  Oiiset  is  "hizz-frOe"  because  of  a 
specially-developed  suriace  sizing  treatment 
and  ever-vigilant  eyes  in  the  Hammermill 
Laboratories,  where,  through  the  "fuzzometer" 
(smaller  picture  above)  every  run  of  the  poper 
is  checked  to  assure  a  clean,  smooth,  firm 


Your  blanket  does  not  get  sticky,  the  reproduc¬ 
tions  do  not  "muddy  up"  and  you  reduce  idle 
press- time  for  washups  to  a  minimum  when  you 
run  iobs  on  Hammermill  Offset. 


Mail  the  coupon  today  for  full-sized  sheets  of 
commercial  runs  (including  register  marks)  on 
Hammermill  Offset. 


HAMMERMILL 
OFFSET 


HAMMERMILL  PAPER  COMPANY.  Eri*.  Pa. 


PUoc*  Mnd  lull  uM  prats  thtota  oi  commtrcial  runt  on  Hammtt- 
mill  Oiitol.  alone  tampit  book  and  brochura  dotcrlbinq  tho 
Fuiiomolor  and  other  Hanraermlll  taiequardt  oi  paper  quoUtr. 


Name- 


(Pleate  oltoch  ible  coupoa  to  your  buttoeit  lettorbead) 


•Advertising  Layout 


EMPHASIZING  THE  ESSENTIAL  POINTS 

*  by  L  J.  Herzberg 


♦ 

M, 


IN  THE  January  issue  of  Graphic 
Arts  Monthly,  writing  on  the 
fundamental  principles  of  advertis¬ 
ing  layout,  the  author  named  three 
primary  functions  of  the  layout,  to 
wit:  to  attract  the  eye,  to  empha¬ 
size  the  essential  points,  to  vitalize 
the  page. 

Beauty  as  a  means  of  achieving 
the  first  of  these  functions,  was  dis¬ 
cussed  at  length  in  that  article.  It 
was  pointed  out  that  the  combina¬ 
tion  of  unity,  rhythm,  pattern,  har¬ 
mony,  balance,  contrast  and  va¬ 
riety,  as  found  in  nature  and  man’s 
artifices,  resulted  in  pleasant  hu¬ 
man  reactions;  that  it  was  these 
qualities  that  make  a  piece  of  print¬ 
ing,  a  painting  or  a  sunset  beauti¬ 
ful.  It  was  stressed  that  the  perfec¬ 
tion  sought  in  advertising  design 
was  structural;  something  that  is 
an  integral  part  of  the  composi¬ 
tion,  not  an  extraneous  decoration 
—  not  “prettification.” 

In  the  present  study  we  shall  con¬ 
tinue  the  analysis  of  structural  per¬ 
fection,  applied  to  printed  matter. 
But  we  will  not  confine  ourselves  to 
eye-attraction.  We  want  to  know 
what  unity  and  pattern,  harmony 
and  balance  have  to  do  with  the 
layout’s  second  function.  How  will 
these  attributes  emphasize  the  es¬ 
sential  point  —  or  points?  Let  us 
analyze  the  2-page  Graphic  Arts 
spread  of  the  Western  States  Enve¬ 
lope  Co.,  reproduced  on  page  14. 
Here  we  have  a  robust  specimen! 


It  has  all  of  the  qualities  that  go  to 
make  a  good  layout!  (Mind!  It  is 
not  presented  as  a  pretty  ad!) 

It  has  Unity.  The  reader  sees  the 
two  pages  as  a  physical  unit,  be¬ 
cause  the  layout  maker  unified  his 
composition.  That  is,  he  tied  up  the 
various  masses;  his  dominant  illus¬ 
tration  with  the  headline  and  the 
logotype;  the  latter  two,  in  turn, 
with  the  t3^ography.  It  has  a  total 
effect  that  concentrates  the  read¬ 
er’s  attention. 

It  is  Rhythmic.  To  be  sure  it  has 
not  the  ethereal  rhythm  of  a  cloud 
bank;  but  it  does  show  a  severely 
practical  recurrence  of  shapes  in 
the  headline,  and  in  the  logotype, 
with  its  repetitive  rectangles  (the 
envelopes) .  It  also  has  an  alterna¬ 
tion  of  long  and  short  elements  in 
its  various  type  imits. 

It  has  Pattern — in  the  juxtapo¬ 
sition  of  mask  and  envelope  in  the 
dominant  illustration.  In  the  logo¬ 
type,  varying  shapes  are  repeated 
at  intervals.  There  is  a  suggestion 
of  pattern  in  the  signature,  as  well 
as  other  minor  masses. 

It  has  Harmony.  Its  parts  are 
adapted  to  each  other.  There  is 
present  a  proportionate  correlation 
of  elements,  in  shape,  in  value  and 
in  import,  making  a  pleasing  whole. 

It  is  Balanced,  in  that  the  illus¬ 
tration  and  the  logotype,  the  oppos¬ 
ing  major  masses,  are  poised  to  neu¬ 
tralize  each  other.  The  medial  body- 
type,  and  the  minor  displays  also 
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Simplifying  Your  Selling 

A  powerful  series  of  advertisements  in  the  leading  busi¬ 
ness  magazines  is  now  carrying  the  story  of  Caslon  Bond  to 
your  customers.  Printing-buyers  of  all  types  are  told  how 
use  of  Caslon  Bond  helps  solve  their  individual  problems. 

The  purpose  of  this  Caslon  Bond  campaign  is  two -fold: 
1.  To  simplify  your  selling  by  making  it  easy  for  you  to 
get  your  customer’s  approval  when  you  recommend  Caslon 
Bond  as  the  brand  of  paper  for  the  job.  2.  To  increase  your 
letterhead  and  office  forms  business  by  suggesting  addi¬ 
tional  uses  for  Caslon  Bond  in  your  customers’  offices. 

Because  of  this  advertising  support — in  magazines  and 
through  regular  mailings  —  you  meet  with  enthusiastic 
approval  when  you  recommend  Caslon  Bond.  Buy  it  in 
cartons  from  your  paper  merchant.  The  Munising  Paper 
Company,  410  N.  Michigan  Avenue,  Chicago,  Ill. 

CASLON  BOND  M 
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help  to  maintain  equilibrium.  It  is 
not  top-heavy,  nor  over-weighted 
at  its  base. 

It  has  Contrast  —  splendid  con¬ 
trast  of  black  and  white  values  — 
in  the  beam  of  light  against  the 
dark  background,  in  the  mask 
against  the  envelope,  and  in  the  en¬ 
velope  in  turn,  against  its  own  deep 
shadow.  There  is  also  contrast  in 
shapes  between  the  illustration,  the 
logotype  and  subordinate  elements. 

It  has  Variety  —  in  the  illustra¬ 
tion,  headline,  logotype  and  type 
units.  And  such  interesting  varia^ 
tion!  —  combining  as  it  does  in  that 
illustration,  things  not  ordinarily 
seen  in  combination:  a  flash-light, 
an  envelope  and  a  mask. 

In  short,  this  “Clues”  advertise¬ 
ment  of  the  Western  States  Enve¬ 
lope  Company  is  “a  natural”  for  at¬ 
tention.  It  has  that  combination  of 
structural  qualities  which  are  at¬ 
tractive  to  the  eye. 


But  it  is,  and  has,  more  than  that' 
Everything  that  has  gone  into  the 
attainment  of  this  basic  beauty 
also  Emphasizes  the  Essentid 
Points.  (And  that’s  the  essential 
point  of  this  paper!)  Let  us  dig. 
cover  the  various  emphases  of  va¬ 
rious  selling  points  in  this  adver¬ 
tisement. 

First,  let  it  be  noted  that  unity  of 
composition  here,  does  more  than 
unify  the  several  masses.  It’s  not  a 
“modernistic  symphony  in  black- 
and-white.”  The  man  who  made 
this  layout  did  not  play  with  ink  or 
crayon  for  value’s  sake.  His  unity 
of  masses  is  also  unity  of  message. 
His  composition  declares  itself  in 
terms  of  clarion  clearness.  “Here  i«  ' 
a  story’*  it  proclaims;  “a  mystery 
involving  mcmey  and  Western  Sul¬ 
phite  Envelopes.”  And  that’s  a 
prime  essential  of  all  advertising; 
that  it  contain  an  invitation  to  read 

(Continued  on  page  44) 
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ISN*T  tc  a  dear  clue  to  yomr  next  move  when  we  tell  you 
that  no  item  ever  apoc-li^ted  by  W.  S.  has  stirred  such 

interest  among  shrewd  thopowntn  as  this  **mystery 

valuer*  ....  Maybe  it  was  the  **mystety**  factor  that 

waked  their  fint  attention,  but  it  dsdn*t  take  long  to 

overshadow  that  by  the  vastly  more  important  **vahie**  ele¬ 

ment  . the  quality  that  comes  so  close  to  bond,  at  so 

much  less  than  boc^  cost. 


Value  indeed!  Rich,  almost  elegant  in  feel  and  weig 

Strength.  Blue- White  ^olor.  Tou^ness.  ^ick  printing  and 

“Myitery  Value 
of  the  Envdope 
WorkT 


Ready! 
Newest  Loose-Leaf 

Free  Price  List 


The  Graphic  Arts  Monthly 


n  SUPER  ir|FLAT 

uummed  Paper 


Gummed  Paper 

"IT'S  PROCESSED" 


Look  for  this  trade  mark  on 
every  blue-wrapped  package — 
it  is  your  protection. 


YO  U  C  AN  T  GO  WRO  NG 
WITH  TROJAN  #412! 


The  ordinory  run  of  labels  does  not  need  an  expensive  gummed 
paper — but  the  gummed  paper  you  use  should  feed  through  the 
press  without  difficulty,  handle  easily  and  at  the  same  time 
guarantee  splendid  printing  results. 

You  will  like  Troian  Gummed  Paper  #412.  It  has  an  excellent 
printing  and  lithographing  surface  with  a  smooth  egg-sheil  fin¬ 
ish,  and  good  bulk.  It  is  processed  in  Troian's  exclusive  man¬ 
ner  to  lie  perfectly  flat  and  to  insure  first  doss  results  on  the 
press  at  a  considerable  savings  in  initial  cost  and  time.  Avail- 
oble  with  either  AAA  Dextrine  gumming  or  strong  gumming 
(#512)  with  typicol  Troian  uniformity. 

Your  Troian  distributors  will  be  glad  to  help  you  decide  on  the 
giimming.  The  Gummed  Products  Company,  Offices  ond  Mills, 
Troy,  Ohio,  mokers  of  Troian  Box  Tape  and  Sterling  "Tread" 
Gummed  Tape. 


Sales  Branches:  Chicago,  Cincinnati,  Cleveland,  Los  Angeles,  New  York,  St.  Louis 

The  Gummed  Products  Company,  Troy,  Ohio. 

Send  me  a  copy  of 

□  "Printing  on  Gummed  Papers” 

^  □  "How  To  Select  Trojan  Gummed  Paper” 

^  and  the  name  of  your  nearest  distributor.  irngM 


(Please  attach  to  your  business  stationery) 
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*  by  Richard  H.  Cunningham 

Staff  Correspondent 


WASHINGTON,  D.  C.  (ICN) 

A  quiet  birthday  party  was 
celebrated  here  in  the  Graphic  Arts 
industry  when  the  lusty  child  of 
the  NRA,  the  Graphic  Arts  Code, 
reached  its  first  birthday  in  an  at¬ 
mosphere  of  some  confusion,  and 
a  growing  feeling  of  disillusion¬ 
ment  among  those  who  have  been 
close  to  the  code,  and  have  seen  its 
early  successes  as  well  as  its  short¬ 
comings. 

Division  Seven,  headed  by  youth¬ 
ful,  Harvard  degreed  Jack  Tate, 
was  fully  conscious  of  the  signifi¬ 
cance  of  February  26  as  the  natal 
day  of  the  code,  and  the  division 
celebrated  the  day  by  praising  the 
precociousness  of  the  “child,”  and 
calling  attention  to  the  fact  that 
statistics  indicate  a  substantial 
gain  in  the  Graphic  Arts  field  since 
last  March,  a  fact  borne  out  here 
by  U.  T.  A.  figures. 

Criticism  of  the  Code  in  Wash¬ 
ington  is  based  not  upon  the  aims 
of  the  NRA  as  proposed  by  Presi¬ 
dent  Roosevelt,  but  upon  the  tedi¬ 
ous  delays,  red  tape,  frequent 
changes  in  personnel,  and  general 
inability  to  get  things  through 
which  characterizes  nearly  all  the 
NRA  divisions,  a  fault  due  to  cum¬ 
bersome  bureaucracy,  and  not  to 
Administrators  who  are  conceded 
to  be  alert,  wide-awake,  and  regu¬ 
lar  fellows.  ’ 

The  interest  of  the  industry  is 
at  a  high,  point  regarding  the  in¬ 
vestigation  of  the  NRA  asked  by 
Senators  Nye  and  Maccar^an,  and 


it  is  believed  the  results  of  this  ln-« 
vestigation  will  bear  fruit  infl 
putting  action,  speed  and  pep  intofl 
the  entire  code  set-ups. 

“Business  and  Government  justi 
can’t  get  along  together,”  one  of  ■ 
the  highest,  most  well  informed  1 
members  of  the  Graphic  Arts  in- 1 
dustry  told  the  Graphic  Artti 
Monthly.  “We  in  Washington  seel 
the  difference  in  tempo,  in  gettingl 
things  done,  between  govemmenti 
and  private  industry.  I  might  say  1 
that  Government  is  stupidly  hon-l 
est.”  I 

However,  in  justice  to  the  efforts  1 
of  the  members  of  the  NRA 
Graphic  Arts  Administrative  sec¬ 
tion,  it  is  only  fair  to  point  out 
that  facts  and  figures  speak  for 
themselves,  and  the  payroll  (me¬ 
chanical)  in  March,  1934  was 
almost  25%  greater  than  it  was  in 
July,  1933,  and  productive  activity 
in  the  industry  showed  a  like  vol¬ 
ume  of  increase. 

The  general  tone  of  the  entire 
business  has  been  improved  during:, 
the  past  year,  and  all  in  aB; 
Graphic  Arts  leaders  here  feel  that^ 
the  Code  has  not  been  in  vain,  in^ 
spite  of  the  feeling  that  the  ma-j 
chinery  is  not  so  well  oiled  as  it 
ought  to  be.  1 

John  J.  Deviny,  Executive  View 
President  of  the  U.  T.  A.  at  Naj 
tional  Headquarters  celebrated  th| 
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profit  production  in  your 
press  room,  contrast  here  the  advan¬ 
tage  in  this  Harris  EL  22  x  34  Offset  over 
the  earlier  and  now  obsolete  S5L  model.  •  Your 
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Code’s  birthday  with  an  optimistic 
outlook,  envisioning  definite  prog¬ 
ress  in  the  new  year  under  a 
better-worked  out  code  arrange¬ 
ment. 

R.  F.  C.  Loans  to  Printers 

Without  fanfare  of  publicity,  the 
Reconstruction  Finance  Corpora¬ 
tion  has  been  quietly  gathering  to¬ 
gether  complete  data  and  statistics 
regarding  the  status  of  the  Graphic 
Arts  industry,  and  the  result  is  that 
the  Jones-headed  RFC  has  a  com¬ 
plete  picture  of  the  industry  as  it 
exists  today,  and  what  is  more  sig¬ 
nificant  is  the  fact  that  the  RFC 
finds  the  printing,  lithographing 
and  allied  lines  in  the  most  stable 
condition  since  the  start  of  the  de¬ 
pression. 

To  statistically  minded  M.  F. 
Poster,  of  the  Economics  Research 
Division  of  the  RFC  fell  the  job 
of  charting  the  course  of  the  in¬ 
dustry,  and  here  is  what  calculat¬ 
ing  statistician  Foster  told  the 


Graphic  Arts  Monthly,  on  the  basis 
of  his  collected  data. 

“Any  member  of  the  Graphic 
Arts  Industry  may  apply  for  an 
RFC  loan.  We  have  as  many  loans 
out  to  graphic  arts  establishments 
as  we  have  to  other  industries.  I 
find  that  printers  as  a  class  are 
good  risks,  and  if  a  printer  or 
member  of  the  Graphic  Arts  in¬ 
dustry  is  a  legitimate  business  risk, 
he  will  find  a  cordial  welcome  at 
the  RFC.  I  know  we  have  many 
graphic  arts  establishments  already 
represented  on  our  loan  list.” 

Section  26  of  the  Code 

A  great  round  table  in  the  Tower 
Building  here,  home  of  the  Graphic 
Arts  Coordinating  committee,  was 
filled  with  cigar-puffing  members 
of  the  committee  in  a  strenuous 
effort  to  iron  out  the  ambiguous 
section  26  of  the  Code,  but  with 
their  combined  brain  power  section 
26  still  is  referred  to  here  as  “am¬ 
biguous.” 

“There  will  be  no  statement  on 
section  26  this  month,”  declared 
Chief  Counsel  Gross,  former  NRA 
executive,  boyish  attorney  for  the 
graphic  arts  moguls. 

Postpone  Sales  Contract  Hearing 

The  stereotype  dry  mat  industry’s 
uniform  sales  contract  hearing,  has 
been  postponed  from  February  20th 
to  April  17th,  it  was  announced 
by  Miss  Marshall  Cowles,  Assistant 
to  Donald  Richberg,  at  Headquar¬ 
ters  of  the  National  Recovery  Ad¬ 
ministration. 

These  forms,  which  are  used  by 
some  newspapers  and  syndicate 
material  printers,  are  expected  to 
bring  to  Washin^on  a  number  of 
members  of  the  printing  field,  as 
well  as  members  of  the  Graphic 
Arts  and  Paper  Industries,  who 

(Continued  on  page  40) 


John  J.  Deviny 

Executive  Vice  President,  U.T.A 


•Keeping  Reader  Interest  i 

with  LOCAL  “PIX” 


TWO  things  make  a  publication 
valuable  as  an  advertising  me¬ 
dium:  circulation  and  reader  inter¬ 
est.  Circulation  without  reader  in¬ 
terest,  like  faith  without  works,  “is 
dead.” 

Smart  advertisers  have  this  fig- 
lured  out  and  can  make  a  pretty 
good  guess  concerning  the  value  of 
your  readers  as  prospects,  by  ana¬ 
lyzing  the  paper.  If  it  is  sloppy, 
scant  in  news  and  features,  and 
otherwise  uninteresting,  pleas  for 
advertising  fall  on  deaf  ears. 

To  secure  worthwhile  readers  — 
the  kind  that  will  pay  for  value  and 
so  are  good  prospects  for  your  ad¬ 
vertisers —  publishers  must  give 
VALUE. 

Assuming  that  main  news  events 
of  the  town  and  county  are  cov¬ 
ered  each  week  and  that  the  pub- 


•  by  M.  E.  Smith 

lisher  has  a  reasonable  amount  of  i 
good  features  and  editorials  in  his  1 
paper,  there  remains  one  bet  many  \ 
rural  publishers  have  been  missing. 

That  bet  is  local  pictures. 

Photoengravers  may  be  at  fault 
for  not  doing  a  better  job  of  selling 
to  small-town  publishers,  or  per¬ 
haps  the  publishers  have  been 
asleep  on  the  job.  At  any  rate,  we 
have  had  the  idea  that  “cuts”  of  ‘ 
local  persons  and  scenes  are  too 
costly  for  our  use.  It  isn’t  true. 

Did  you  know  you  can  get  a  good 
zinc  halftone  suitable  for  news¬ 
paper  use  in  a  size  that  will  work 
nicely  in  two  columns,  for  around 
a  couple  of  dollars  —  possibly  less? 

Consult  your  standard  photoen¬ 
graving  scale;  get  one  from  your 
engraver  if  you  do  not  already  ^ 

have  it.  (Continued  on  page  51) 


This  plate,  taking  advantage  of  discounts  described  in  the  accompanying 
article,  cost  less  than  $2.00.  It  was  made  from  an  ordinary  kodak  picture, 
4x2  inches  in  size. 
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tF  IT*S  A  NEWSPRINT  JOB 


you  CAN  DO  IT  BETTER 
WITH  A  COX-O-TYPE 


NEW  YORK:  220  E.  FORTY-SECOND  ST. 
SAN  FRANCISCO:  707  CALL  BUILDING 
THE  GOSS  PRINTING  PRESS  COMPANY 
OF  ENGLAND,  LTD.,  LONDON.  ENG. 


Showing  a  profitable  return  on  every  job, 
the  Goss  Cox-O-Type  Press  is  being  called 
upon  more  and  more  to  handle  a  wider 
range  of  work  in  one  or  two  colors. 

For  example,  the  West  Publishing  Co., 
Minneapolis,  is  using  3  Cox-0>Types  to 
print  legal  briefs.  Three  Cox-O-Types  are 
kept  in  constant  service  at  Butler  Brothers, 
Chicago,  producing  their  advertising  news 
supplements,  and  the  Chicago  Daily  Law 
Bulletin  is  published  on  2  Cox-O-Types. 

Investigate  the  exclusive,  cost-cutting  fea¬ 
tures  of  this  modern  roll-fed,  flat  bed  press. 
It  will  pay  for  itself  on  any  type  of  news¬ 
print  production.  Write  today  for  com¬ 
plete  facts,  figures,  and  data! 

THE  GOSS  PRINTING  PRESS  CO. 

CHICAGO 


L 
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ELPFUL  PAPER 
SUGGESTIONS 


^‘Strong  as  a  Bear — ” 

Advertising  pieces  mailed  by  The 
Howard  Paper  Company,  Urbana, 
Ohio,  have  ^ways  elicited  praise  in 
GAM’S  offices. 

Especially  is  this  true  of  the  re¬ 
cent  broadside  and  portfolio  cap¬ 
tioned  “Strong  as  a  Bear  and 
Whiter  than  Snow.” 

The  typography  of  the  broadside, 
the  printing  in  two  colors  (light 
blue  and  black)  and  the  color  of  the 
paper  leave  little  to  be  desired. 
The  whiter-than-snow  color  of  this 
Howard  Bond  is  due  to  “expert 
selection  of  mill  site  providing  an 
abundance  of  pure  subterranean 
lake  water.”  The  strength  of  the 
paper  is  due  to  the  “long,  hardy 
fibres  closely  woven  together  under 
a  smooth,  firm  printing,  writing, 
typing  and  erasing  surface.” 

The  portfolio  is  a  piece  worthy  of 
saving.  In  one  pocket  are  excellent 
samples  of  complete  letterheads; 
in  another,  envelopes.  Attached  to 
it  are  swatches  showing  the  four¬ 
teen  colors  and  six  distinctive  fin¬ 
ishes  in  which  Howard  Bond  is 
available. 

Baldwin  Issues  Special  Issue 

The  Baldwin  Paper  Company, 
Inc.,  233  Spring  Street,  New  York 
City,  entered  its  15th  year  of  busi¬ 


ness  with  a  big  special  edition  of  its 
live  house  organ,  Baldwin’s  Busi¬ 
ness  Brevities. 

The  front  cover,  which  is  attrac¬ 
tively  printed  in  two  colors,  features 
the  expression:  “entering  our  Fif¬ 
teenth  Year  of  successful  service 
to  the  Graphic  Arts,  we  wish  to  ac¬ 
knowledge  with  thanks  and  grati¬ 
tude  our  sincere  appreciation  to  our 
Customers  for  their  increasing  pat¬ 
ronage;  to  Paper  Mills  and  Mer¬ 
chants  for  their  liberal  co-opera¬ 
tion,  and  to  our  many  Friends  for 
their  generous  encouragement.” 

The  edition  contains  114  pages  of 
text  with  cover,  and  two  4-page 
inserts.  Readers  of  Graphic  Arts 
Monthly  desiring  a  copy  should 
write  to  Samuel  S.  Himmell,  Presi¬ 
dent,  Baldwin  Paper  Company. 

Nerv  House  Organ 

“Paper  and  Printing  Digest”  is 
an  excellent  house  organ  published 
by  Bradner  Smith  &  Company, 
Paper  Merchants,  333  South  Des- 
plaines  Street,  Chicago. 

The  first  issue  contains  well- writ¬ 
ten  articles  on  “Paper  Facts  for 
Printers”,  “On  the  Planning  of 
Printing”,  and  “It’s  Time  to  Take 
Inventory  of  Printing  Supplies”. 
The  publication  is  edited  by  Wil¬ 
liam  Bond  Wheelwright. 


STEAWY,  LOW-COST 
PHIXTIACi 
PKOOCCTiOA  YOU 


CAiY 


THE  CHANDLER  &  PHIC;E 
CO.MPAIWV.  CLEVELAND,  D. 


PRINTING  PRESSES  AND  PAPER  CLTFERS 


New  \ork:  Grand  Central  Palaee,  480  Le  xinglon  Avenue 
Chicago;  Tranapurtation  Building,  608  S.  Dearborn  St. 


Iltvery  experienced  printer  knows  that  one 
outstanding  feature  of  Chandler  &  Price 
presses  is  their  unfailing  dependability,  .  , 

Dependability  proved  by  the  performance  of 
more  than  60,000  Chandler  &  Price  presses 
in  use  in  the  United  States  (more  by  far 
than  ever  built  by  any  other  manufacturer!. 


This  same  dependability  also  distinguishes 
9  the  New  Craftsman  Press  with  C  &  P  Rice 

Automatic  Feeder.  That  explains  why  it  im> 
mediately  becomes  the  busy  press  wherever 
'  it  is  installed,  why  pressmen  like  to  use  it,  and 

The  Chandler  &  Price  Craftsman  why  executives  feel  certain  that  profits  are 
Press  with  C  &  P  Rice  Automatic  ,  jju-i.  ij  r  ■. 

Feeder:  10  x  15  and  12  x  18  safeguarded  when  jobs  are  marked  up  for  it. 


Dependability  is  only  one  of  many  distin¬ 
guishing  features:  Handwheel  Impression 
Control,  solid  one-piece  frame,  controlled 
ink  distribution,quick  and  easy  feederadjust- 
ments,  high  average  daily  output.,  are  others. 

Before  you  purchase  any  press  or  feeder 
get  all  the  facts  about  this  New  Craftsman 
Unit.  Write  us  for  the  Craftsman  Picture 
Book  and  "The  Proof  of  the  Pudding,” 
that  interesting  printed  demonstration  of 
Handwheel  Impression  Control. 


[ 
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Heat  Creeps — Thermostat  Rigid 

QI  have  a  new  style  expansion 
•  tube  thermostat  in  my  electric 
pot,  seated  on  top  of  and  running 
through  a  hole  presided  in  the  pot 
cover.  It  beds  upon  the  pot  cover 
and  the  hollow  anchor  pipe  with 
the  expansion  rod  or  tube  inside  is 
immersed  in  the  metal  below.  At 
first  the  heat  range  was  narrow  and 
constant  at  SW*  to  530°.  Later  it 
was  above  550°  and  was  again  ad¬ 
justed.  Now  again  it  is  up  above 
550°.  I  can  see  nothing  wrong.  Have 
you  a  suggestion? — J.  C.  M. 


This  same  condition  is  found  in 
many  gas  pot  thermostats,  and  the 
effects  produced  are  similar. 


^  When  the  pot  is  turned  off,  the 
^  •  metal  cools  and  contracts.  Now 
if  no  flexible  provision  is  made  in 
bedding  the  thermostat  base  upon 
the  pot  cover  to  permit  it  to  settle 
as  the  metal  in  the  pot  cools  and 
contracts  downward,  a  strain  is 
forced  upon  the  threaded  parts  of 
the  thermostat,  gradually  changing 
the  bearing  of  the  expansion  tube 
upon  the  acting  finger  above.  The 
result  is  a  gradual  increase  or 
creeping  of  the  heat.  In  time  this 
condition  can  seriously  damage  the 
mechanism. 

Obviously,  the  simple  solution  is 
to  provide  an  expansion  washer  or 
spring  under  the  thermostat  base 
upon  the  pot  cover,  which  will  per¬ 
mit  the  entire  device  to  move  up  or 
down  slightly  as  the  metal  congeals 
and  grips  it.  That  done,  the  device 
should  stay  at  a  given  heat  range 
indefinitely. 


Hand  Spacing  Greatly  Reduced 
TNQUIRIES  from  readers  regard- 
1  ing  elimination  of  hand-spacing 
on  typesetting  machines  justify 
comment  on  results  accomplished 
along  this  line  in  recent  months. 

Study  of  spaceband  specifications 
by  manufactiurers  in  an  effort  to 
reduce  this  costly  item  in  machine 
composition  has  produced  a  space- 
band  slightly  thinner  at  the  top  and 
thicker  at  the  base  of  the  wedge 
than  the  common  “thick”  band,  five 
of  which  will  give  more  “spread” 
than  six  regular  bands.  This  extra 
spread  reduces  the  necessity  for 


hand  spacing,  and  the  extra  thin¬ 
ness  at  the  top  will  sometimes  per¬ 
mit  a  line  to  cast  that  may  not  do 
so  when  thick  bands  are  used.  Ac¬ 
tual  comparative  thicknesses  follow : 

Thick.  New. 

Thick,  of  band  at  top. .  .0375  .037 

Thick,  of  band  at  bot’m  .1005  .121 

Total  expan.  of  band. .  .063  .084 


In  a  comparative  test  made  by  the 
same  operator  on  the  same  machine, 
covering  a  period  of  two  weeks— 

(Continued  on  page  46) 
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CUTS  A  FULL  GALLEY 
of  Slugs  in  35  Seconds 

High-speed  for  a  straight  cut,  yet  the  Rouse  Band  Sow, 
outomaticxally  selects  slug  lengths  of  variable  measure, 
aligns  slugs  instantly,  feeds  without  adjustment  and  cuts 
accurately  to  length. 

Point  of  alignment  is  made  on  the  slug  during  the  casting 
gjeration  without  attention  by  the  operator.  No  mechanical 
linotype  changes  ore  necessary  for  the  efficient  use  of  the 


bond  saw. 

The  Rouse  Band  Saw  is  easy,  safe  and  fast 
in  operation.  It  does  the  work  of  a  day  in 
a  few  minutes.  It  shortens  the  distance 
from  the  linotype  to  the  make-up  bcmk. 

,  There  ore  many  reasons  why  you  should 
hove  complete  information  about  the  Rouse 
Bond  Sow.  Hundreds  of  users  know  these 
reasons.  You  can  learn  them  by  writing  or 
s^ng.  the  coupon.  Do  it  Now. 


There  are  two  sizes 
of  the  Rouse  Band 
Sow.  The  price  of 
the  smaller  sow  is 
especially  crttrac- 
tive.  Send  for  full 
details. 


:o.« 

2214  Ward  St..  Chicago 


Please  send  prices  on  both  sizes  of  the 
Rouse  Band  Sow. 

Name - - 

Address - - - 


OMPOSING  ROo\i  ■ 
problems^ 

By  HAYWOOD  H.  jj 


Imposition 

Q  While  I  have  been  doing 
•  stone-work  (imposition)  of 
various  sorts  during  all  the  years 
that  I  have  been  in  the  printing 
business,  I  am  wondering  if  there 
is  any  reliable  method  of  deter¬ 
mining  space  to  put  in  back  and 
head  margins  so  that  when  form 
is  printed  and  folded  the  margins 
will  be  so  graduated  as  to  enable 
sheet  to  register  accurately.  One 
job  which  we  do  here  regularly  is 
a  32-page  book,  printed  on  70-sub- 
stance  laid  antique  book  paper.  We 
print  this  as  a  16-page  form  and 
back  up  with  another  16 — folding 
on  a  Blank  folder  as  a  32.  The  cus¬ 
tomer  is  rather  fussy,  and  fre¬ 
quently  complains  that  the  regis¬ 
ter  is  not  as  good  when  folded  as 
he  thinks  it  should  be.  Any  assis¬ 
tance  which  you  can  give  in  this 
matter  will  be  appreciated. — New 
Haven,  Conn. 

A  Though  many  books  have 
been  written  on  the  impor¬ 
tant  subject  of  imposition,  this 
writer  doesn’t  pose  as  an  expert. 
Like  yourself,  he  has  been  doing 
stone-work  after  a  fashion  for  at 
least  a  quarter-century — whenever 
necessary.  However,  a  little  com¬ 
mon  sense  and  care  will  suffice  to 
handle  most  imposition  in  an  effi¬ 
cient  manner.  One  of  the  first  sug¬ 
gestions  would  be  to  get  the  co¬ 
operation  of  your  folding  machine 
man.  Naturally,  he  cannot  deliver 


accurately  folded  sheets  unless 
they  have  been  printed  properly 
Get  him  to  run  a  blank  sheet  or 
two  through  his  folder  on  your 
next  job,  exactly  like  the  printed 
job  would  be  run.  Lay  out  page  one 
on  this  sheet,  placing  type  matter 
just  where  you  would  want  it  to  be 
printed,  then  stab  folded  book  sec¬ 
tion  through  the  16  folded  sheets 
with  a  thin-bladed  knife,  being 
careful  to  hold  blade  in  a  vertical 
position  —  stabbing  for  both  back 
and  head  margins.  When  sheet  is 
then  unfolded,  stabbed  slits  will 
show  you  proper  graduation  to 
take  care  of  this  particular  job  so 
that  fold-around  at  both  head  and 
backs  will  be  accurate.  You  can 
readily  see  that  there  should  be 
more  space  in  back  margin  between 
pages  1  and  32  than  between  pages 
16  and  17  —  gradually  increasiiig 
from  inner  pages  to  outer  folds. 
The  same  thing  will  be  true  at  the 
head  margin  —  with  the  greatest 
space  needed  between  heads  of 
pages  1-32  and  16-17,  and  with  the 
least  between  heads  of  pages  8-25 
and  9-24.  The  stabbing  of  folded 
sheet  will  show  you  just  how  much 
allowance  to  make  in  these  cases. 
Of  course  it  is  best  to  have  accu¬ 
rate  furniture  in  any  form  which 
pretends  to  accuracy  —  preferably 
iron  or  metal  furniture. 

It  will  also  be  advisable  to  check 
with  your  folding  machine  man  to 
see  if  he  will  be  able  to  get  better 

(Continued  on  page  48) 
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EXTRA  PROFITS 

lON  EVERY  LOOSE-LEAF  JOB 


CHALLENGE 


PAPER  DRILLING  A\ACHINE  with 
SLOTTING  ATTACHMENT 


ONLY  ONE  SET-UP— TWO  OPERATIONS 
FOR  BOTH  DRILLING  AND  SLOTTING 


Changing  from  drill  to  slotter  requires 
only  three  minutes.  Just  one  set  up  is 
required  —  no  change  of  guides.  To 
produce  a  slotted  job,  the  sheets  go 
through  the  machine  only  twice— once 
to  drill  and  once  to  slot.  This  attach¬ 
ment  will  slot  holes  ^14  to  J^-inch  and 
slit  holes  yi  to  J^-inch.  Write  today 
for  latest  complete  data  and  prices. 


Machine  sold  with  or  without 
Slotting  Attachment. 


THE  CHALLENGE  MACHINERY  CO. 

GRAND  HAVEN,  MICHIGAN 

CHICAGO,  17-19  E.  Austin  Av*.  s.iei  200  Hudson  St.,  NEW  YORK 


Patented,  No.  1,928,3S3. 
Other  patents  pending. 


Add  drilling  and  slotting  to  your 
profits  when  you  figure  any  job  of 
book  forms,  office  pads,  desk  calen¬ 
ders,  etc.  Be  equipped  to  do  this 
work  and  make  more  money  with  a 
Challenge  Paper  Drilling  Machine 
and  Slotting  Attachment.  This  unit 
can  be  set  up  quickly  to  drill  round 
holes  in  one -eighth  the  usual  time* 
The  multiple  side  guide  permits  drill¬ 
ing  of  as  many  as  six  holes  in  as  many 
positions  at  one  setting.  Operation  is 
simple  —  no  choking,  muss,  or  litter. 


QUESTIONS  and  ANSWERS 
on 

PHOTOENGRAVING 

By  J.  S.  MERTLE 
Director,  Graphic  Arts  Division 
G.  Cramer  Dry  Plate  Company 


COLLOTYPE 

QJ.  H.,  New  Bedford,  requests 
•  information  on  some  yrocess 
capable  of  producing  pictures  with~ 
out  the  employment  of  a  halftone 
screen. 

yS  One  of  the  oldest  existing  pho- 
to-mechanical  processes,  col¬ 
lotype,  was  based  on  this  very 
principle.  A  collotype  print  is  one 
executed  by  a  process  analogous  to 
lithography,  but  with  the  substitu¬ 
tion  of  a  him  of  bichromated  gela¬ 
tin  instead  of  the  usual  litho  stone 
or  grained  offset  metal  plate.  Col- 
lotsrpe  is  generally  considered  to  be 
a  planographic  process;  strictly 
speaking,  it  is  slightly  intaglio,  be¬ 
cause  the  graduated  swelling  of  the 
gelatin  forms  a  varied  depth  of  sur¬ 
face,  according  to  the  degree  of 
light -action  on  the  sensitized 
gelatin. 

The  invention  of  collotype  is  gen¬ 
erally  credited  to  Poitevin  (1855), 
although  he  did  not  apply  it  in  a 
practical  manner.  The  first  collo¬ 
type  prints  are  supposed  to  have 
been  produced  in  1865  by  du  Mothey 
and  Marechal,  but  the  process  real¬ 
ly  owes  its  commercial  beginning  to 
Joseph  Albert  (1868) ,  who  also  es¬ 
tablished  the  first  power  collotype 
press  in  1873. 

Collotype  is  one  of  the  most  eco¬ 
nomical  processes  known  for  small 
editions  of  high-class  reproductions, 
and  is  largely  used  in  the  substi¬ 
tution  of  expensive  photographic 


prints.  It  has  also  been  occasion¬ 
ally  employed  for  reprinting  very 
old  music  and  manuscripts,  such 
as  are  found  in  museums  and  li¬ 
braries.  The  main  objections  to  the 
method  are  the  unreliability  of  the 
gelatin  printing  surface,  and  the 
comparatively  few  number  of  im¬ 
pressions  (about  500)  that  the  plate 
will  ordinarily  yield. 

Concisely  explained,  a  collotype 
printing  plate  consists  of  a  film  of 
light-hardened  gelatin,  adhering  to 
a  glass  surface,  and  depending  for 
its  rendition  of  detail  on  the  reticu- 
lative  property  possessed  by  gelatin 
when  impregnated  with  a  bichro¬ 
mate  and  subsequently  exposed  to 
light.  The  areas  of  the  gelatin  film 
that  are  acted  on  by  light  become 
insoluble  in  exact  degree  to  the  ra¬ 
tio  of  light  action,  so  that  the 
different  degrees  of  shadow  are  rep¬ 
resented  in  the  gelatin  film  by 
varying  degrees  of  relief.  The  mois¬ 
ture  present  in  the  image  during 
the  process  of  printing  on  paper  is 
proportional  to  the  light  exposure 
any  particular  section  of  the  image 
has  received. 

If  a  roller  with  ^easy  ink  be 
passed  over  the  gelatin  surface,  the 
ink  will  adhere  to  the  parts  exposed 
to  light  in  nearly  exact  proportion 
to  the  intensity  of  light  which  has 
acted  upon  them;  with  the  conse¬ 
quent  production  of  an  impression 
resembling  that  of  an  ordinary  pho¬ 
tograph.  A  true  photographic  gradu- 
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★  DON'T  STOP  THAT  PRESS 


for  adjustments  on  the  feeder.  You 
can  make  practically  every  necessary 
adjustment  on  this  modern  Christen' 
sen  machine  while  it  is  in  operation. 
Christensen  engineers  have  done  a  real 
engineering  job  —  matching  progress 
in  the  design  of  flat'bed  presses,  high 


speed  rotary  presses,  folding  machines, 
and  in  fact  any  sheet-fed  machine  to 
which  a  continuous  feeder  is  appli¬ 
cable.  18  units  were  tested  for  three 
years  prior  to  the  first  announcement, 
with  highly  satisfactory  results. 


Christensen  Continuous  Feeder 

•  32  FEATURES 

many  of  them  exclusive  to 
the  Christensen,  are  de¬ 
scribed  in  our  Continuous 
Feeder  Bulletin,  sent  free 
to  executives. 


Address. 
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ation  is  retained,  with  a  remarkable 
absence  of  visible  grain,  though  if 
the  print  is  examined  microscopic¬ 
ally,  it  will  be  seen  that  the  image 
is  formed  by  a  recticular  formation 
of  the  light-exposed  gelatin. 

Space  limitations  do  not  permit 
more  than  an  outline  of  the  process. 
The  support  for  the  gelatin  printing 
surface  is  a  sheet  of  ground  glass, 
of  a  size  sufficiently  large  to  prevent 
cutting  or  injury  of  the  composition 
inking  rollers  by  the  edges  of  the 
glass.  To  promote  adherence  of  the 
gelatin  film  to  the  glass,  a  sub¬ 
stratum  or  preparatory  solution  is 
applied  to  the  glass.  This  may  con¬ 
sist  of : 

Fresh  egg  albumen. . .  5  ounces 


Water . 10  ounces 

Sodiiun  silicate . 2  oimces 


The  albumen  is  beaten  to  a  froth 
and  allowed  to  settle,  after  which 
the  other  ingredients  are  added  and 
the  resulting  mixture  thoroughly 
filtered.  The  ground  surface  of  the 
plate  is  then  coated  with  this  solu¬ 
tion,  drained  slightly  to  remove  ex¬ 
cess,  and  placed  on  a  leveling  stand 
to  dry  in  a  dust-free  closet. 

Many  formulae  have  been  pub¬ 
lished  for  the  sensitized  gelatin,  but 
since  climatic  conditions  largely 
govern  the  nature  of  the  solution, 
the  operator  can  only  be  guided  by 


experience.  The  gelatin  best  suited 
for  the  purpose  is  that  known  as 
“middling  hard;”  photographic  gel¬ 
atins  are  the  best  for  the  work  at 
hand.  The  sensitivity  of  the  mixture 
is  more  or  less  determined  by  the 
strength  of  the  illumination  used 
for  exposure  of  the  plate.  A  formula 
that  has  proven  successful  in  many 
instances  is: 

Gelatin  . 1  ounce 

Potassium  bichr’ate.  .120  grains 

Water . 20  ounces 

The  gelatin  is  soaked  in  distilled 
or  boiled  water,  then  melted  by  heat 
in  a  porcelain  vessel,  and  the  previ¬ 
ously  dissolved  bichromate  added 
to  the  gelatin.  The  mixture  is  stirred 
well  and  brought  to  a  temperature 
not  exceeding  125°  P.,  after  which 
it  is  filtered  through  fine  muslin. 

The  temperature  of  the  gelatin 
solution  when  applied  to  the  sub- 
stratumed  plate  should  be  120°  P.; 
the  plate  must  also  be  brought  to 
this  temperature  before  application 
of  the  warm  gelatin.  The  solution 
is  of  course  applied  to  the  substrat- 
umed  side  of  the  glass,  a  pool  of 
it  being  poured  on  the  surface  and 
the  plate  rocked  slightly  to  spread 
the  gelatin  in  a  perfectly  even  film. 
While  the  exact  quantity  of  solution 
is  best  judged  by  experience,  a  13  x 

(Continued  on  page  33) 


Collotype  Grain  Enlarged  Ten  Diameters. 
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FACTORIES 

Chicago 

Atlanta  Dallas  Indianapolis  Minneapolis 

Cincinnati  Des  Moines  Kalamazoo  Pittsburgh 

Qeveland  Detroit  Kansas  City  Springfield,  O. 

Nashville  Houston  St.  Louis  Oklahoma  Gty 


We  have  stated  many  times,  ih^many  ways,  in  our 
advertisements  that  Printers^  Rollers  cost  the  printer 
nothing  if  they  are  really  Printers’  Rollers  that  he 
buys  and  not  something  that  is  sold  to  last  forever; 
not  to  melt;  to  permit  high  speeds  or  low  speeds;  or 
in  short,  to  do  everything  a  Printers’  Roller  should 
and  can  do  EXCEPT  TO  DISTRIBUTE  INK. 

That  is  the  function  of  a  roller.  If  it  does  not,  it 
is  only  a  cylinder  that  fills  a  roller  socket  and  an 
endless  waster  of  ink. 

Printers’  Rollers  must  distribute  ink,  no  matter 
what  else  they  do.  And  they  need  not  melt  or  get 
out  of  shape  or  have  too  short  a  period  of  usefulness; 
that  is,  if  they  are  made  by  a  Roller  Maker. 


SAM’L  BINGHAM’S  SON  MFG.  CO. 

MANUFACTURERS  OF 

PRINTERS’  ROLLERS 

RUBBER  ROLLERS  OFFSET  ROLLERS 

FABRIC-COVERED  LITHOGRAPH  ROLLERS 

ROLLERS  VARNISH  AND  LACQUER 

NON.MELTABLE  ROLLERS  ROLLERS 

GRAINING  ROLLERS  COMPOSITION  ROLLERS 


R  problem 

KENNETH  HUM 


Trimming  at  Mill 

QWe  would  like  to  have  you  tell 
•  us  how  near  accurate  paper 
can  he  trimmed  at  the  paper  mill, 
especially  when  we  need  to  run  a 
job  to  opposite  gripper  edges.  We 
are  especially  interested  in  knowing 
this  on  coated  papers,  and  have 
had  some  trouble  with  variation 
when  we  have  particularly  specified 
that  the  paper  is  to  be  cut  abso¬ 
lutely  accurate. 

Cincinnati,  Ohio. 

A  The  answer  to  this  question 
should  be  a  qualified  “yes.” 
By  qualified,  we  mean  that  it  could 
be  definitely  “yes”  providing  the 
mill  has  modem  cutting  equipment 
in  good  condition  and  takes  the 
necessary  care  to  follow  your  in¬ 
structions  for  trimming  square  and 
accurately  to  size  specified. 

Of  course,  there  is  one  thing  to 
remember  in  connection  with  the 
trimming  operation  at  the  mill  as 
compared  to  that  in  the  printing 
plant.  At  the  mill,  when  paper  is 
squared  and  trimmed  four  sides, 
the  cutter  is  changed  for  each  cut. 
In  the  printing  plant,  on  a  cutter 
with  an  adjustable  back  guide,  a 
set  of  booklets  9x12,  for  instance, 
would  be  trimmed  by  cutting  the 
12"  side  on  one  side  of  the  cutter 
and  the  9"  dimension  on  the  other 
side  of  the  cutter  without  changing 
the  guide  on  the  machine  for  the 
entire  day’s  operation.  In  both 
cases,  there  is  the  question  of  how 


much  “drag”  exists  on  the  cutter  ' 
due  to  the  amount  of  paper  being 
cut  at  one  time,  and  the  condition 
of  the  machine.  Modem  paper 
mill  cutters  are  built  to  eliminate 
this  drag  to  the  greatest  minimum  : 
and  mills,  as  a  rule,  take  precau-  ' 
tion  not  to  cut  more  paper  at  one 
time  than  the  cutter  will  take  with 
a  minimum  drag  or  without  any 
drag  whatever. 

Cutters  are  made  accurate  so 
that  accmate  cutting  can  be  done, 
either  in  your  plant  or  at  the  mill. 
But  suppose  a  mill  follows  instruc¬ 
tions  to  cut  absolutely  accurately 
down  to  say  1/32"  for  tolerance 
and,  by  means  of  small  lifts  and 
carefully  checking  the  top  sheet  of 
each  lift,  succeeds  in  doing  that 
and  making  a  perfect  delivery  from 
the  mill.  This  would  seem  to  assure 
accuracy  at  the  printing  plant 
when  the  paper  goes  on  the  press. 
However,  atmospheric  changes, 
either  between  the  mill  and  the 
printing  plant  or  after  the  paper 
is  unpacked  and  put  into  the  shop, 
can  bring  about  a  change  in  size 
to  as  much  as  approximately 
on  some  weights  and  some  sizes  of 
paper.  In  fact,  there  have  been 
cases  where  paper  changed  in  size, 
either  by  expansion  or  contraction, 
even  more  than  that.  The  average 
would  be  less. 

If  you  plan  a  job  for  printing 
which  must  be  fed  to  opposite 
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New  York 
E.  P.  Lawson  Co.,  Inc. 

Chicago 

Chas.  N.  Stevens  Co., 
Inc. 

Atlanta 

J.  H.  Schroeter  &  Bro., 
Inc. 

San  Francisco 
Harry  W.  Brintnall  Co. 

Toronto 

The  J.  L.  Morrison  Co. 

Toronto  Type 
Foundry  Co.,  Ltd. 


WRIGH 

Single  Spindle 

DRILL 

Drills  by  revolution  of  a  tool 
•  Slits  by  one  operation  of 
knife.  •  Slots  by  one  operation  o( 
a  V  cutter.  •  Increases  profit  ic 
both  round  hole  loose  leaf  work 
and  slotted  or  open  hole  jobs 

NOW  A  2-PURPOst 

MACHINE  f 

Write  nearest  Seyhold  sale% 
agency  for  further  particulars  ^ 

SEYBOLD  MACHINE  CO| 

DAYTON,  OHIO 

Division  of  Harris-Seybold-Potter  Company 


SEYBOLU 


with  ordinary  C.  and  P.  jobbers, 
with  automatic  feeders. 

Is  special  equipment  required?  If 
so,  would  you  advise  investment 
with  an  uncertain  market?— Albe¬ 
marle,  N.  C. 

A  Unless  you  have  a  definite 
guaranteed  market  for  print¬ 
ing  on  cellophane,  we  would  thiii 
it  rather  unwise  to  make  any  invest¬ 
ment.  You  are  the  best  judge  of 
this,  but  markets  in  most  anything 
today  are  uncertain.  However,  if 
there  is  a  local  demand  for  this  type 
of  printing  and  you  can  control  the 
market  on  it,  the  natural  assump¬ 
tion  would  be  that  you  should  equip 
for  it. 

Most  cellophane  printing  is  done 
on  rotary  presses,  which  take  the 
paper  from  a  web  and  deliver  it  in 
sheets.  However,  if  your  work  is  of 
short-run  nature,  you  can  with 
simple  precautions  undoubtedly  do 
very  well  on  C.  and  P.  Job  Presses. 
You  must,  however,  take  into  con¬ 
sideration  that  you  may  have  to  re¬ 
sort  to  racking  or  running  out  to 
your  delivery  in  smaller  lifts  than 
you  would  with  ordinary  paper. 

As  regards  ink,  this  matter  has 
been  very  satisfactorily  worked  out 
by  any  or  all  of  the  larger  ink 
houses,  and  printing  on  cellophane 
is  handled  just  as  easily  and  simply 
as  ordinary  printing. 

We  would  say  that  cellophane 
printing  on  envelopes  after  they  are 

(Continued  on  p^gt  ^0) 


Heavy  Streak  on  Sheet 

Q  Enclosed  you  will  find  two 
•  copies  of  a  job  that  was  run  on 
26x20  Automatic.  You  will  notice 
on  the  back  end  of  the  sheet  a  heavy 
mark  that  resembles  a  roller  mark, 
but  which  isn’t.  I  set  the  rollers  to 
1  pica  kiss  all  around,  and  had  the 
No.  1  form  roller  against  the  drum, 
but  I  could  not  overcome  this  heavy 
streak  on  the  back  end  of  the  plate. 
I  would  like  to  know  what  you  think 
it  may  be,  whether  in  the  press  or 
ink.  We  had  all  the  rollers  on  the 
machine,  including  the  back  form 
and  vibrator  rollers.  The  bearers 
were  bone  dry  and  makeready  as 
you  will  see  is  perfect. — Pittsburgh. 
A  It  is  evident  to  the  writer  that 
this  is  possibly  a  zinc  or  an 
electrotype  reproduction  being  run 
off  a  wood  mount,  causing  the  cut 
to  attempt  to  dish,  generating  a  slap 
after  the  pressure  is  being  relieved. 

I  am  quite  sure  if  you  would  run 
this  electro  on  a  patent  base,  you 
would  find  that  your  trouble  would 
be  eliminated. 


Cellophane  Printing 

QI  have  not  had  occasion  to 
•  submit  a  problem  for  informa¬ 
tion  heretofore;  but  now  that  a  cus¬ 
tomer  is  seeking  to  have  special 
wrappers  of  cellophane  printed  with 
white  ink,  I  am  asking  that  you  ad¬ 
vise  me  if  there  is  a  practical  treat¬ 
ise  on  the  subject  suited  to  offices 


I  Naot 
t«no\ 
.  fiftioi 
■  is  not 
If  1 


UDDUI 

lockii 
a  Sui 
form 


times 

Mi 
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HIEIT  innecessary 
lisTLy  PRESS  STOPS 


t  nonpareil  Numbering  Machine 
tgl^HASE  . .  a  self-contained  and 
auxiliary  chase  that  en- 
doies  and  locks  numbering  machine 
.  j^pj^odently  of  the  rest  of  the  form. 

Sanberlng  machines  may  be  inserted  or 
itBoved  from  a  form  on  the  presswiihout 
fiftiug  or  unlocking  the  form.  Register 
is  not  disturbed;  spoilage  is  eliminated. 

If  a  numbering  machine  goes  bad,  if 
unnumbered  impressions  are  required,  un¬ 
locking  the  form  is  necessary  if  you  haven" t 
a  Sub-Ckase.  On  a  quadruplicate  job,  the 
form  must  be  lifted  and  unlocked  EIGHT 
times  to  insert  or  remove  “blanking”  plugs. 

Manyforms  carrying  numbering  machines 
must  maintain  a  hairline  register.  Valuable 
time  is  spent  re-registering  forms  that  had 
been  unlocked  in  the  middle  of  a  run.  There 
is  an  idle  press,  an  idle  pressman,  and  a 
busy  compositor  to  pay  for,  to  say  nothing 


“We  saved  more  than  8  hours 

press  time  the  FIRST  day.  .  .”  TtCC 

■  You  may  order  them  for  a  10-DAY 
FREE  TRIAL.  We  guarantee  “the 
SUB-CHASE  will  more  than  pay  for 
itself  the  FIRST  day  you  look  it  in  a 
OR  REFUND  YOUR  MONEY. 


CRAIN  PRimBRS 


unocsAMtas 

lAllWAV  (/ 

CtNCRAL 

PHKTERS 


form,’ 

For  Five-wheel  Numbering-  Machines! 
MODEL  510.5  G  X  lOVa  Picas  I 

For  Six-wheel  Numbering  Machines 
MODEL  6115  6  x  11 14  Picas 

Order  through  your  dealer  or  direct 
$1.35  each — $12  per  dozen.  One  key' 
furnished  free  with  every  four  Sub-i 
Chases  ordered.  Extra  keys  1.5c  each. 
IMPORTANT — State  the  make  and 
model  of  your  numbering  machines. 
Attach  this  coupon  to  your  letterhead 

I  Nonpareil  Sub-Chase  Company 
I  368  First  St.,  San  Francisco,  Calif. 

I  GENTLEMEN:  Without  obligating 
I  us  in  any  way,  send  the  Sub-Chases 

■  -P/x**  «n  T^T^TAT. 


JtalT  IS,  XS34« 

lOBpweil  9ub-Ch&M  CoapAfif 
first  Strett 
Ito  fraaeiteo,  CAllf* 

PtetAtly  «•  pufohMed  tvelTt  9DB-C1U8C9  and  It  Mf  b# 
tf  Ifttcrcit  to  Iraov  liifi  f  Iret  dav  k  aatred  g  boura  proaa  tl«o> 
thU  aort  tbas  pafiog  for  the  CHASES  tbo  f  lr«t  day* 

Ob  our  apeeial  flat  Bed  Preooea,  it  takeo  anyohero 
nea  om  hour  to  an  hour  and  a  half  to  lift  tbeaa  forma  to 
either  ehaaga  a  aachine  that  baa  gona  bad*  or  take  out  a 
Maherlag  aaebiao  to  run  oeern*  Tbla  baa  been  entirely  ellalnatoS 
ud  «e  Boe  can  change  four  nacblnaa  in  leea  than  15  ■Inutea* 

ffe  bate  tweaty«four  preaaea*  aoae  of  which  at  varloua 
tlaee  run  tventy-four  boura  a  day*  Tour  SPB-CHASrs  remoTea  one 
fil  fitf  great  worrlee .  aa  the  preeaiaan  can  sake  the  ebangea  with 
eeM|  iitbout  unlooking  *  fon* 

•a  think  a  latter  of  ecneratulatlon  la  net  out  of  ordor# 

_  tncloeed  pleaaa  find  order  for  twelwo  aore*  whieb  •• 

Mfe  yea  win  ablp  at  once* 

To^a  wery”  truly, 


:  checked  for  a  10-day  FREE  TRIAL. 
I  If  they  prove  the  time-and-money- 
I  saver  you  claim,  we  will  remit  in 
[  ten  days.  Otherwise  we  will  return 
I  them.  Specify  model  and  quantity. 


Tout  Terr  tru^, 


State  model  of  machines  you  use 
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The  Editor  Says: 

tF  reports  of  activity  in  the 
1  graphic  arts  field  are  any  cri¬ 
terion,  better  times  apparently  are 
in  sight.  We  know  several  typeset¬ 
ting  plants,  pressrooms  and  allied 
industries  that  are  at  present  work¬ 
ing  day  and  night.  These  may  be 
the  exceptions,  because  we  are  hon¬ 
est  to  admit  that  we  do  not  have 
facts  and  statistics  available  to 
make  up  for  us  a  complete  and  true 


chart  of  what  is  actually  happen¬ 
ing.  And  yet,  two  facts  that  we  do 
have  stand  out  in  their  significance 
One  is  that  there  is  at  present  a 
scarcity  of  rebuilt  eipupnient.  That 
which  has  been  on  the  market  dur¬ 
ing  the  last  four  years  has  been 
bought  up,  and  certain  equipment 
is  being  offered  at  a  premium.  Ap¬ 
parently,  too,  fewer  printing  firm.s 
are  now  going  out  of  business  so 
that  less  used  equipment  has  to  be 
disposed  of.  The  second  fact  is  that 
the  manufacturers  of  new'  equip¬ 
ment  are  producing  and  selling 
more  of  their  products  today  than 
they  did  at  any  time  during  the  last 
few  years.  Obviously,  therefore, 
printers,  and  w’e  use  this  in  its 
liroad  sense,  are  beginning  to  get  the 
wherewithal  through  work  being 
done  and  other  sources  to  purchase 
equipment. 

*  *  * 

A  NUMBER  of  our  readers  had 
been  reixirting  difliculty  to  us 
on  the  matter  of  obtaining  credit 
from  banks  and  the  RFC.  We  had, 
in  this  connection,  assigned  David 
H.  Weitzenfeld,  L.L.B.,  C.P.A.,  be¬ 
cause  of  his  recent  connection  with 
the  credit  survey  set  up  in  the  Sev¬ 
enth  Federal  Reserve  district,  to 
give  us  a  report  on  the  most  recent 
developments.  I.ack  of  space  in 
this  issue  of  GAM  prevents  us  from 
printing  his  report.  However,  in  it 
he  has  pointed  out  that  one  of  the 
findings  in  the  survey  was  that 
there  exists  “a  genuine  unsatisfied 
demand  for  credit.”  The  survey, 
which  has  been  completed,  made 
certain  recommendations.  Whether 
or  not  the  result  of  these  recom¬ 
mendations,  the  RFC  on  January 
2.  1935,  sent  out  an  addenda  to 
circular  No,  13  which  eases  up  the 
restrictions  somewhat.  For  one 
thing,  the  borrower  may  now  use 
part  of  the  loan  to  pay  existing 
indebtedness. 
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STANDARDIZED 
AUDIT  OF 
CIRCULATION 

Benefits  Everyone! 


The  publishers  of  GRAPHIC 
ARTS  MONTHLY  are  mem¬ 
bers  of  Controlled  Circulation 
Audit,  Inc.,  and  heartily  endorse 
its  aims  and  practices. 

C.  C.  A.  was  founded  to  do  for 
"controlled”  publications  what  the 
A.  B.  C.  (Audit  Bureau  of  Circula¬ 
tion)  does  for  "paid"  publications. 
Its  work  deserves  your  support 
because  everyone  interested  in 
advertising  derives  benefit  from  it. 
The  Advertiser  Benefits:  because 
C.  C.  A.  audit  reports  show  him 
exactly  how  much  circulation  he 
is  buying;  because  in  each  field 
readers  are  grouped  in  standard 
classifications  and  he  can  select 
with  accuracy  the  best  type  of  cir¬ 
culation  for  his  needs;  and  be¬ 
cause  such  audits  lead  to  more 
productive  space  since  they  place 
a  premium  on  efficient  publishing. 
The  Agency  Benefits:  because  C. 
C.  A.  audit  reports  save  the  space 


buyer's  time  in  "analyzing"  a 
publication;  because  the  audited 
figures  remove  many  a  source  of 
misunderstanding  or  disagree¬ 
ment;  and  because  publications 
can  be  more  easily  compared 
when  the  circulation  facts  are  de¬ 
veloped  along  standard  lines. 

The  Publisher  Benefits:  because 
he  can  go  to  the  trouble  and  ex¬ 
pense  of  increasing  and  improv¬ 
ing  his  circulation  knowing  he 
will  get  the  credit  for  it;  because 
he  can  demonstrate  essential  dif¬ 
ferences  in  the  character  of  his 
circulation  compared  to  others  in 
the  same  field;  and  because  he 
will  no  longer  be  at  the  mercy  of 
an  unaudited  competitor. 

C.  C.  A.  can  be  a  powerful  force 
in  making  your  advertising  more 
productive.  We  invite  you  to  join 
it,  if  you  are  an  advertiser  or  an 
agency  using  space  in  business 
publications.  USE  THE  COUPON; 


CONTROLLED  CIRCULATION  AUDIT.  INC. 

420  Lexington  Avenue,  New  York,  N.  Y. 

We  believe  in  the  audit  of  circulation  movement  and  would  like  full  particulars 
as  to  C.  C.  A.,  including  cost  of  membership  and  list  of  present  members. 

Name _ 


Address. 


AMERICAN  TYPE  FOUNDERS  SALES  CORPOR] 

BOSTON,  MASS .  270  Congress  Street  ATLANTA.^ 

NEW  YORK  CITY.  .  .  104  East  Twenty-Fifth  Street  CHICAGO,! 
(C fyMn))  PHILADELPHIA.  PA.  .  Thirteenth  and  Cherry  Streets  DETROIT,  M 
BALTIMORE.  MD.  .  .  .  109  South  Hanover  Street  WASHING! 

^■*^2=2=^^  BUFFALO.  N.  Y .  327  Washington  Street  ST.  LOUIS,! 

PITTSBURGH,  PA .  405  Penn  Avenue  MILWAUS 

CLEVELAND.  OHIO . 1231  Superior  Avenue  MINNEAPC 

CINCINNATI,  OHIO .  646  Main  Street  KANSAS  C 


Set  in  Stymie 
Bold  and  Stymie 
Bold  Jtalie 


N  •  Headquarters  for  miscellaneous  printing  equipment 


192  Central  Avenue,  S.  W. 

•  S19  West  Monroe  Street 

•  SS7  West  Lamed  Street 

•  .  1224  H  Street,  N.  W. 
.  22nd  and  Pine  Streets 

607  North  Second  Street 

•  421  Fourth  Street,  South 
-  932  Wyandotte  Street 


DENVER,  COLO .  2351  Stout  Street 

PORTLAND,  ORE . 123  S.  W.  Fourth  Avenue 

SAN  FRANCISCO,  CAL .  500  Howard  Street 

VANCOUVER,  B.  C . 571  Hamilton  Street 

SEATTLE,  WASH.  .  .  Western  Avenue  and  Columbia 

DALLAS,  TEXAS .  600  South  Akard  Street 

LOS  ANGELES,  CAL.  .  222  South  Los  Angeles  Street 
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Anderson 
Trucks 

for 

Pressroom 
and 

Bindery 

Save 
Space, 

Time  and 
Labor 

Rapid  Transit  in  Print  Shops 

Continuous  motion  with  little 
hand  labor.  Send  for  circular. 

C.  F.  ANDERSON  &  CO. 

Folding  Machines  —  Banding  Presses 
3229  Calumet  Avenue,  Chicago,  III. 


IMPERIAL 

COMPOUND 


THE  PRESSROOM  DOCTOR 

Will  eliminate  crystallizing,  offsetting, 
mottling,  picking,  etc. 

Will  improve  the  working  and  laying 
qualities  of  all  inks. 

Will  help  to  make  metallic  inks  print. 
Unexcelled  for  three  and  four  color 
work. 

Will  make  any  ink  print  sharp  and  clean. 
Is  not  greasy  and  will  work  on  Htho* 
graphic  presses. 

Introductory  Offer.  Send  $1.00  for  a 
large  can  of  Imperial  Compound.  Trial 
offer  good  for  30  days  only. 

IMPERIAL  COMPOUND 

Manufactured  only  by 

The  Charles  August  Corporation 

Makers  of  Pine  INKS  for  Every 
System  of  Printing 

416  Orleans  St.  CHICAGO,  ILL. 


•  COMMUNICATIONS  • 

Thank  You,  Mr.  Bensman 

"We  would  like  to  let  you  know  juit  how 

mucn  we  have  appreciated  receiving 

Graphic  Arts  Monthly,  ^ 

"We  have  enjoyed  tremendously  the  fine  lit 
erary  material,  and  best  of  all  the  fine  in 
formative  type  of  advertising  that  you  carrv 
yit  may  interest  you  to  know  that  way  back 
in  '32  when  our  organization  was  founded 
Graphic  Arts  Monthly  was  used  almost  ti- 
lusively  to  select  our  machinery  and  supplies 
"We  have  had  nothing  but  real  service  and 
value  for  every  dollar  we  spent  with  Graphk 
Arts  Monthly  advertisers. 

"And  we  hope  to  continue  patronizing  them 
as  well. 

"You  may  use  this  letter  as  you  see  fit. 
Keep  on  sending  the  magazine  to  us.  We 
like  it." 

David  A.  Bensman,  Publisher 

The  Free  Press 

Two  Rivers,  Wisconsin 

•  •  • 


GAM  Is  Desirable 

I  "In  the  light  of  our  recent  establishment 
I  there  are  many  items  of  equipment  we  re- 
j  quire  and  will  purchase  from  time  to  time. 

I  Is  it  necessary  for  us  to  say  that  because 
!  The  Graphic  Arts  Monthly  carries  such  a 
j  volume  of  advertising,  the  class  which  we 
I  are  interested  in,  makes  it  desirable?  And, 
we  would  be  fibbing,  too,  if  we  said  we 
didn't  read  and  appreciate  it  and  get  a  lot 
of  good  out  of  the  matter  that  fills  in  around 
the  ads. 

Wm.  F.  Ritter,  Manager 
Colonial  Printing  Company 
Peoria,  Illinois 

•  •  • 

Gets  Kick  out  of  GAM 

"Just  a  line  to  tell  you  that  I  get  more  real 
kick  out  of  scanning  the  pages  of  your  beau¬ 
tifully  printed  little  Monthly  than  of  any  of 
'  the  numerous  larger  and  more  pretentious 
periodicals  which  find  their  way  to  my 
i  sanctum. 

;  "I  have  just  written  to  four  of  your  advertis- 
I  ers  for  samples." 

Fred  G.  Andrews 
The  Youthland  Press 

1  Carmel,  California 


Helps  In  Purchasing 

"I  have  your  wonderful  magazine  on  hand 
now  for  over  a  year.  It  helps  me  in  purchas¬ 
ing  new  supplies  and  adds  to  my  knowledge 
of  printing." 

Joseph  Jedlinsky,  Manager 
Jedd  Printing  Company 
Cleveland,  Ohio 


/ 


ELASTIC 


During  Life  of  PAD! 


Johnson’s  Elastic  Padding  Composition  stays 
elastic,  yet  becomes  tougher  with  age ! 

This  non-hardening  composition  prevents  the 
loss  of  pad  customers  by  assuring  pads  that  will 
not  crack  apart  nor  have  jagged  edges.  Test  for 
months  a  pad  made  with  Johnson’s  Elastic  Pad¬ 
ding  Composition ;  note  how  it  will  not  become 
brittle;  how  firmly  sheets  are  held,  yet  how 
easily  each  sheet  is  separated  without  carrying 
a  trace  of  composition ! 

Invented  by  a  bookbinder;  distributed  by  lead¬ 
ing  wholesalers  in  every  important  city. 

Another  unique  Johnson  product  is  Johnson’s 
Gangsheet  Glue,  a  tenacious  adhesive  composi¬ 
tion  which  allows  gangs  of  sheets  to  be  torn 
from  a  pad  without  it  coming  apart. 

Wm.  R.  Johnson  Co. 

Seattle 


Send 

for 

Samples! 

Samples  of  Johnson’s 
Elastic  Padding  Com¬ 
position ;  also  pads 
bound  with  both  Pad¬ 
ding  Composition  and 
Gangsheet  Glue  sent 
free  upon  request;  en¬ 
close  firm  stationery. 


WM.  R.  JOHNSON  CO.,  Send  without  obligation  samples 
,  74  Columbia  Street,  described. 

Seattle,  Washington. 


FIRM . 

ADDRESS 


BY, 
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KITCHENETTE  APTS. 


For  A  Day — A  Month 
Or  A  Year 


MODERATE 

RATES 


On 

the 

Drive 


THOMAS  GANNON 
Res.  Mgr. 


A  "P  -970  Sheridan  Road 

CHICAGO 


Super  Service 
Super  Quality 


HALFTONES -ZINCS 
VCOLOR  PROCESS 

“'and  ben  day. 


All  Phones 

victory  3211 


§955,  S.  MICHIGAN  AVE. 


]  Wasbin^ton  Notes 

I  (Continued  from  page  17) 

have  brought  this  question  up 
before  the  Administration. 

The  hearing  will  be  held  in  Room 
2062,  Department  of  Commerce 
Building,  Washington,  D.  C.,  and 
I  all  written  suggestions,  objections 
1  or  pertinent  matter,  should  be 
sent  there  before  the  time  of  the 
!  hearing. 

Chief  Administrator  W.  J.  Brown, 
,  will  preside  at  the  hearing,  with 
i  several  of  his  lieutenants  sitting 
I  with  him. 


WELLINGTON 


P  U  B  LISHERS 


€  N  C  RAV I N  C 


COMPANY 


It  is  understood  that  there  is  a 


disagreement  as  to  the  uniform 
sales  contracts  among  the  ranks  of 
the  members  of  the  industry.  Ex¬ 
perienced  observers  at  N.R.A.  Head¬ 
quarters  here,  expect  a  sharp  dis¬ 
pute  between  the  printers,  news¬ 
paper  men,  and  Graphic  Arts 
members,  when  the  hearing  is 
finally  held. 


I  To  Stimulate  Direct  Mail 
!  starting  where  Uncle  Sam  left 
i  off,  after  protests  from  newspapers, 

I  the  District  of  Columbia  Graphic 
j  Arts  Association  this  month  began 
1  what  may  prove  to  be  a  nationwide 
j  movement  to  educate  advertisers 
j  to  the  value  of  direct  mail  adver- 
!  tising.  The  Post  Office  Department 
I  had  planned  such  a  campaign  to 
I  stimulate  mailing,  and  dropped  it 
I  suddenly  when  newspapers  ob- 
I  jected.  The  local  members  of  the 
;  group  are  aggressively  pushing  the 
idea  with  forceful  direct  mail  ap¬ 
peals  to  Washington  business  to 
use  direct  mail. 


Mail  Users  Move  Office 
The  national  headquarters  of  the 
National  Council  of  Business  Mail 
Users  have  moved  from  1600  Broad¬ 
way,  New  York  City,  to  suite  1127, 
Conway  Building,  111  West  Wash- 
‘  ington  Street,  Chicago. 
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Keep  Handy: 

THE 

Twentieth  Century 
Encyclopedia  of 
Printing 

wb’ch  covers  the  subjects  of 
Composing,  Typesetting,  Letter^ 
press  Printing,  Binding,  Offset 
and  Lithographic  Printing,  Bronz* 
ing,  Embossing,  Bookmaking, 
Specialty  Work,  Photoengraving, 
Electrotyping,  and  so  forth.  It 
contains  a  glossary  of  printing 
terms;  304  illustrations;  is  well 
printed  and  attractively  bound. 

Formerly  $10.00 

Price  Now 

Send  check  or  money  order  with  order 

and 

Direct  Advertising 
and  The  Printer 

By  Albert  Highton 

Tells  what  the  printer  should 
know  about  the  creation  and  prO' 
duction  of  advertising  pieces. 

Price  $1.00 

lend  check  or  money  order  with  order 

Graphic  Arts  Pub*  Co. 

608  South  Dearborn  Street 
Chicago 


SPECIALS 

in  Rebuilt 

Model  5,  8, 14  LINOTYPES 
Model  B  and  C  INTERTYPES 

GUARANTEE  —  Every  rebuilt  machine  is 
guaranteed  to  look  like  and  do  the  work  for 
which  it  is  intended  as  well  as  a  new  ma¬ 
chine  in  the  hands  of  a  competent  operator. 


AUTOMATIC  PRESSES:  Kelly  B  Special 
Miehle  Vertical,  12x18  and  10x15  New  Se¬ 
ries  C  &  P  with  Kluge  or  Miller  Feeders. 

CYLINDER  PRESSES:  All  sizes  Babcock 
Drums  and  Two  Revolution  Printing  Presses. 
New  and  Rebuilt  Miehle  Presses.  Write 
for  information. 

CUnERS  AND  GREASERS:  All  sizes  New 
Babcock  Drum  and  Two  Revolution  with 
or  without  feeders  and  extension  deliver¬ 
ies.  Thomson  Platen  25x38.  Eccentric  ac¬ 
tion,  like  new. 

AUTCMATIC  PAPER  CUHERS:  65"  Sheridan 
New  Model.  Many  sizes  Seybold  Rebuilt. 
New  Chandler  &  Price  Line,  all  sizes. 

HAND  CLAMP  PCWER  PAPER  CUHERS: 
New  Diamonds,  all  sizes.  Rebuilt  C  &  P 
and  Seybold.  Also  New  Advance  and  Dia¬ 
mond  Lever  Cutter,  all  sizes  carried  in 
stock. 

PROCF  PRESSES:  No.  17  Rebuilt  Vandercook 
Composing  Room  Cylinder.  No.  0  Poco. 
All  sizes,  all  models  New  Vandercook 
Proof  Press.  All  models  Challenge  Roller 
Series;  and  Hacker  Line  made  by  Chal¬ 
lenge  Machinery  Co. 

YES  INDEEDl  We  carry  a  complete  line  of 
type  and  accessories  and  everything  for 
the  Composing  Room,  Pressroom,  Bindery 
and  Box  Makers.  Cur  Engineering  Service 
is  available  to  assist  you  if  building  or 
contemplating  moving. 

MACHINES  ON  OUR  DISPLAY 
ROOM  FLOOR  FOR  INSPECTION 
— 

We  represent  leading  manufacturers  of  new 
machinery  and  equipment.  Our  list  con¬ 
tinually  changing — write  for  your 
requirements. 

“EVERYTHING  FOR  THE  PRINTER” 

Write,  Phone  or  Wire — Cable  Address 
CHIPRINT 

All  Phones  Monroe  1814 

CHICAGO  PRINTERS’ 
MACHINERY  WORKS 
609  West  lake  Street,  Chicago,  III. 
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THE  NEW  MODEL  "¥r' 
CLEVELAND  FOLDER 

Will  fold  your  small  booklets,  circu* 
lars,  greeting  cards  and  similar  work 
at  the  HIGHEST  SPEED  and 
LOWEST  COST. 

Tmkoa  shaeta  from  4x6"  to  14x30" 
Mid  makes  many  kinds  of  folda 
Xjsw  In  price  and  a  Real  Money 
Maker. 

Ask  for  new  Model  W  elroalar. 

DEXTER  FOLDER  COMPANY 
28  W.  23d  St^  New  York,  N.  Y. 


—STOP  HUNTING— 

VERTIFILEyourcuts 

Find  Them  Instantly 

Simple 
Systematic 
Space 
Saving 
Storage. 

Sectional 
Steel. 

Less  in  Cost 
Than  a  Good 
Cut  Lost 

ANGLE  STEEL  EQUIPMENT  CO. 

32  S.  Clinton  St.,  CHICAGO 


I 

Fear  Stimulates 
Printiu^  Sales 

(Continued  from  page  10) 

to  convince  you,  I  will  still  feel  this 
visit  well  worth  my  time.” 

He  then  advised  trimming  the 
catalog  about  twenty-five  per  cent 
by  featuring  in  the  usual  style  the 
more  important  products,  while  lim- 
iting  low  profit  or  slow  moving  items 
to  terse  descriptions. 

“But  why  not  save  closer  to  one 
hundred  per  cent  of  the  cost,  instead 
of  only  a  fraction?”  the  president 
asked.  “Why  shouldn’t  I  go  ahead 
with  my  original  plans?” 

This  was  the  salesman’s  big  op¬ 
portunity.  “I’ll  tell  you  why.  Because 
your  competitors  haven’t  agreed 
with  you  that  all  will  drop  this 
year's  catalog!" 

You  could  hear  a  pin  drop.  The 
president  sat  with  eyes  closed, 
thinking.  Conjuring  up  dismal  pic¬ 
tures  of  orders  that  failed  to  come 
in;  of  a  factory  stilled.  Competitors 
right  on  the  job  with  their  usual 
catalogs,  taking  business  that  al¬ 
ways  was  his.  His  own  dealers 
switching  over,  believing  the  con¬ 
cern  had  dropped  out  of  the  picture. 

Finally,  the  president  grasped  the 
telephone  and  instructed  the  adver¬ 
tising  manager  to  get  out  the  com¬ 
plete  catalog.  But  the  salesman 
wasn’t  through.  The  fear  of  losing 
out  to  competitors  had  the  president 
on  the  hot  seat,  and  he  was  easily 
persuaded  it  would  be  wise  to  get 
out  an  even  better  catalog  this  year. 
Details  were  worked  out  with  the 
advertising  manager,  resulting  in  a 
catalog  enlarged  by  sixteen  new 
pages.  It  was  decided  to  use  an 
additional  color  throughout,  with  a 
striking,  inexpensive  cover  stock. 
The  resiilt  was  a  catalog  that  stood 
head  and  shoulders  over  compet¬ 
itors’  books  and  justified  itself  with 
increased  sales. 
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[ei^DIXON  HEAVY  DUTY  ROUTER 


Coll*  ■* 

SPBancATioNs 

HilN^&U  bearing,  20,000  R.  P.  M.,  fan* 
cooled,  heavy  duty,  raises  and  lowers  inside 
inn,  by  hand  wheel. 

Itot  Stimp — (not  illustrated)  Makes  it  poe* 
to  raise  and  lower  the  arms  by  foot  action. 
Ftataro  Light  located  at  aide  of  motor, 
gvitcb— Located  on  side  of  motor, 
inw— Heavy  reinforced  cast  iron. 

Bad— Size  24W'xl8'  machined  surface. 
WasUMUer—Locks  any  size  or  shi4>e  cut.  Com¬ 
pile  wkb  rooter  bits,  light  bulb,  plug  and  cord. 

AUTOMATIC  SAW  SHARPENING 

Sharptntrs  of  Printers 


^  COMPLETE 

*955? 

Simple  ond 
I  Dependable 

*  or  small  newspapers  and 

printing  plants  should  nave  this 
router  and  type-high  planer.  Its 
production  and  operation  is  the 
same  as  the  larger  macUnes  and 
is  constructed  to  give  years  of 
service.  It  will  pay  for  itself  in  a 
short  time  and  improve  produc¬ 
tion.  Send  for  further  information 
and  payment  plan. 

C0«y  735-41  E.  Ohio  Shoal,  Indianapolis,  Ind 

and  Stereotypers  Saws 


SELLING  OUT! 

Complete  Shop:  5/0  Miehle,  No.  1  and  No.  3  hfiehles,  50"  Seybold  Cutter, 
Duplex  Trimmer,  2  Model  "B"  Kelly  Presses,  2—10x15  MiUers,  Model  "B" 
and  "E"  Cleveland  Folders,  14x19  Baum,  Dexter  &  Brown  Book  Folders, 
(3ixistensen  and  Rosbock  Gang  Stitchers,  Rosback  30"  Round  Hole  Rotary 
Perforator,  Standing  Presses,  Sevring  Machines,  Index  Cutter,  ond  other 
miscelloneous  items. 

ACT  QUICKLY  —  PRICES  LOW 
MUST  VACATE 


Sale  in  charge  of:— 


ALLIED  PRINTING  &  BINDERY  MACHINERY,  INC. 

(Americans  Complete  Printers  &  Bookbinders  Supply  House) 


1975  EAST  65TH  STREET 
CLEVELAND.  OHIO 
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NO  SUBSTITUTE 

for 


CROMWELL  TYMPAN 

There  is  nothing  “just  as  good” 
as  Cromwell  Tsonpan.  It’s  uni¬ 
versally  recognized  as  the  per¬ 
fect  requisite  to  fine  printing. 
Try  some  at  our  expense.  See 
your  paper  merchant  or  write 
direct  today. 


CROMWELL 


SPECIAL 

Tfmjfeok 


The  Cromwell 
Paper  Company 


PREPARED 

Paper 


4801-21 
S.  Whipple 
Street 

Chicago,  Ill. 


Will  reinforce  end  sheets  and  sec¬ 
tions  with  tape,  tip  the  fly  leaf  to 
the  signature  and  deliver  by  fold¬ 
ing  to  single  page  size,  all  in  one 
operation.  Applies  tape  along  edge 
or  center  of  sheets  for  reinforcing, 
makes  hinges,  or  strips  any  class 
of  work  around  the  back. 

The  Brackett  Stripping 
Machine  Company 

608  S.  Dearborn  St.,  Chicago,  Illinois 
28  W.  23d,  New  York  City 


Advertising  Layout 

(Continued  from  page  14) 

something,  the  while  it  also  gives 
the  prospective  reader  a  quick 
clear-cut  impression  of  the  adver¬ 
tiser’s  name  and  product,  should  the 
invited  fail  to  accept  the  invitation 

The  rhythmic  headline  of  this 
advertisement  with  its  concomitant 
illustration,  emphasizes  an  essen¬ 
tial  point.  “Clues,”  repeated  thrice, 
introduces  the  copy  theme;  the 
illustration  high-spots  it. 

The  logotsre  “Western  Sulphite" 
obviously  says  what  it  says.  It 
names  the  product,  illustrating  it  at 
the  same  time  —  emphatically. 

The  text  emphasizes  essential 
points  with  words,  of  course.  But 
the  layout  maker  helped  to  this  ex¬ 
tent:  he  specified  the  type,  and 
planned  its  make-up.  He  named 
the  faces,  determined  the  measures 
and  the  leading  (in  this  case,  the 
lack  of  lead). 

The  layout’s  pattern,  harmony 
and  balance  are  not  inherently  em¬ 
phatic.  The  first  is  stimulating  to 
the  imagination  (it  surely  stimu¬ 
lated  mine!)  — a  mental  excitant 
directive  to  interest  in  mystery,  a 
possible  incentive  to  reading  this 
“detective”  story.  'The  second  and 
the  third  are  like  a  certain  ciga-^ 
rette;  they  satisfy.  The  feeling  that 
the  parts  are  as  they  should  be, 
tends  to  restrain  the  hand  that 
turns  the  page.  And  so  with  equi¬ 
poise,  which  stays  the  hurrying 
reader’s  eye. 

Variety  contributes  to  the  em¬ 
phasis  of  mystery;  and  helps  the 
pattern  with  its  stimulating  task. 

But  contrast  does  the  big  job  (rf 
emphasis  in  this  fine  layout!  It’s 

this  ad’s  everything  — almost. 

Without  the  pure  whites  against 
the  jet  blacks  placed  so  effectively, 
this  “Western  States”  spread  might 
be  just  another  “2pp  facing.” 
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HEADQUARTERS 

FOR  . 

QUALITY  INKS 

^ncTair  ati6*VaTcnttttc  C[«. 


HOME  OFFICE: 

11-21  St.  Clair  Place 


BALTIMORB 

BOSTON 

CHICAGO 


BRANCH  OFFICES: 

DAYTON 
SAN  FRANCISCO 


New  York  City 


PHILADELPHIA 
LOS  ANGELES 
JACKSONVILLE 


Quality  •Value  •  Satisfaction 

For  immediate  protection  against  in¬ 
creasing  price  we  suggest  buying  ahead 

For  prompt  shipmenL  subject  to  prior  sale*  we  offer: 

Miehle  Pony*  serial  over  8000 . . . $  850 

No.  4-4R  Miehle .  1400 

5/0  Special*  68"  Miehle  with  spiral  gears  and  extension  delivery  1150 

4/0  Miehle*  spiral  gears  and  extension  delivery*  A.  C.  motor _  1250 

Model  A  Intertype  with  gas  pot  and  Monomelt .  850 

linotypes,  model  8*  9*  14  and  25s. 

Chandler  &  Price  rebuilt  New  Series  Presses.  Paper  Cutters*  hand  and 
power.  New  and  used  type  and  galley  cabinets. 

Rebuilt  Miehle  Vertical  (unconditionally  guaranteed)*  complete 
from  stem  to  stem . $1650 

TYPE  &  PRESS  OF  ILLINOIS 


Coble:  TYPRESS 


632  Sherman  St.,  Chicago 
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FIND  OUT  ^ 


tion  Problems 


abouc  the 
special 
sale  on 


AMSCO 

SAW 

TRIMMERS 


for 

March  and 
April — 
Substantial 
reductions  on 
all  models — 


Send  for 
complete 
folder— 
For  sale  by 
all  dealers. 


American  Steel  Chase  Company 

122  Centre  Street  New  York 


Makc>rcndy  troubles  /'^W 
arc  over  I  Laborsome, / 
costly,  band -cut  oy/tr~L^ 
lays  ciiminatcdl  Apply 
our  NEW  FREE  over- 
lay  to  your  tympan  and,  presto, 
cuts  print  ptrftctly!  Same  as 
ensraver’s  proof.  Yes,  il*s  that 
easy,  and  at  no  txptnsti  Don’t 
miss  this  opportunity.  Writcl 


OUR  NEW 
OVERLAYS 
FURNISHED 
FREE 
WITH  ALL 
I  HALFTONES 


(Continued  from  page  22) 


one  week  with  the  common  t,hi(»^ 
bands  and  one  week  with  the  new 
bands— the  number  of  lines  hand- 
spaced  follow: 


Monday . 71 

Tuesday . 85 

Wednesday . 78 

Thursday . 60 

Friday  . 72 

Saturday . 77 


Thick.  New. 


Total . 443  116 


An  increase  of  200  lines  per  ma¬ 
chine  in  daily  production  is  re¬ 
ported,  with  hand-spacing  reduced 
80  per  cent. 

The  average  line  of  news  contains 
five  spacebands,  and  the  combined 
thickness  at  the  bottom  is  7%  points 
more  than  five  thick  bands  at  the 
same  point. 

Pour  of  the  newer  bands,  when 
expanded,  will  take  up  practically 
the  same  space  as  five  thick  bands. 
They  work  equally  well  on  any  line 
composing  machine. 

The  telety^esetter,  now  coming 
into  general  use,  created  a  spacing 
justification  problem  which  has 
been  met  in  the  same  identical 
manner  with  “teletype”  bands, 
many  of  which  are  in  use  today  by 
the  hand  operator,  with  similar  sat¬ 
isfactory  results. 


i 


Improved  Card  Gauge 
Kenneth  L.  Wilson,  16  Ellzey 
Street,  Pittsburgh,  has  brought  out 
the  Improved  Wilson  Card  Gauge 
for  makeready  use  and  general 
printers’  measurements.  According 
to  Mr.  Wilson,  the  gauge  was  de¬ 
signed  to  meet  the  needs  of  layout 
men  and  printers  and  is  especially 
valuable  for  use  with  platen  presses. 
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_ ry  ^  CT*  J'Tirk TVTITP  V  A  PROFIT  MAKER  FOR  PRINTERS 

Rtte-rtne  oi/ii  lursc^iK  i  engravers  and  stationers 


BEAUTIFUL  BOX 


U.  S.  Patent  No.  1656379 


'T/ie  handy  box  with  a  useful  drawer 


Shceif  slide  out  on  a  shclf^ 
^  Easy  to  remove  one 


A  drawer  for  pencils,  pens, 


erasers,  stamps,  etc* 


100  Sheets 


45c  to  80c  per  box 
to  Printing  Trade 


100  Envelopes 


Hm  Five  Appeals  mean  quick  sales  —  Smart,  Quality  Paper;  B<«utiful  Modemistie 
Box;  Novelty  Drawer;  Large  Quantity;  Low  Price. 

Every  printer  should  know  about  RITE-FINE.  Tlere  is  always  a  demand  for 
stationery.  Cash  in  on  this  demand  with  RITE-FINE. 

3  Sizes  ^10  Kinds  of  Paper  —  5  Finishes  —  White  and  Colors 
SEND  FOR  SAMPLES,  PRICES  AND  SELLING  SUGGESTIONS 

IHE  Mills  ENVEIOPE  CO.,  5S8  S.  Walls  SI.,  CHICAGO 


MEGILL’S 

GAUGE  PINS 

The  Spring  Tongue  Gauge  Pin 

(Registered  U.  S.  Pat.  Off.) 


Price  ^1.80  doz.  50c  set  of  3 
Holds  securely  Best  Gauge 
Tin  made. 

SOME  OF  OUR  OTHER  DEVICES 
Antomatic  Side  Gauge  $6.00  ea. 

Gripper  Fingers  60c  ea. 

Gripper  Cross  Bars  $1.75  &  $2.00  ea. 
Double  Grip  Gauge  $1.75  set 

^tension  Feed  Guide  $1.75  set 

wg:inal  Steel  Gauge  Pin  75c  doz. 
Flexible  Gauge  Pin  76c  doz. 

Complete  Circular  on  request 

The  Edward  L.  Megill  Co. 

Established  1870 

161  Atlantic  Ave.  Brooklyn,  N.  Y. 


Modern  Printing 
Equipment 

Miehle  Horizontal 
Miller  Simplex 
Kelly  No.  2 

25x38  Miehle  with  Dexter  Feeder 
Automatic  Job  Presses 
Cleveland  Folders 
Seybold  Cutters 
Seybold  Power  Round  Corner 
Machine 

BAUER  TYPES 
Central  States  Distributors 
Write  for  latest  Bargain  Bulletin 

THE  PRINTER’S  MART 

The  Turner  Type  Founders  Co. 

Cleveland:  1729  E.  22d  St. 

Chlcage:  633  Plymouth  Ct. 

Ootrolt:  500  W.  Congroos  St. 

A  complete  type  founder's  supply  house 
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Composm^  Room 

Problems 

(Continued  from  page  24) 

register  on  your  form  if  you  win 
use  a  printed  scoring-rule  in  cen. 
ter  of  head  margin  in  your  back-UD 
form.  In  some  types  of  folding  nuJ. 
chines,  such  scoring  will  not  help 
while  in  others  they  will  enable  you 
to  fold  every  sheet  exactly  as  you 
want  it.  We  suggest  a  center-face 
hairline  brass  rule,  on  3-  or  4-point 
body  rather  than  on  a  2 -point 
body.  The  heavier  brass  body  ^ 
make  it  stiff  enough  to  hold  up.  Be 


SOUD- 

HOLLOW- 

slug  tabular 

FORMS 's. 


made  the 


sure  to  have  pressman  put  sufficient 
impression  on  scoring  rule  to  break 
the  grain  of  the  stock,  without, 
however,  cutting  paper.  Naturally, 
accurate  folding  can  be  helped  by 
making  sure  that  your  paper  stock 
has  grain  running  the  right  way. 
The  head-scoring  printed  rules  wUl 
be  trimmed  off  in  completed  books. 

While  the  man  in  the  shop  does 
not  always  have  anything  to  do 
with  ordering  paper  stock,  he  can 
often  exert  some  influence  on  the 
“front  ofiBce”  by  bringing  the  mat¬ 
ter  of  “grain”  in  paper  to  the  at¬ 
tention  of  the  proper  people— and 
this  little  question  does  make  a 
tremendous  difference  in  the  fin¬ 
ished  results  in  printed  work. 
While  “grain”  in  paper  may  not  be 
a  composing  room  subject,  it  is 
certainly  a  part  of  the  graphic 
arts  picture  and  deserves  to  be 
stressed.  It  is  particularly  bad  to 
have  “grain”  running  the  wrong 
way  in  small  booklets  when  they 
are  printed  on  relatively  heavy 
paper,  as  it  causes  them  to  appear 


WELLSWAY 

COST  LESS 


WELLS  Cross  Rule 


FORM  MACHINE 


Send  for  complete  specifications,  interesting 
data  and  samples. 


WELLS  &  COMPANY 

536  S.  Clark  St.,  CHICAGO,  ILL. 
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Paper  Problems 

(Continued  from  page  30) 

flipper  edges  and,  in  order  to  get 
register,  cannot  provide  any  allow¬ 
ance  for  expansion  or  contraction 
jn  the  sheet,  then  you  are  eliminat¬ 
ing  from  your  operation  one  of  the 
factors  of  safety  which  offers  you 
a  margin  of  leeway  on  regular 
work.  Of  course,  an  expansion  of 
on  a  sheet  might  be  enough  to 
throw  the  work  out  of  register  in 
the  back-up  to  a  greater  extent 
than  would  be  satisfactory,  even 
though  it  was  split  in  half,  making 
it  1/16"  out  at  the  top  and  bottom. 
We  would  assume  that  1/16"  ex¬ 
pansion  or  contraction  would,  when 
qdit  in  half,  be  practically  unno- 
ticeable.  It  is  because  of  the  fact 
that  paper  is  subject  to  atmos¬ 
pheric  influences  that  most  mills 
trim  coated  paper  over  size, 
making,  for  instance,  a  25x38 
standard  sheet  25%x38%.  This 
practice  not  only  necessitates  a 
specific  instruction  whenever  the 
printer  wants  the  paper  cut  exact 
size,  but  acts  as  a  safety  margin 
to  counteract  adverse  conditions 
when  extreme  atmospheric  influ¬ 
ences  would  shrink  or  swell  the 
sheet,  causing  some  possibility  of 
trouble  in  the  shop  in  making  the 
forms  flt  for  trimming  or  proper 
binding. 

Paper  mills  can  only  go  just  so 
far  in  following  such  a  specifica¬ 
tion.  If  they  cut  the  paper  to  ex¬ 
act  size  and  then  it  changes  in  the 
shop,  or  at  some  other  time,  they 
have  no  control  over  that.  One  of 
the  best  devices  we  know  of  for 
being  sure  that  this  kind  of  work 
is  done  accurately  on  the  press,  re¬ 
gardless  of  the  trimming,  was  de¬ 
scribed  to  us  some  years  ago  by  a 
printer  who  had  quite  a  lot  of  this 
hnd  of  work.  In  running  the  form, 
he  set  up  a  cutting  rule  in  the 


Investment 

Justified” 


Nothing  we  could  soy  concerning 
Genuine  PMC  METAL  BASES  could 
add  to  this  splendid  message  from  The 
Lord  Baltimore  Press,  Baltimore. 

"We  purchased  a  complete  installa¬ 
tion  of  Wornock  Diagonal  Blocks  in 
1914.  Prior  to  that  time  we  had  no 
metal  bases  and  mounted  our  electro¬ 
types  on  laminated  boards.  The  firm¬ 
ness  and  uniformity  of  impression  and 
the  ease  of  moving  individual  plates  is 
so  superior  to  the  former  method  that 
there  is  no  comparison." 

What  Genuine  PMC  METAL  BASES 
ore  doing  for  others — they  will  surely 
do  for  you.  Investigate  them  today. 
Write  for  catalog  and  prices. 


IhflRnOCK^ 


‘ST€RLinG 
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shape  of  a  U  on  the  tail  of  the 
sheet  at  various  intervals  across 
the  sheet  wherever  his  grippers 
would  take  it  on  the  back-up,  when 
feeding  to  the  opposite  edge.  Before 
backing  up,  he  was  able  to  knock 
out  these  U-shaped  cuttings  and 
feed  to  the  cut  edge  made  by  the 
rule,  thus  assuring  accuracy.  The 
editor  of  this  department  has  never 
seen  this  operation  done  and  it 
looks  as  though  there  would  be  a 
chance  for  considerable  extra  work 
unless  the  cutting  was  done  in  such 
a  way  as  to  make  the  little 
U-shaped  pieces  fall  out  readily 
without  falling  out  onto  the  press 
at  the  time  they  were  cut.  Also, 
there  is  the  remote  possibility  of 


GET  ACQUAINTED 

WITH  OUR  PRODUCTS— ALWAYS 
SOMETHING  NEW 

A  NEW  PERMANENT  LOW  FUSION 
RAISED  PRINTING  COMPOUND  THAT 
DOES  NOT  DETERIORATE  WITH  AGE 

$1.75  per  lb.  $1.50 

Regular  Permanent  Compounds 
25c  per  lb.  less 

A  NEW  MODEL  AUTOMATIC  MACHINE 

Produces  Raised  Printing  Effects  as  fast  as 
ordinary  printing 

Write  for  illustrated  booklet  and  Price  List 

THE  EMBOSSOGRAPH  PROCESS  CO.,  Ine. 
251  William  Street  New  York 


March 

the  sheet  changing  in  size  over 
night,  after  having  been  delivered 
through  the  air  on  the  tapes  oi 
the  press  when  the  pressroom  air 
was  considerably  different  in  mois¬ 
ture  content  than  the  moisture 
content  of  the  paper.  The  sugges¬ 
tion  is  offered  for  what  it  may  be 
worth. 

Paper  mills  do  quite  frequently 
receive  specifications  to  cut  paper 
to  actual  size  and  they  follow  these 
specifications  with  extreme  care. 


Prmtmi  ProUems 

(Continued  from  page  32) 

made  up,  is  rather  an  unusual  prop¬ 
osition  as  this  work  is  generally 
printed  and  then  made  into  enve¬ 
lopes  or  bags,  or  on  some  types  of 
machinery,  using  aniline  inks,  the 
work  is  printed  and  made  into  bags 
and  envelopes  in  one  operation. 
This,  of  course,  runs  into  specialty 
machinery  but  which,  however,  is 
not  very  expensive  and  just  simply 
goes  back  to  my  previous  remarto 
as  to  your  possible  survey  for  a 
visible  market. 


Have  you  a  pressroom  problem  or  do  you 
wish  information  on  anything  pertaining  to 
presswork?  If  so,  write  to  this  department. 


OTApi  THE  loss  OF  POWER 

”  ■  ■  caused  by  belt  slippage  which  often  runs  as 

high  as  20%  to  30%.  Use  practical  covers  on  pulleys  instead 
of  temporary  belt  dressings.  Apply  it  yourself. 

For  complete  information  write  or  phone 

THE  NON  SLIP  PULLEY  COVER  CO. 

1813  N.  Keeler  Ave.  Phone  Albany  9352  CHICAGO,  ILL. 
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Keeping 
pyailgr  Interest 

(Continued  from  page  18) 

YOU  are  entitled  to  a  trade  dis¬ 
count,  and  most  engravers  offer  a 
further  discount  where  the  plates 
are  to  be  used  in  the  newspaper  and 
not  re-sold.  That’s  a  start,  but  the 
best  part  of  it  all  is  the  discount 
offered  on  plates  made  to  the  same 
focus  at  the  same  time. 
Photoengraving,  like  printing,  is 
a  manufacturing  proposition.  Bulk 
orders  get  lower  rates. 

Run  your  finger  down  along  the 
c(dumn  of  trade  practices  at  the  left 
of  the  photoengraving  scale  until 
you  come  to  the  paragraph  headed 
“Same  Focus  Copies.” 

“When  two  or  more  copies  in 
the  same  order  are  of  such  size  and 
color  value  that  they  can  be  photo¬ 
graphed  at  one  time  in  one  focus,” 
etc.  the  following  discounts  apply: 
Two  to  four  subjects,  each,  scale 
less  10%. 

Five  to  14  subjects,  each,  scale 
less  20%. 

Fifteen  or  more  subjects,  each, 
scale  less  30%. 

Idan,  we  have  found  something! 
Take,  for  instance,  a  plate  the 
size  of  the  bridge  cut  accompany¬ 
ing  this  article,  3%x2  inches.  The 
scale  is  $3.37,  but  by  taking  advant¬ 
age  of  all  the  legitimate  discounts 
your  photoengraver  will  be  glad  to 
explain  to  you,  it  can  be  purchased 
for  about  the  two-dollar  figiure, 
provided  you  order  as  many  as  15 
at  one  time  (these  rates  may  vary 
In  different  localities  —  consult 
your  plate-maker) . 

Think  how  much  reader-interest 
you  can  stimulate  in  your  paper  by 
iising  only  one  or  two  pictures  each 
week,  with  a  well-written  story,  as 
a  front-page  feature;  think,  too,  of 
the  value  of  such  pictures  as  a  per- 
I  oanent  “morgue”  for  future  use. 
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SILK  SCREEN  PROCESS 
INSTRUCTION  (Not  a  Book) 

This  is  a  set  ef  screens  with  details 
from  art  to  production  fully  ex¬ 
plained.  A  modern,  practical,  com¬ 
plete  method  of  instruction.  It’s  just 
like  having  a  master  screen  man 
show  you  what  to  do  and  tell  you 
why.  If  you  want  to  learn  Silk  Screen 
Process  Printing  get  this!  Circular 
free. 

TRU-ART  COMPANY 
817  N.  19th  St.  Philadelphia  Pa. 


GENERAL  REPAIR 

of 

Linotype — Intertype — Monotype 
Molds.  Complete  stock  motor 
pinions,  motor  drives,  bought — 
sold — traded. 

WILLIAM  REID  CO. 

537  S.  LA  SALLE  ST.  CHICAGO 


$1:1:700  NEW  BUSINESS 
FROM  ONE  CUSTOMER 

First  order  1317,  repeat  order  $240. 
Customer  received  many  compli¬ 
mentary  letters  from  his  trade.  Can 
be  produced  in  any  size  shop.  Sam¬ 
ple,  full  details  on  selling  plan  and 
production  mailed  to  you  upon  re¬ 
ceipt  of  52.00. 

C.  E.  RISEEY,  P.  O.  Box  133,  Trini¬ 
dad,  Colorado. 


THE  WORLD'S  GREATEST 
BUSINESS  CARD  SALESMAN 

Automatic  Pull-Tab 
Card  Case  made  of 
Genuine  Leather  in 
Black  or  Tan. 

■Will  imprint  your 
firm  name  in  quan¬ 
tities  of  50  and  up. 
With  trial  order  will  send 
Leather  Pocketbook  or 
Drivers  License  Key  Kase. 

Send  15c  in  stamps 
for  sample. 

ROSEFEIiT  SALES  BUILDERS,  Inc. 
M  &  M  Bldg.,  Milwaukee,  Wis. 


Also,  couldn’t  you  occasionally  sen 
a  piece  of  job  work  on  the  strenS 
of  having  some  of  these  cuts 
around?  Maybe  the  local  chamber 
of  commerce  woud  be  interested  in 
a  souvenir  booklet,  after  you  get  a 
bunch  of  such  pictures  together. 

Almost  unending  possibilities  will 
suggest  themselves  to  the  alert 
publisher,  and  the  subject  matter  is 
limitless. 

Suppose  you  load  the  old  kodak 
with  high-speed  film  this  Friday 
after  the  paper  is  out,  fill  up  the 
gas-tank  and  start  out. 

Sam  Perkins  has  a  fine  flock  of 
Plymouth  Rocks;  Henry  Jenkins  is 
particularly  proud  of  his  blue-rib¬ 
bon  Hereford;  Bill  Jones  is  just 
moving  into  his  splendid  new  farm 
home;  the  folks  near  Happy  Hol¬ 
low  are  rejoicing  over  their  com¬ 
modious  new  brick  schoolhouse; 
and  so  it  goes. 

The  contacts  you  will  make  on 
such  a  trip  are  well  worth  the  cost 
of  running  the  car,  and  the  cost  of 
film,  developing  and  printing  is 
small  —  probably  not  over  10c-15c 
per  picture.  Even  if  you  do  not 
make  plates  of  all  of  them  noi, 
they  will  be  worth  keeping  against 
a  possible  future  use. 

A  hint  or  two:  Try  to  get  pic¬ 
tures  with  some  “gray”  in  them- 
avoid  too  pronoimced  contrasts  of 
light  and  shadow;  make  your 
“shots,”  if  possible,  with  the 
camera  in  the  shade;  do  not,  of 
course,  try  to  take  a  picture  against 
strong  sunlight  —  the  light  should 
be  from  the  side,  preferably  at  an 
angle;  and  be  sure  to  get  good 
glossy  prints  made.  You  will  find, 
if  you  use  Verichrome  or  other 
high-speed  film,  you  can  get  good 
clear  snaps  on  cloudy  days;  they 
will  probably  be  better  for  plate- 
making  than  pictures  made  in  too 
bright  sunlight. 
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m  this  short  article  I  have  been 
jble  to  touch  only  the  highlights 
rf  the  subject,  but  next  month, 
flth  your  editor’s  permission,  I 
sliail  tell  you  how  one  publisher  of 
j  ^kly  paper  in  a  town  only  six 
Biiles  from  a  city  of  40,000  issued 
an  anniversary  edition  of  52  pages, 
crammed  with  local  pictures.  He 
did  it  in  a  depression  year  —  and 
made  a  profit,  too. 


Collotype 

(Continued  from  page  28) 

16  plate  usually  requires  about  2 
ooDces  of  the  gelatin  mixture.  Thick 
coatings  produce  wave  marks,  while 
thin  ones  are  difficult  to  print  from. 
A  drying  cabinet  is  a  convenient 
and  necessary  accessory  for  drying 
the  gelatinized  plate.  Such  cabinets 
are  nothing  more  than  a  light-tight 
box,  wherein  an  even  temperature 
of  120®  F.  can  be  maintained.  The 
time  required  for  drying  is  from 
two  to  three  hours;  the  gelatin  be¬ 
comes  harder  the  longer  it  is  kept 
in  the  cabinet. 

The  negatives  for  the  pmpose  are 
obviously  continuous  tone;  plates  or 
films  can  be  used  —  but  in  both  in¬ 
stances,  the  image  must  be  reversed 
as  to  lateral  position.  This  can  be 
easily  achieved  by  printing  through 
the  glass  side  of  the  plate. 

Special  printing  frames  are  used 
for  photoprinting,  and  before  ex¬ 
posure  of  the  sensitive  gelatin,  the 
exact  dimensions  of  the  collotypic 
print  are  masked  on  the  negative 
with  tinfoil  or  black  paper. 

Exposure  of  the  sensitive  gelatin 
may  be  by  sunlight,  though  an  arc 
lamp  would  be  a  more  reliable 
source  of  light.  The  duration  of  the 
exposure  should  be  such  that  the 
image  can  be  seen  well  defined  on 
the  gelatin  film  when  examined  in 
the  darkroom.  A  slight  supple¬ 
mentary  exposure  is  also  given  the 


WANTED 

Live  wire  printer  in  every  commer¬ 
cial  center  to  make  folks  label- 
minded.  We  execute  the  label  or¬ 
ders  that  you  sell  and  you  enjoy 
guaranteed  profits*  that  range 
from  20%  to  40%  net.  Write  for  our 
1935  proposition.  Ever  Ready  Label 
Corporation,  143-147  E.  25th  St., 
New  York. 

^Assured  x’roflt  oTer  given  cost. 


sooo 

for  $3 

Printed  in  red  or  blue  ink. 
This  size.  Your  arransement. 
EVER  READY, 141  E.25SL,N.Y. 

LABELS 
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There  Ss  Only  ONE 
Offset  Motor 


The  "CUSHMAN 


#/ 


with  exclusive  features  which  save  cur¬ 
rent  and  provide  ease  of  installation  and 
operation. 


A  fcw’ofith*  Many  Users: 

Los  Angoles. 

Calif..  Times 
H  artford. 
Conn.,  Times 
Washington. 
D.  C..  Gov¬ 
ernment 
Printing  Of¬ 
fice. 

Bloomington, 
III.,  Panta- 
graph 

I  nd  ianapolis, 
Ind.,  Times 
Albany,  N.  Y., 
Times  Union 
Wo  suseest  that  you  let  us  send 
you  a  Cushman  Offset  Motor  on 
trial. 

Motors  are  furnished  for  DC  and 
AC  In  all  voltages  and  phases. 


CUSHMAN  ELECTRIC  COMPANY 

6?  SOUTH  MAIN  ST.  CONCORD.  N.  H. 


back  of  the  plate  after  the  main  ex- 


posure,  by  laying  the  frame  face 
down  on  a  table,  removing  the  back 
and  packing  without  disturbing  the 
position  of  the  plate  and  negative, 
and  then  allowing  the  light  to  ad 
for  a  short  period.  This  treatment 
increases  the  adhesion  of  the  film 
to  the  glass;  it  prolongs  the  life  of 
the  plate  on  the  press;  and  it  re¬ 
duces  the  relief  of  the  image  by 
preventing  excessive  swelling  of  the 
gelatin  during  drying,  thus  giving 
the  inking  rollers  an  opportunity 
to  feed  the  deep  shadows,  with  the 
consequent  production  of  sharp 
proofs. 

After  exposure,  the  plate  is 
washed  in  cold  water  (60®  F.)  until 
all  trace  of  yellowness  disappears; 
the  soluble  gelatin  absorbs  wata 
and  swells,  while  the  insoluble  areas 
remain  slightly  intaglio,  the  depth 
varying  accorc^g  to  the  nature  and 
strength  of  the  image. 

Preparation  of  the  plate  for  the 
press  is  accomplished  by  “etclfing," 
a  colloquial  term  for  treatment  of 
the  image  with  a  glycerin-water  so¬ 
lution  —  equal  parts  of  each,  with 
the  addition  of  2  per  cent  common 
salt.  The  glycerin  causes  the  areas 
absorbing  the  solution  to  retain 
moisture  for  a  considerable  time, 
thus  permitting  re-inking  of  the 
plate  for  a  number  of  impressions 
without  re-damping.  The  plate  is 
evenly  covered  with  this  “etching" 
fluid,  the  period  of  time  requird 
for  its  action  depending  on  the 
character  of  the  image,  weather 
conditions,  and  the  printing  equip¬ 
ment  to  be  used. 

Lithographic  training  and  experi¬ 
ence  is  very  advantageous  in  actual 
collotype  printing.  Special  presses 
are  made  for  the  purpose;  they  are 
equipped  with  both  composition  and 
nap  rollers.  A  special  stiff  ink  con¬ 
taining  only  a  minimum  of  vamiai 
is  used  for  inking  the  plate.  The 
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Announcing 

Substantial  Price 

Reductions 

MAKATAG 

Die  Cut  Patches 


stiff  ink  is  used  with  the  nap  rollers 
for  inking  the  shadows,  these  rollers 
with  their  soft  granular  texture 
dipping  into  the  reticulated  areas 
and  depositing  a  full  complement 
of  ink.  The  composition  rollers  are 
used  in  conjunction  with  a  thinner 
grade  of  ink  for  inking  the  halftones 
and  clearing  the  image.  Plates 
diould  be  re-damped  with  glycerin 
and  water  if  the  highlights  show 
a  muddy  appearance,  and  the  ink 
wiped  off  with  turpentine  prior  to 
application  of  the  glycerin  solution. 
Ihis  treatment  is  repeated  when¬ 
ever  the  printed  impressions  begin 
to  appear  flat  in  color  and  strength. 

Collotype  is  a  very  interesting 
process,  albeit  a  treacherous  one  in 
inexperienced  hands.  It  produces 
beautiful  impressions,  hardly  dis¬ 
tinguishable  from  photographs,  and 
some  years  ago  enjoyed  quite  a 
vogue  among  amateurs  in  the  *‘Sin- 
(g)”  process.  It  has  never  been  sur¬ 
passed  by  any  screen  method  for 
rendition  of  detail  and  portrayal 
of  lustrous  beauty  of  image. 


Book  on  Dry  Plates 
“Process  Photography  and  Plate 
Making,”  by  our  good  friend  and 
photoengraving  editor,  J.  S.  Mertle, 
is  just  the  kind  of  book  for  which 
the  reader  who  is  interested  in  dry 
plates,  their  manufacture  and  “the 
methods  of  practical  procedure 
heretofore  most  successful  in  proc¬ 
ess  photography  with  dry  plates” 
is  looking.  There  are  chapters  on 
Photographic  Emulsions,  Color 
Photography,  Three-Color  Process, 
Photoengraving,  Platemaking, 
Lithographic  Deep  Etch  Plates  and 
other  related  subjects.  The  work  is 
written  in  Mr.  Mertle’s  thorough 
and  authoritative  style.  It  is  pub¬ 
lished  by  The  G.  Cramer  Dry  Plate 
Company,  Lemp  and  Shenandoah 
Avenue,  St.  Louis,  and  sells  at  $1.00 
a  copy. 


INCREASED  volume  of  pro¬ 
duction  and  improved  proc¬ 
essing:  methods  have  made 
substantial  reductions  pos¬ 
sible  in  the  cost  of  Die  Cut 
Patches  to  the  consumer. 

Only  the  Makatas  uses  a  Die 
Cut  Patch  and  now  at  a  new 
low  cost. 

Advantagres  already  recog¬ 
nized  in  this  profit-making 
Tag  Reinforcing  Machine  are 
further  increased  and  pro¬ 
duction  costs  in  your  plant 
are  again  cut. 

Here  is  a  Tag  Reinforcing 
Machine  that  will  make  you 
profits.  Easy  to  operate,  easy 
on  the  operator,  easy  on  ex¬ 
pense  and  EASY  TO  BUY — 
so  smooth  and  swift  and  sure 
in  operation  that  it  hastens 
profits. 

• 

Makatag  Manufacturing  Corp. 

Beading,  Massachusetts 

Chas.  N.  Stevens  Co..  CHICAGO 
Joe  F.  Carter.  DALLAS 
P.  C.  Storey.  SEATTLE 
The  M.  L.  Abrams  Co..  CLEVELAND 
J.  H.  Sehroeter  &  Bro..  Ine..  ATLANTA 
E.  P.  Lawson  Co..  NEW  YORK  CITY 
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Circular  on  Code 


In  a  circular  captioned  “The 
Graphic  Arts  Code,”  the  Minne¬ 
apolis  Printers  Association  points 
out: 

The  idea  for  the  “League”  was 
born  of  a  vital  necessity  for  pro¬ 
tection  against  inequalities  in  the 
Graphic  Arts  Code,  particularly 
as  affecting  the  smaller  printers. 
Human  nature  being  what  it  is, 
the  large  shop  interests  only  were 
considered  at  the  time  the  codes 
were  written,  because  the  large 
shops  did  the  writing. 

Their  problems  are  peculiarly 
different  than  ours.  We  are  al¬ 
most  a  different  industry.  The  re¬ 
lationship  may  be  likened  to  that 
of  the  engravers  or  electrotypers 
or  linotypers,  whom  we  would 
not  expect  to  write  a  code  satis¬ 
factory  to  us.  The  U.  T.  A.,  domi¬ 
nated  by  the  large  shops,  are  just 
as  much  out  of  touch  with  our 
needs. 

The  smaller  units  of  the  print¬ 
ing  industry  should  either  have  a 
separate  code,  or  have  more  rep¬ 
resentation  in  the  administration 
of  the  present  Graphic  Arts  Code. 
We  are  not  fairly  represented 
where  votes  are  counted  on  a  ba¬ 


sis  of  a  vote  for  each  dollar  of 
dues. 

The  codes,  if  properly  and 
fairly  administered,  should  ac¬ 
complish  what  President  Roose¬ 
velt  intended.  Demoralizing  and 
ignorant  competition  should  and 
can  be  curbed. 


We  are  all  agreed  that  price 
cutting  through  ignorance  of  costs 
undermines  the  stability  of  an  in¬ 
dustry.  We  believe  in  education, 
but  we  are  opposed  to  coercion! 

We  are  opposed  to  having  large 
shop  costs  forced  on  us.  We  can¬ 
not  take  seriously  a  $3.90  hour 
cost  for  composition  as  per  the 
last  Composite  Statement  from 
ten  reporting  large  plants.  We 
object  to  the  Code  Authority  (U. 
T.  A.)  contention  that  if  we  sell 
below  their  arrived-at  cost,  we 
are  violating  the  code  and  are  law 
breakers.  We  object  to  their  in¬ 
sistence  that  we  sign  an  admis¬ 
sion  of  violation  if  we  sell  below 
this  arrived-at  cost  of  theirs,  “or 
else !” 


The  office  of  the  Secretary  of  the 
Minneapolis  Printers  Association  is 
at  210  South  Third  Street,  Minne¬ 
apolis. 


USE  SMITH'S 


'SOWOL” 

Type  and  Cut  Wash 


INSTANTLY  REMOVES  HARD  INK 
and  verdigris  from  type,  half-tones,  fountains, 
rollers,  patent  blocks  or  any  surface  where  ink 
accumulates  and  oxidizes. 

CARRIED  IN  STOCK  BY 
AMERICAN  TYPE  FOUNDERS  SALES 
CORPORATION 

AND  REPUTABLE  SUPPLY,  INK  AND 
PAPER  HOUSES  ONLY 


PRICES 

SINGLE  GALLON  $1.75 
CASE  LOT  ^ 

(12  single  gal.)  (S  1.50 
DRUM  U)T  , 

(52  gallon)  ® 

Manufactured  by 
Francis  X.  Smith  Company 
952  E.  93rd  St..  B'kiyn  N  Y. 
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AT F  Moves 

Hie  huge  Kelly  Press  plant  of 
tmaic&n  Type  Founders  Company 
jtBaiabeth,  New  Jersey,  has  been 
gjlfied  and  re-equipped  to  house 
tiie  company’s  general  office  and 
jaln  loundiT,  for  32  years  located 
It  Jersey  City,  New  Jersey.  The 
move  wiU  be  entirely  completed  by 

Ist,  1935. 

p\3r  several  months  American 
Type  engineers  have  been  perfect¬ 
ing  the  layout.  It  will  be  modem 
ind  dficient  throughout,  with  ma- 
ktIbI  handling  cut  down  and  plant 
productivity  greatly  increased. 

Most  of  the  Jersey  City  staff  of 
over  500  employees  will  continue 
with  A  T  P  in  its  new  home.  All 
anployees  have  been  asked  to  re¬ 
main  with  the  company.  Many  will 
commute  the  twelve  miles  on  the 
special  early  morning  and  after 
hours  train.  Others  are  moving  to 
^beth. 

Craftsmen  Convention 
Committees 

The  International  Association  of 
Printing  House  Craftsmen  will  hold 
its  annual  convention  August  25  to 
28  inclusive  in  Cincinnati. 

The  following  Cincinnati  mem¬ 
bers  have  been  appointed  Commit¬ 
tee  Chairmen:  Carl  Huether, 
Transportation;  Leo  T.  Folz, 
Badges;  Alexander  Thomson,  Jr., 
Ent^inment;  Mrs.  George  Wag¬ 
ner,  Ladies;  Theo.  C.  Dorl,  Hotel 
and  Banquets;  B.  J.  Woermann, 
Publicity;  Jos.  Kornmann,  Regis¬ 
tration;  Lee  V.  Augustine,  Show 
and  Exhibits;  Jacob  G.  Nessler,  Fi¬ 
nance;  E.  J.  McGill,  Printing;  and 
Wm.  E.  Richards,  Hosts. 

John  M.  Callahan  is  General 
Chairman;  J.  H.  Christina  is  Vice 
Chairman;  August  J.  Binder  is 
S^tary,  and  Jas.  E.  Sullivan  is 
weasurer. 


25-40%  NET 

Profit  Selling  Labels 


SBND  FOR 
FBBR  BOOK 


PRINTERS — ^Here  is  an  oppor¬ 
tunity  to  earn  25-40%  clear 
profit  (NET)  selling  Ever  Ready 
Label  jobs.  Think  of  it  —  ^u 
don’t  have  the  bother  of  running 
any  label  jobs,  or  of  handling  gum¬ 
med  paper.  Ever  Ready  is  equipped 
to  do  ALL  the  work  for  you  .  .  . 
i.nd  that  means  printing  the  job  as 
well  as  delivering  it  if  you  wish. 

Send  for  Ever  Ready’s  “Hand-Y- 
Book  of  Labels,”  a  48  page  book 
containing  427  workable  ideas 
.  .  .  easy  to  sell  to  your  custom¬ 
ers,  and  economical  to  produce  1 
Our  printers’  discount  tells  you  ex¬ 
actly  how  Ever  Ready  places  you 
in  a  position  to  meet  all  competi¬ 
tion  and  make  a  handsome  profit 
as  well.  ' 

Write  at  once  to 

EVER  READY - ' 

LABEL  CORP. - 

140-148  Baat  26th  Street,  New  York 
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Public  Printer  Submits  Report 

A.  E.  Giegengack,  Public  Printer 
of  the  United  States,  submitted  to 
Congress  a  report  on  the  conditim 
of  buildings  housing  the  Govern, 
ment  Printing  Office. 

In  his  letter  of  transmittal  to  the 
Speaker  of  the  House  of  Represen- 
tatives.  Public  Printer  Giegengack 
says: 

A  brief  description  of  the  pres¬ 
ent  plant  which  houses  the  Print¬ 
ing  Office  accompanied  by  ilius- 
trations  vividly  portraying  the 
inadequate,  dangerous,  insani¬ 
tary,  and  congested  conditions 
which  now  exist  in  the  buildings 
housing  this  important  establish 
ment  in  the  legislative  branch  of 
the  Government. 

Space  at  a  premium.  Every 
available  square  foot  of  floor 
space  throughout  the  buildings  is 
now  being  used  for  storage  pur¬ 
poses.  Hallways  and  passage¬ 
ways  are  congested  —  some  of 
them  to  such  an  extent  that  they 
have  become  almost  impassable 
—  an  intolerable  condition  cre¬ 
ated  by  the  grave  insufficiency  of 
space. 

Harris-Seybold  Booklets 
Harris-Seybold-Potter  Co.,  4510 
East  71st  Street,  Cleveland,  has  re¬ 
cently  sent  out  two  booklets  headed 
“Facts”  and  “Wings  of  Progress." 
The  former  deals  with  a  compari¬ 
son  of  the  present  day  17%x22H 
Harris  offset  press  with  the  one 
built  in  the  same  size  about  twenty 
years  ago.  The  latter  booklet  com- 


MAKE  A  MAT  AS  YOU 

WOULD 

PROOF 


Sov* 

Compositton 

Costs 

STEREOPUIP  your  plant,  large  or  small, 
with  our  RELIABLE  Mat  Molding  and 
Casting  Units.  Duplicate  those  forms, 
cuts,  etc.  Run  more  than  one  up.  File 
the  mat  for  the  repeat  job. 

Write  for  details. 

—  Manufactured  by— 

STEREOTYPE  EQUIPMENT  CO. 

3428-30  Uncoln  Ave.  CHtCAGO 

POSMBSLT  PStNTSSa  MAT  PAPBS  SOPPLY  OO. 

COATED  MATS  — COMPLETE  SUPPLIES 


A  Handy  3-in-l  Maintenance 
Tool  for  Every  Printing  Plant 


BREUER’S  BALL  BEARING 
TORNADO  PORTABLE 

ELECTRIC  BLCWER 


Cleans  folding  and  linotype  machines,  type 
cases,  paper  cutters,  presses,  motors,  floors, 
walls,  etc. — i  models — tremendous  cleaning 
power — vacuums,  blows,  sprays — handy  for 
every  printing  plant  cleaning  problem. 

Write  for  Information  and  free  trial  offer. 

BREUER  ELECTRIC  MFG.  CO* 

856  Blaekhawk  Street,  Chicago.  III. 


AMERICAN 

5  column  with  or 
without  melting  pot 

$000 
PER  WEEK 

Ask  about  the 
American  Saw  too. 

American  Mfg.  Concern 

U.  S.  131  at  MCRR-1  Kalamazoo,  Mich. 


TYPE  of  QUALITY 


LIGHT  COPPERPLATE 

w  c 

HEAVY  COPPERPLATE 

R  1 

0rtext 

1  R 

Gutenberg  Old  Style 

T  C 

Gutenberg  Bold  ' 

E  U 

IT  1 

Barclay  Light 

O  A 

Printers  Black 

I  R  R 

NEW  JERSEY  TYPE 
FOUNDERS  Cranford.  N.  J. 
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liew  Knife  Grinder 
Samuel  C.  Rogers  &  Company, 
191-205  Dutton  Avenue,  Buffalo, 
SefYork,  announce  the  new  Rog- 
is  Junior  Knife  Grinder.  It  comes 
tothree  sizes:  61",  76"  and  84".  Ac- 
jjrding  to  the  manufacturers,  the 


grinder  embodies  features  of  higher 
{deed  machines:  is  fast,  accurate; 


has  mechanical  traverse,  and  posi¬ 
tive  cross  feed;  can  be  operated  by 


FRANKLIN'S 


anyone;  and  is  guaranteed  to  give 
full  satisfaction. 


Calendar  and  Almanac 


Beton  Extra  Bold 
Intertype  Corporation  announces 
that  it  now  is  manufacturing  Bauer 
Beton  Extra  Bold,  designed  by 
Heinrich  Jost.  A  line  set  in  the  18- 
point  size  is  shown  below: 

Student 


Jafee  Joins  Einson-Freeman 
Herman  Jaffe,  formerly  a  partner 
in  the  Herald-Nathan  Press,  Inc., 
New  York  City,  recently  severed  his 
connection  with  the  organization  to 
join  the  creative  selling  division  of 
the  Einson-Freeman  Company, 
I  l^g  Island  City,  which  firm  spe- 
I  dalizes  in  the  creation  and  produc- 
I  Don  of  window  and  store  displays, 
Jylay  containers,  premiums  and 
other  sales  promotion  material. 


CATALOG 

This  catalog  is  the  most  extensive 
ever  published  during  the  73  years 
of  publication— it’s  just  chuck  full 
of  attractive  styles  and  designs  to 
fit  any  calendar  requirement,  con¬ 
sisting  of 

Pad  Plates  Yearly  Plates 
Almanac  Plates 

This  catalog  is  too  expensive  to 
send  free  for  the  asking,  that  is  why 
we  ask  you  to  send  25c,  which  will 
be  credited  to  you  on  receipt  of 
your  first  order.  Send  for  it  today! 

The  Franklin  Company 
808  W.  Van  Buren  St..  Chicago,  III. 

Phon*  Haymarfcat  lOOO 
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Vertical  Service  in  Detroit 
Bert  Jnrgs  of  the  Vertical  Sm 
ice  Company,  423  Plymouth  Court 
Chicago,  announces  the  opening  to 
Detroit  of  a  plant  and  office  to  give 
expert  service  on  Miehle  Vertical 
presses.  Tom  Keene,  formerly  with 
the  U.TJt.  school  at  Indianapils 
and  the  Miehle  factory,  is  manager  I 
The  office  is  at  723  First  Street 
Detroit.  ’ 

Belt  Slippage 

Because  of  the  loss  of  power 
caused  through  the  slipping  of  belts 
on  presses  and  other  printing  equip, 
ment.  The  Non-Slip  Pulley  Cover 
Co.,  1813  North  Keeler  Avenue,  Chi¬ 
cago,  has  developed  for  printers’ use 
the  Non-Slip  Pulley  Cover.  This 
can  be  easily  installed,  we  are  told, 
by  the  printer  himself  at  small  ex¬ 
pense.  To  those  interested,  the  com¬ 
pany  will  mail  interesting  informa¬ 
tion. 

Ideal  Roller  Elects  Officers  < 
Wells  A.  Lippincott,  former  Vice 
President  of  the  Ideal  Roller  ft 
Manufacturing  Company,  was 
elected  President  of  that  concern 
at  the  annual  meeting  held  in  Chi¬ 
cago  recently.  Walter  Schuttler, 
former  President,  is  now  Chairman 
of  the  Board. 


For  the  elimineticn  of  offset, 
picking,  sticking,  rubbing  off, 
crystallization  and  like  diffi- 
'  culties.  Used  and  endorsed  by 
leaders,  will  serve  you  well. 

INKWORK  PRODUCTS  CO. 

715  So.  Dearborn  St.  Chicago 


EXTRA  PROFIT 


Sell  Loose-Leaf  Binders  for  forms  you  print. 
No  investment  nor  inventory,  we  stock  and 
ship  what  you  sell.  Write  for  catalog  and 
generous  discount. 

THE  BURKHARDT  COMPANY 

649  West  Larned  St.  Detroit,  BUch. 


WAPAKONCTA,  OHIO/ 


Wapakoneta  Alloy  Paper  Knives 

will  save  on  your  cutting  costs.  If 
you  are  not  using  Wapakoneta 
Knives,  order  today. 

TbeWAPAKONETAMACHINECOMPANY 
WAPAKONETA,  OHIO 

Incorporated  1891 


When  writing  one  of  cur  advertisers  pleese 
say  you  saw  it  in  the  Graphic  Arts  Monlfcly. 
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900  Rooms — 

All  Outside 


Besides,  all  Shelby  rooms  and  suites  have  private 
bath— circulating  Ice  water — box-mattressed  beds 
and  tlp-ellmlnatlng  servldors.  Other  Shelby  features: 
a  location  In  the  heart  of  downtown  Detroit — ^three 
popular  priced  restaurants— garage — lobby  shops. 
Rooms  $2  to  $10.  Suites  $6  to  $25. 


Covcrwcll 
Viniind  Inki/’ 

MANUFACTURED  BY 
j^artin  ^Driscoll  &  Co. 

CHICAGO 
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INDEX  TO  ADVERTISERS 

Abrams  G>.,  M.  L.,  The . 

Allied  Ptg.  &  Binding  Machy..  Ttic . 5? 


THIS  LIST  CONTAINS  ITEMS 

URM  which  we  are  prepared  to  quote  unusually 

low  prices  fer  quick  acceptance.  Write  today 

without  delay. 

I— Model  B  Cleveland  Foldlnp  Machine  with 
32  page  and  letter  attachment. 

Oswego  Automatic  Clamp  Power  Cut* 
ter. 

I— No.  43  Babcock  Optimus  Press  with  Ex¬ 
tension  Delivery  and  Dexter  Suction 
Feeder. 

1—42  om  Model  C  Intertype. 

I— Monitor  Latham  Power  Punch  (8  heads). 

THE  M.  L  ABRAMS  COMPANY 

“Your  Supply  House” 

CHorry  1310  1630  Superior  Avo. 

Cleveland,  Ohio 


American  Mfg,  '^ncern . ^ 

American  Steel  Chase  Co .  . ^ 

American  Type  Founders  Sales  G)ro'.  ’  '  «  « 

Anderson,  C.  F.,  &  Co . 

Angle  Steel  Equipment  Co .  . J! 

August,  The  Charles,  Corporation!! . « 

Automatic  Saw  Sharpening  Co . !!!  ’  ^ 

Beckett  Paper  Company . !!!!  4 

Bingham’s,  Sam’l,  Son  Mfg.  G).. !!!!!!  ”29 

Blomgren  Bros.  3c  Co . !!!!  54 

Brackett  Stripping  Machine  Gj..  The . u 

Breuer  Electric  Mfg.  Co . !!!!  )» 

Burkhardt  Company,  The . !!  fifl 

Burrage,  Robt.  R . !!!!!!  62 

Challenge  Machinery  Co.,  The . !!!  M 

Chandler  3c  Price  Co.,  The . !!!!2I 

Chicago  Printers’  Machinery  Works... !!!!4i 

Christensen  Machine  Co.,  The . !!!27 

Cromwell  Paper  Company,  The . !!44 

Cushman  Electric  Co . '.  .!!j4 

Dayton  Rubber  Mfg.  Company,  The....!!) 

Dexter  Folder  Company . !42 

Driscoll,  Martin  3C  Co . !62 

Embossograph  Process  Co.,  Inc.,  Tije . JO 

Ever  Ready  Label  Corp . 53,  J7 

Faber,  Geo.  A . 72 

FranUin  Company,  The . 59 

Goss  Printing  Press  Co.,  The . 19 

Gummed  Products  Company,  The . IJ 

Hammermill  Paper  Company . 11 

Hammond  Machinery  Builders,  Inc . 1 

Harris-Seybold-Potter  . Insert,  31 

Hood-Falco  Corporation  . 67 

Howard  Paper  CotMany,  The . 9 

Inkwork  Products  Company . 60 

Intertype  Corporation . Back  Cont 

Johnson,  Wm.  R.,  Co .  39 

M  3c  L  Type  Foundry . Inside  Front  Conr 

Mackenzie  3c  Harris,  Inc . 51 

Makatag  Manufacturing  Corp . 95 

Megill,  The  Edward  L.,  Co . 47 

Mills  Envelope  Co.,  The . 47 

Munising  Paper  Company,  The . 1) 

Nonpareil  Sub-Chase  Company . 3) 

Non-Slip  Pulley  Cover  Co.,  The . 50 

New  Jersey  Type  Founders..* . 59 

Paasche  Airbrush  Company . 62 

Printing  Machinen^  Company . 49 

Publishers  Engraving  Company. . .-  ^O 

Rapid  Roller  Company . Inside  Back  Cow 

Reid,  Wm.,  Co . « 

Reproduction  Plate  Co . 46 

Risley,  C.  E . « 

Rosefelt  Sales  Builders,  Inc . 52 

Rouse,  H.  B.  3c  Co .  23 

Sinclair  3c  Valentine  Co. . . ’5 

Sleight  Metallic  Ink  Companies,  Inc . M 

Smith,  Francis  X.,  Company . 56 

Stereotype  Equipment  Company . 58 

T ru- Art  Company . . 

Turner  Type  Founders  Co . 47 

Type  3C  Press  of  Illinois . 4; 

Vandercook  3c  Sons,  Inc . ^ . J 

Wapakoneta  Machine  Company,  The . w 

Wells  3c  Company . -  ^ 

Western  States  Envelope  Company . 2, . 


Printers  who  know  use 


R.R.B.  Padding  Glue 


strong: — Flexible — Free  Flowing 


The  standard  for  over  35  years.  Send 
40o  in  stamps  for  1  lb.  trial  and 
name  of  nearest  dealer. 


ROBT.  R.  BURRAGE 

18  Tandewater  St.  Nev 


Eliminates  Slip  Sheeting 

Tou  will  never  have  to  slip  sheet  again  or 
stC9  your  presses  to  thin  or  doctor  inks  to 
prevent  ink  offset  or  smudging  ...  if  your 
presses  are  equipped  with  the  Paasche  "No 
Offset"  Process.  It  saves  hours  of  press  time. 
Insures  the  finest  work. 

Send  for  free  book  fully  Illustrating  this 
remarkable  improvement. 

PAASCHF  AIRBRUSH  CO. 
1911-21  Diversey  Parkway,  Chicago 


TIm  rate  for  advertising  under  this  heading  is  $1.00  per  agate  line  per  insertion  on 
a  one  time  order;  75  cents  per  agate  line  per  insertion  on  a  twelve  time  contract. 
Average  five  words  to  the  line. 


ADVERTISING 


£Bu»incss  BuiMers  •  •  •  • 

m  1935  Budget  of  Business  Builders — 
I  40  new  ideas  that  you  can  sell  in 

■  your  town — New  pronrotion  ideas 
^  —A  year’s  Advertising  copy  for 
^  blotters,  house  organ,  broadsides 
w  for  your  own  shop.  Now  used  by 
d  90  Pacific  Coast  Printers. 

M  Complete  Budget  prepaid — $2.00. 
I  Satisfaction  Guaranteed 

■  PRINTCRAFT  SERVICES 

B  Box  523 _ Salem,  Oregon 

)4X)L  Promotion  and  Sale  Heading's  for 
lenpaper  and  handbill  Food  Advertising. 
0)^  or  Mats.  Send  for  proofs.  Eent-Carlin 
Co„  640  Burke  Bldg.,  Rochester,  N.  Y. 


ADVERTISING— HOME  STUDY 
tHE  ADVERTISING  MINDED  PRINTER 
nkes  the  most  money.  Send  name  and 
iddresa  for  booklet  outlining  new  home 
itodj  course.  Hundreds  of  leading  printers 
lad  prominent  advertising  men  have  gradu- 
ited  from  this  old  established  school.  Write 
today.  PAGE  DAVIS  SCHOOL  OF  ADVER- 
TSnO,  3601  Michigan  Avenue,  Dept. 
!!!C,  Chicago. _ 

ADVERTISING  CALENDARS 
THE  NEW  ENGLAND  CALENDAR  CO.,  17 
Sadtmry  St,  Boston,  Mass.,  offers  to  print- 
n  a  high  grade  5c  Calendar  line  for  1936 
nitable  for  every  line  of  business.  A  real 
■OMjr  making  proposition.  Write  today. 


ADVERTISING  SPECIALTIES 
ULENDARS  and  FANS — Samples  either 
lae  50c.  Robert  Maltz,  Towanda,  Pa. 

~  ADVERTISING  THERMOMETERS 
JfWFITABLE  SIDE  line  for  printers — 
Ming  Advertising  Thermometers.  Big 
oacounta.  Write  Dorfmann  Bros.,  33-12 
IMth  St,  Corona,  N.  Y. 


AIR  CONDITIONING 


HUMIDIFYING— COOLING— DEHUMIDIFYING 
write  for  illus.  pamphlet  entitled  “Air  Con¬ 
ditioning  and  Humidity  Control.”  B.  Offen 
&  Co.,  608  S.  Dearborn  St.,  Chicago. 


STOCK  CUT  CATALOG 

showing  thousands  of  ready  made  cuts;  it 
is  free;  write  today.  Cobb  Shinn,  40  Jack- 
son  Place,  Indianapolis. _ 

ART  CALENDARS 

1936  CALENDARS  for  printers  as  low  as 
$2.75  per  100,  with  pads  attached.  Samples 
30c.  Henry  Tirrill  &  Co.,  Inc.,  2217  Lucas 
Ave.,  St.  Louis,  Missouri. 

ART  SERVICE 


yK  MONOGRAM  SPECIAL 

(l  ll  K  exclusive  foundry  east 

.  U  "  ^  diamond  combination 

P  ^  COMPLETE  FONT  $4.00 

^  L  Remit  with  Order 

JL  UNIVERSAL  YYPE  FDRS. 

1923  Osgood  St,  Chicago 

ARTISTS  SHADING  SHEETS 

BENDAY-HALFTONE  and  Character  Ef¬ 
fects  at  great  saving  in  time  and  cost. 
BOURGES  SERVICE  INC.,  175  Fifth  Ave., 
New  York. _ 

BOOKKBINDERS  EQUIPMENT 


MAKE  PUNCHES,  Dies,  Tabcutting  equip¬ 
ment,  perforator  dies,  etc.,  for  any  make 
machine.  Overhaul  and  rebuild  bookbinders 
machy.  P.  A.  JuulCo.,302  Sheldon  St.,Chgo. 

BROADSIDE  SEALING  MACHINES 

THE  SPEEDISEALER  seals  9,000  pieces 
per  hour.  Murphy  Specialty  Co.,  212  So. 
Third  St.,  Milwaukee. 


WORLD  FAMOUS  SELF-LOCKING 
REG.  QUOIN— No  Springs 

Ask  Your  Dealer  for  RIEBE 

OUTSTANDING  —  FOR  QUALITY 


STRAIGHTLINE  BRONZER  hooks  onto  any 
modern  printing  or  lithographic  press.  Send 
for  descriptive  circular.  G.  B.  Henschel 
Mfg.  Co.,  229  W.  Mineral  St.,  Milwaukee. 


BUNDLE  TYING  MACHINES 


45c  PER  M — Commencement,  Wed- 
ding^s,  from  90c  per  100  sets — Ford, 
Chevrolet,  Buick  emblems  engraved  on 
cards,  $1.75  per  M.  Samples  from  Spen¬ 
cer  Paper  Co.,  661  Broadway,  Brook¬ 
lyn,  N.  Y. 


CALENDARS 


CALENDARS  with  pads  8c  ea.  Samplei 
50c.  T.  Mannaccio,  Thompsonville.  Comi. 


CARD  CASES 


"A  Cut  for  Every  Thoughf 

Send  for  FREE  64  page  supplement 
208  page  catalog,  price  60c.  Oommereiiu 
Cut  Co.,  20  Vesey  St.,  New  York.  Kstab- 
lished  1906. 


BUSINESS  CARDS  (PERFUMED) 

PERFUMED  BUSINESS  CARDS  with  4 
color  lithographed  desig^n,  few  samples  sent 
free  or  send  25c  for  complete  line  refunded 
with  first  order.  French  American  Co., 
1637  Superior  Ave.,  Cleveland,  O. _ 

BUSINESS  OPPORTUNITIES 

ONE  OF  TROY’S  (N  Y.)  leading  and  old¬ 
est  job  plants,  Troy  Times  Art  Press,  for 
sale  complete.  Made  money  in  1934.  Was 
bought  as  part  of  Times  newspaper  prop¬ 
erty  just  merged  with  Troy  Record,  which 
has  no  experience  with  or  room  to  operate 
job  department.  D.  B.  Plum,  Publisher, 

Troy  Record,  Troy,  N.  Y. _ 

FOR  SALE — Monthly  journal  established 
26  years.  Will  bring  printer  $500  to 
$1,000  revenue  per  month.  Can  be  bought 
for  $2,000.  Lightner  Publishing  Corpora- 
tion,  2810  S.  Michigan  Avenue,  Chicago. 
FINE  MODERN  job  printing  plant,  S.  F. 
Bay  area;  two  linotjnpes;  good  biisiness. 
Retiring.  Box  446,  Graphic  Arts  Monthly, 
608  S.  Dearborn  St.,  Chicago. _ 

CALENDAR  PADS 

THE  SULLIVAN  PRINTING  WORKS  Com¬ 
pany,  1068  Gilbert  Avenue,  Cincinnati, 
Ohio.  Calendar  pads  now  ready  for  ship¬ 
ment;  the  best  and  cheapest  on  the  market; 
write  for  sample  books  and  prices. 


SPRING*BUILT  leatherette  card  casei' 
something  new  and  attractive;  all  sum’ 
$1.90  hundred,  samples  10c.  Simmona 
816  E.  6th  St.,  New  York. _ 

CARD  FINISHERS  ’ 

SPRAYED  BORDERING,  gold,  silver  or 
colored  beveling,  paneling,  deckling,  die 
cutting,  etc.  Write  for  price  lists  and  sam¬ 
ples.  DE  LUXE  CARD  FINISHERS,  1« 
N.  Jefferson  St.,  Chicago.  Franklin  47S0. 

CHALK  OVERLAY  PROCESS 

LEADING  PRINTERS  and  publications  now 
use  Chalk  Relief  Overlays  for  all  halftone 
makeready.  Great  improvements  over  slow 
hand-cut  overlay  methods.  Low  cost,  saves 
time.  Improves  quality.  Apply  on  company 
letterhead  for  free  instruction  book  and 
prices.  A.  M.  Collins  Mfg.  Co.,  226  Colum- 
bia  Ave.,  Philadelphia,  Pa. _ 

COMMENCEMENT  INVITATIONS 

COMMENCEMENT  INVITATIONS  and  other 
eng^raved  stationery.  Samples  with  dis¬ 
count,  to  printers.  Siegnrist  Ennaving  Oo., 
Hayes  Building,  Kansas  City,  Mo. _ 

COMMERCIAL  STOCK  CUTS 

BIG  BUSINESS  IS  COMING 
Are  you  ready  for  the  increase  of  business 
which  we  feel  has  already  arrived?  Our 
contribution  to  “More  and  Better  Business" 
for  the  printer  is  a  Stock  Cut  Catalog 
showing  over  3,000  cuts  and  ruled  forms. 
Also  a  supplement  showing  borders  a^ 
calendar  plates.  It  is  FREE.  Write  to  Ow- 
fomia  Electrotype  Co.,  360  So.  Los  Angeles 
St..  Los  Aneeles.  Calif. 
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BRONZING  MACHINES 


BUSINESS  CARDS 


—  l~MUO 

CALENDAR  PADS  IN  COLORS  to 
ize.  Sample  Book  and  prices  on  reoZT 
THE  McCLEERY  CO.,  W^hinirton.  SST* 


TIPS  ON  PRESSWORK 

Written  by  a  pressman  with  19  years’ 
experience  on  cylinder  and  platen 
presses.  98  pages,  76  articles. 

Price  $1.00 

Send  check  or  money  order  with 
order. 

GRAPHIC  ARTS  PUBLISHING  CO. 

608  South  Dearborn  Street  Chicago 
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CUniNG  DIES 


I  lb.  Superbond  and  2  tba.  Nono»kla  Jab  lak 

NEWS  BLACK,  lOlb.ic^.er 

Heavy  Body  &  Toned.  25  lb.  |  9C  lb 
.  50  lb. 

R^dMers  2  lbs.  $1.00 

Prepaid  When  Remittance  ie  with  Order 

iNK&CHEMiCALCO.,ine. 

60i  W.  26th  St.  NEW  YORK.  N.  Y. 


St.  Paul, 


COUPON  BOOKS 


ENGRAVERS 


[S  &  LICE,  Specialists  in  Num< 


WAX  ENGRAVINGS,  Finest  Quality*Econ< 
omy  in  ruled  forms  or  charts.  W.  J.  Lewis, 
Inc.,  1213  W.  Third  St.,  Cleveland,  Ohio. 


btrtd  Printing,  Fort  Smith,  Arkansas. 

WRITE  lor  jobbers  proposition  in  your  ter- 
ritorr  on  coupon  boolm  for  retailincr  ice, 

Eioline  and  other  merchandise.  Kansas 
nk  Note  Co..  Fredonia,  Kansas. 


EQUIPMENT  FOR  SALE 


HIGH  GRADE  PRINTING  EQUIPMENT 
Miehle  and  Babcock  Cylinder  Presses,  all 
sizes;  Chandler  &  Price  Job  Presses  with 
and  without  automatic  feeders;  Hand  Lever 
and  Power  Paper  Cutters,  19"  to  60"; 
Monotype  Equipment;  Model  5,  8  and  14 
Linotypes;  Folding  Machines;  Proof  Presses; 
Cutters  and  Greasers;  Bundling  Machines; 
Steel  Composing  Room  Furniture;  22x34 
and  36x48  Harris  Offset  Presses;  Transfer 
Presses,  Graining  Machines  and  Offset 
Proving  Presses  Write  lor  Broadcaster 
giving  complete  list.  No  matter  what  your 
requirements,  we  can  serve  you  and  save 
you  money.  Thomas  W.  Hall  Co.,  120 
West  42nd  St.,  New  York. 


DECKLE  EDGING  MACHINES 
bench  type  MACHINE,  moderately 
priced.  Send  for  circular.  Lester  &  Wasley 
Co.,  Box  4X,  Norwich,  Conn. _ 


insure  your  PROFITS  with  the  best 
DIES.  Warren  Bros.,  Inc.,  156  Pearl 
Street,  Boston,  Massachusetts. _ 


EASELS 

CARDBOARD  EASELS  for  all  Display 
SifnB.  Samples  and  prices  on  request. 
STAND  PAT  EASEL  CORPORATION,  66- 
68  Canal  St.,  Lyons,  New  York. _ 


EASELS  AND  GUMMED  SEALS 

EASELS  FOR  WINDOW  AND  COUNTER 
cards.  Seals  in  var.  col.  for  sealing  folders, 
etc.  Send  for  prices.  WESTCOTT  PAPER 
PROD.  CO.,  1042  14th  SL,  Detroit. 


NO.  1,  MIEHLE  PRESS,  bed  size  39x53; 
Pony  Miehle,  bed  size  26x34;  No.  48  Op- 
timus  28x41  bed;  14x22  Colts  Presses; 
32"  C  &  P  Power  Cutter;  25 %"  Reliance; 
2 2  Vi"  Advance  lever  cutters;  No.  4  Boston 
stitcher;  Boston  stapler;  12x18  Poco  Proof 
Press;  other  size  cylinders,  Gordons  and 
miscellaneous  equipment.  I^inters  Ma¬ 
chinery  Corp.,  414  S.  Clinton  St.,  Chicago. 


ENGRAVED  STATIONERY 


ENGRAVED  STATIONERY, 


-  Samples  and 

discount  to  printers.  H.  F.  Anderson  En- 

Siving  Company,  408  E.  14th  St.,  Kansas 
ty,  Missouri. 


FOR  SALE:  12x18  NS  Press  with  Brayer 
Fountain  and  AC  motor  in  first  class  con¬ 
dition  $350;  10x15  OS  Press  $160;  com¬ 
pletely  overhauled  with  short  fountain  and 
cast  rollers  $150;  also  14x22  Universal. 
Box  459,  Graphic  Arts  Monthly,  608  S. 
Dearborn  St.,  Chicago. 


ENGRAVED  STATIONERY. 


-  Let  us  figxire 

your  steel  die  work — business  cards,  let- 
^eads,  envelopes,  announcements.  STAU- 
Dffi  ENGR.  CO.,  4128  Belmont  Av., 
6A4S6,  Chicago. 


POSITIVE  SELF-LOCKING  OUOIN 

ThisQuoinismade  of  hard  bronze,  strong  as  steel  and  stronger 
than  malleable  iron,  made  in  two  sizes.  No.  1  and  No.  2. 
Standard  key  fits  both  sizes.  Thousands  of  them  in  use.  Send 
for  dozen  today.  Costs  no  more  than  any  other  good  quoin. 


W.  S.  WARNOCK  CO.,  1524  Jonquil  Terrace.  CHICAGO 


DEXTER  FOLDER,  Model  189,  size  33x46 
with  cross  feeder.  Parallel  attachment  to 
2nd  Right  Angle.  Can  be  ^ught  rigiA 
National  Capital  Press,  Washington,  D.  C. 


FOR  SALE — 2  electric  pots,  Linotype; 
220V;  $100.  Box  457, -  Graphic  Art* 

Monthly  608  S.  Dearborn  St.,  Chicago. 


SEYBOLD  CUTTERS  39"  rebuilt;  Lino¬ 
type  Model  8;  Kluge,  Miller,  C&P 


*res8.  New  Foundry  Type  two-thirds  on 
ist.  ABC  MACHINERY  WORKS,  668 
Lflndolnh  St..  Chicaeo. 


_ EQUIPMENT  FOR  SALE _ 

FOR  SALE:  No.  43,  25x38  tape  delivery, 
Babcock  Optimus  with  complete  electrical 
equipment.  Model  B  Kelly,  17x22,  with 
extension  delivery  and  electrical  equip¬ 
ment.  Box  447,  Graphic  Arts  Monthly,  608 
S.  Dearborn  St.,  Chicago. _ 

FOR  SALE — One  Electric  Pot,  complete, 
for  Ludlow — excellent  condition;  Ludlow 
Cameo  Series;  Goudy  Lite;  will  trade  for 
linotype  molds,  motor  or  magazines.  Box 
448,  Graphic  Arts  Monthly,  608  S.  Dear- 
born  St.,  Chicago. 

FOR  SALE:  500  chases,  all  sizes  and  for 
all  purposes,  including  plain,  book  and 
publication  chases,  wi^  and  without  cross 
bars.  Send  us  exact  dimensions  of  what 
you  need.  Also  150  fonts  of  Wood  Type, 
from  4* *line  to  100-line.  Thomas  W.  Hall 
Company,  Stamford,  Conn. _ 

ALL  SIZES  cylinder  presses.  Job  presses, 
Kelly  presses,  Kluge  Units,  Miller  Units, 
John  Thomson  presses,  Linotypes,  Inter¬ 
types,  complete  composing  room  equipment. 
GRAPHIC  MACHINERY  EXCHANGE,  INC. 
114  West  26th  Street,  New  York  City 

KELLY  High  Speed  Job  Presses— $600 
cash.  35"  Seybold  power  cutter — $390. 
Foot  power  punch  with  12  dies — very  cheap. 
Write  for  big  four  page  broadside  of  bar¬ 
gains.  The  Turner  Type  Foimders  Co., 
1723  East  22nd  St.,  Cleveland,  Ohio. _ 

REBUILT  HARRIS  Automatic  Presses.  All 
models  and  sizes,  single  and  two  colors 
available.  Presses  converted  for  special¬ 
ties.  Several  sizes.  Offset  Presses  on  hand. 
Konecky  Bros.,  Inc.,  21  East  4th  St.,  N.  Y, 

SGL.  Keyboard  Mdl.  14  with  8  main  maga¬ 
zine,  1  side  magazine,  3  molds  and  220 
Volt  A.C.  Cutler  Hammer  pot.  For  sale 
FOB  Detroit,  Mich.  Box  453,  Graphic  Arts 
Monthly,  608  S.  Dearborn  St.,  Chicago. 


EQUIPMENT  FOR  SALF 

TOMPKINS  ^rintim'o  ' 

Rebuilt  KLUGES,  40"  Seybold/ 32"  Sh.ri 
dan.  Routers,  705  S.  Dearborn. 
SEYBQLD  Continuous  BooktrimmerH^Si 
condition.  Sacrifice  for  balance  due3S 
than  $1000.  Craftsman  Finance  Co 
Standard  Bldg.,  Cleveland.  Ohio  * 

RICH  &  WOLF,  INC. 

73  Beekman  St.,  New  York 
Dealer  in  Machinery  and  equipment  for 
Printers,  Linotypers  and  Newspaper  Plant*. 
Complete  plants  bought  and  sold. 

FOR  SALE:  Model  8,  14  Linotype  witt 
new  mats.  Monotype  caster  and  Keyboari 
Ludlow  with  54  fonts  of  mats,  Model  B 
Cleveland  folder,  25x38  Babcock.  Termi. 
Studebaker  Composition  Co.,  Wichita.  Kam 

WRIGHT  Multiple  Head  Paper  Drill,  Van. 
dercook  17x25  self  inking  proof  press,  Mul¬ 
ticolor  friction  feed,  C  &  P  and  Thomson 
Presses,  Paper  Cutters.  Ramsaier-HoUand 
Corp.,  134  West  25th  St.,  New  York  City. 

FOR  SALE — Cylinder  and  Gordon  press, 
all  sizes,  power  paper  cutter,  creasers  and 
other  equipment.  Tell  us  your  wants. 
American  Ptrs.  Mach.  Co.,  12  S.  Clinton 
St.,  Chicago. 

HARRIS  E-G  CHURCH  ENVELOPE  Press. 
Rebuilt  and  guaranteed.  Completely 
equipped  with  new  numbering  heads,  dat¬ 
ing  chains  and  slugs.  Reasonably  priced. 
Konecky  Bros.,  Inc.,  21  East  4th  St.,  N.  Y. 
FOR  SALE — Mat  Rolling  Press  and  Miller 
Bench  Saw  Trimmer.  Guaranteed — in  ex¬ 
cellent  shape.  Terms  if  desired.  V.  Huber, 
3639  Bellcrest  Ave.,  Cincinnati,  Ohio. 
LINOTYPE  MATS,  100  fonts,  proofs  on  re¬ 
quest.  Auxiliary  magazines  for  model  14 
Linotype.  Linotype  and  Intertype  machines. 
Payne  &  Walsh,  213  Center  St.,  N.  Y.  C. 
FOR  SALE  to  Printers;  a  sensational  new 
low  priced  high  quality  paper  knife  grinder 
just  developed  by  S.  C.  Rogers  &  Co.,  221 
Dutton  Ave.,  Buffalo,  N.Y.  Write  for  prices. 
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FOR  SALE 

Every  Machine  Attractively  Priced. 
Further  details  on  request. 

Miller  Simplex — 20x26  size 
Milier  High  Speed — 13x20  size 
Miehle  Vertical  Presses 
34"  Seybold  Paper  Cutters 
30"  Bosback  Rotary  Perforator 
Cleveland  B  Polder  suction  pile 
feeder 

Thomson  Press,  size  14x22 
6C  and  Laureate  Models 
Linotype  Model  5-8-14 
Intertype  Model  C 

Many  ether  items. 
NORTHRRN  MACHINE  WORKS 
Marshall  and  Jefferson  Streets 
Philadelphia,  Pa. 


March 
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Rebuilt  Machinery 

line  of  modem  profit  producing  machines  com¬ 
mie  only  with  now.  The  wisdom  of  buying  from  us 
i*  obvious. 

•Guaranteed  Machines  for  Immediate  Delivery* 

CYIINDERS  MISCELLANEOUS 

Two  color  MleUes  56"  to  70"  Power  cutter— oil  standard 
Sinqle  color  Miehles,  all  sises  mokes  and  sixes 
Bobcock  and  Premiers  Cutters  and  creosers 

NOTE  —  Feeders  and  exten-  Stitchers 
sion  deliveries  for  above,  if  Folders 
desired.  Patent  bose 

(  1 — 6/0  Two  color  Miehle  70".  Dexter  Suc- 
■<  tion  Pile  Feeder,  ext.  deL 
( 1 — Miehle  Horizontal 
On  ANY  MACHINERY  requirements— get  our  prices 

HOOD-FALCO  CORPORATION 

Chicago  Office  New  York  Office  Boston  Office 

m  8.  DEARBORN  ST.  225  VARICK  STREET  420  ATLANTIC  AVE. 

TsL  Harrison  5643  TeL  Walker  1554  TeL  Hancock  3115 


automatics 

m»iiU  Verticals 
'TWIts 

le.  1  and  2  Kellys 
lo.  4  Miehle  automatic 
ObHs 


SPECIAL 


EQUIPMENT  FOR  SALE _ 

OFFSET  PHOTOGRAPHIC,  photo  engrav- 
ig,  slectrotyping,  stereotyping  equipment. 
Gomplete  plant  or  any  part.  Miles  Machin* 
gy  Co.,  482  W.  Broadway,  New  York  City. 

BARGAIN — Practically  new  74"  Cross  Con¬ 
tinuous  Feeder,  also  56"  Dexter  Suction 
Pile  Feeder,  and  44"  Hickok  Ruling  Ma- 
chine  Feeder.  Dodson  P.  S.  Co.,  Atlanta,  Ga. 
WE  BUY  AND  SELL  Monotype  keyboards 
ind  casters.  Thompson  type  casters,  molds 
ud  mats.  Monotype  Machine  Service  Co., 

tl8  W.  Randolph  Street,  Chicago. _ 

DEXTER  Wire  Stitching  Folder  with  32- 
pt«  cover  attachment  and  feeders  (38x 
I!  ).  Big  bargain.  Dodson  Printers  Sup- 
ply  Oo.,  Atlanta,  Qa.  _ 

TYPE — Printing  Equipment,  used  and  new 
Machine^.  Large  stock,  quick  service,  con¬ 
venient,  low  prices.  Free  catalog.  Missouri- 

Central  Type  Fdry.,  Wichita,  Kan. _ 

NIEHLE  PRESSES,  Chandler  &  Price 
presses,  Paper  cutters,  Cleveland  Folders, 
etc.  Write  us.  Mason-Moore-Tracy,  28  E. 
Fourth  St.,  New  York. _ 

W  SIDE  LEVER  PRESSES  —  New  — 
141.60.  Send  for  circular.  Also  rebuilt 
printing  machinery.  Brooklyn  Printers  Ex- 
36  York  St.,  Brooklyn.  N.  Y. 
jllEHLE  66"  with  Extension  Delivery  and 
Dorter  Suction  Feeder.  Thoroughly  rebuilt. 
Bargain,  Dodson  P.  S.  Co.,  Atlanta,  Ga. 


EQUIPMENT  FOR  SALE _ 

Bought — Sold 

Liquidated 

Midwest  Printers’  Machinery  Works,  610 
Federal  St.,  Chicago,  Ill. _ 

LINOTYPE  &  INTERTYPE  machines  and 
composing  room  equipment.  Linotype  Main¬ 
tenance  Co.,  174  Lafayette  St.,  New  York 
City,  N.  Y. _ 

OFFSET  PRESS  with  complete  plate  mak¬ 
ing  equipment — Brown  32x44  folder — Mul¬ 
ticolor  press.  E.  G.  Ryan,  727  S.  Dearborn, 
Chicago. _ 

COTTRELL  Sheet  Feed  Rotary  69"  with 
cross  feeder.  Excellent  condition.  Low 
price.  Dodson  P.  S.  Co.,  Atlanta,  Ga. 

MAGAZINES,  molds  fonts  spacebands  lin¬ 
ers  etc.  new  and  used,  bought,  sold,  traded. 
Montgomery  &  Bacon,  Towanda,  Pa. _ 

DUPLEX  Flat  Bed  Web  Perfecting  Press 
4-6-8  page.  Special  bargain.  Dodson  Print- 

ers  Supply  Co.,  Atlanta,  Ga. _ 

NEW  AND  REBUILT  Printing  Machinery, 
Printers  Supply  Co.,  Inc.,  100  West  21st 
St.,  New  York  City. _ 

1  COMPLETE  monotyrpe  Plant;  2  casters, 

2  keyboards,  30  mat  cases,  16  molds.  A.  W. 
Robertson,  461  Eighth  Ave.,  New  York  City. 
FOR  SALE:  20x24  in.  vacuum  ptg.  frame 
complete  for  $60.  Photo  Engravers  Used 
Equipment  Exchange,  Clay  Center,  Eans. 


ical  Co.,  1628  N.  Franklin  PL,  Milwaukee. 


GRIPPERS 


CASPER  GRIPPERS  banish  strings  and 
rubber  bands,  increase  production.  Fit  all 
job  presses.  Write  for  information.  Casper 
Gripper  Co.,  347  Bangor  Bldg.,  Cleveland,  O* 


INSTRUCTION 


ATTENTION:  Printers  and  Prospective 
Photo  Lithographers.  Learn  Photography, 
plate  making  and  press  work  in  a  30  hour 
course  of  supervised  group  instruction. 
Write  now  for  complete  details.  PHOTO 
OFFSET  SCHOOL,  225  £.  44th  St..  New 
York  City. 


POST  PAID 

CASH  and  CARRY 

SP£C/rY SCREEN  CSorSS 

Single  Column 2x5^  Inches 
Box  Z73 

DAHVILLC.1LUN01S 


H.  L  COLLIN 
Printing  Machinery 
I  Bought,  Sold  or  Traded 

IS4  Beekman  St.  NEW  YORK  CITY 
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EQUIPMENT  FOR  SALE 


FEEDERS,  STITCHERS,  BRONZERS 

CHRISTENSEN,  press  and  folder  feeders, 
gang  wire  stitchers,  bronzing  machines. 
Geo.  R.  Swart,  sole  eastern  agent,  461 
Eighth  Ave.;  tel.  BRyant  9*1906,  New 
York  City. _ _ 

_ FOLDING  MACHINES _ 

FOLDING  MACHINES,  all  makes,  rebuilt, 
guaranteed,  low  prices.  J.  L.  Paul,  608  S. 
Dearborn  St.,  Chicago. _ 

FOUNDRY  LEADERS 

6,  8,  10  or  12  point.  Hyphen  or  Dot,  5  lbs. 
$1.90;  Quad  Rule,  12,  18  or  24  pt.,  5  lbs. 
$2.25;  Leads  &  Slugs  $11  per  100  lbs.; 
Comer  Quads  30c  doz.;  Quoins,  No.  1 
Hempel  $1  doz.;  All  F.O.B.  Catalog  Free  I 
Advance  Ptrs.  Supply  Co.,  1803-E  Myrtle, 
Franklin,  Pa. _ 

GOLD  AND  METALLIC  INKS 

GOLD  SEAL  Metallic  Ink  will  produce 
perfect  results  without  difficulty  —  Special 
problems  worked  out  at  your  request.  Dis¬ 
tributors  in  open  territory  wanted.  E.  W. 
Meyer  Co.,  407  E.  Michigan  St.,  Milwaukee. 

MAROHN  METALLIC  INKS  will  not  rub 
off — can  be  used  on  almost  any  grade  of 
naner.  Write  for  samnles.  Marohn  Chem* 


We  are  offering 

BOND  BLACK  ui  HALFTONE  HACK 

at  25^  per  lb. 

Put  up  in  6  lb.  cans 

QUALITY  INK  CO. 

720  S.  Dearborn  St..  Chicaao  ni 
Please  enclose  cheek  with  erter 
add  5e  exchange. 

LINOTYPE  PART  AND  SUPPuS^ 

PARTS  AND  SUPPLIES  for  Types^ 
Machines.  Send  for  catalog  of  Star  Pir? 
Linotype  Parts  Corporation,  203  LalsTc^ 
St.,  New  York. _ 

LUBRICANTS  ~~ 

MOTOR  MICA  cools  hot  bearings.  Kov 
used  by  leading  newspapers  and  printtn 
1  lb.  container  for  $2,  shipped  on  appronL 
Scientific  Lubricants  Co.,  3462  No  Clark 
St.,  Chicago,  m. _ 

MATRIX  ENGRAVERS 

MATRICES,  specially  engraved,  for  qm  ob 
all  makes  of  typesetting  and  type 
machines,  including  type  faces,  omamenti, 
trade  marks,  etc.  We  carry  no  stock.  Send 
proof  or  sketch  for  quotation.  Wiebkfag 
Engraving  Co.,  1133  Newport  Ave.,  OUcaio. 

MIEHLE  SERVICE 

MIEHLE  VERTICAL  SERVICE,  repairiig, 
rebuilding,  maintenance;  9  years  Berridoi 
verticals.  Bert  Jurgs  ft  Jack  Be^,  4tS 
Plymouth  Ct.,Chgo.  Har.  1980 — ^Web.  7600. 


We  have  secured  a 
limited  quantity  of 


The  Practice 
of  Presswork 


By  CRAIG  R.  SPICHER 

and  offer  copies  to  our 
readers  at  the  special 
price  of  ^4.00  each,  cash 
with  order. 

Graphic  Arts  Monthly 

608  S.  Dearborn  Street  Chicago 


AS  A  SPECIAL  SERVICE  TO 
READERS  OF  GRAPHIC 
ARTS  MONTHLY 
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rebuilt  folding  machines 
17  X  22  $295.00 

motor  included  ...  no  extras  .  .  .  EASY  TERMS 

3  Sections  Folding  Rollers— 4, 6,  8, 12, 16  Pages 

RUSSEIL  ERNEST  BAUM 

CIS  Chestnat  St.,  Philadelphia  Branches  Principal  Cities 

MISCELLANEOUS  PRINTER'S  ART  SERVICE 


NOW  is  the  time  to  stock  up  on  supplies  I 
Speciil  this  month — Staples  for  Boston 
^pUr,  regular  cohered  type  89c  for  6000; 
Sprinr  tongue  gauge  pins  82c  per  dozen; 
iim^e  style  quoins  89c  per  dozen — Post- 
iR  paid  with  prepaid  orders.  The  Turner 
Iji]^  Founders  Co.,  1723  East  22nd  St., 
gerund,  Ohio. _ 

KEEP  YOUR  PLANT  BUSY!  We  furnish  40 
Profit  Making,  Tried  and  Tested  Printing 
Flans  prepared  for  $1.  Satisfaction  Guaran¬ 
teed.  Also  60  Mail  Order  Plans  for  $1. 
Anociated  Management,  2004-R  Girard 
Imst  Bldg.,  Philadelphia,  Pa.  Advertising 
CoBTse  also  $1. _ 

REDUCE  MAKEREADY  time,  wear  on 
forms,  strain  on  press,  produce  better  work 
with  Acme  Fabric  or  Acme  Cork  Packing 
Blankets.  Guaranteed  for  service;  will  not 
mat,  stretch  or  creep.  W.  M.  Shultz,  117 
N.  Wells  St.,  Chicago. _ 

ENGRAVED  copper  plates  made  into  keep- 
nkes,  trays,  etc.  Circular.  Brennan’s  Little 
Copper  Shop,  167  Avalon  Ave.,  Highland 
Park,  Mich. _ 

POSTPAID  $2  EACH — ^Yankee  Job  Sticks, 
14"  or  16";  10"  to  20"  Screw  Job  Sticks. 
Guaranteed  new  and  perfect;  C  &  P  and  Hoe 
lUrs.  Ideal  Press  Co.,  Jacksonville,  Fla. 

CUT  CARDS,  Announcement  Cards  and  In¬ 
vitations,  Ford  &  Chevrolet  engraved  cards, 
other  bargains.  Lowest  Prices.  A.B.  Plate- 
less  Co.,  413  Broadway,  New  York. _ 

NEW  ENGLAND -CONNECTICUT  TYPE 
roUNDERS,  Meriden,  Conn.  Job  and  pony 
pb  font  specialists.  Stock  electrotypes. 
Write  for  catalog. _ 

MURNALISM  in  20  Lessons  only  $1,  pre¬ 
paid.  Associated  Management,  2004-R, 
Girard  Trust  Bldg.,  Philadelphia,  Pa. 


_ _ OVERLAY  KNIVES _ 

OVERUY  KNIVES  40  cents.  Tympan 
ihbber  60  cents.  Send  cash  or  postage 
wps.  John  A.  Gustafson,  1813  N.  Keeler 
Are.,  Chicago. 


DESIGNS  AND  CUTS  made  to  order. 
Write  for  assortment  of  free  samples.  Baida 
Art  Service,  Dept.  8,  Oshkosh.  Wis. _ 

PRINTERS’  SUPPLIES 
COMPLETE  PRINTING  OUTFITS  to  meet 
your  individual  requirements.  From  the 
modest  one-press  card  shop  to  the  most 
elaborate  plant.  Tell  us  your  requirements 
and  our  itemized  estimate  covering  every¬ 
thing  you  will  need  including  the  highest 
grade  FOUNDRY  TYPE  will  follow  by  re¬ 
turn  mail.  New  and  rebuilt  printing  and 
binding  machinery  of  every  description  on 
convenient  terms.  DAMON  PRINTERS 
SUPPLY  CORP.,  66  Beekman  St.,  New 

York  City. _ 

HAND  PRESS,  types  and  complete  printers’ 
supplies.  Advise  equipment  you  need  and 
we  quote  prices;  or  send  stamp  for  catalog. 
P.  Peiffer,  39-A;  6  Columbia,  Newark,  N.  J. 

RENTAL  SERVICE 

MONOTYPE  MATS,  latest  faces  available. 
Molds  repaired,  machine  maintenance,  parts 
and  repairs.  Monotype  Machine  Service  Co., 
318  W.  Randolph  St.,  Phone  ANDover 
6728,  Chicago. _ _ 

RULE 

“TAYLOR-MADE”  Rule.  6  and  12  point 
column  rule,  tapered,  will  not  work  up  in 
press.  Send  today  for  17  strips  24  inch  or 
20  strips  20  inch  6  pt. ;  10  strips  24  inch 
or  12  strips  20  inch  12  pt.  $3  with  order 
or  C.O.D.  Leads  and  slugs  at  12c  in  60  lb. 
lots.  Catalog  of  360  faces  of  “Taylor 
Made”  hand-finished  rules  sent  on  request. 
W.  E.  Taylor  Co.,  209  W.  38th  St.,  New 
York  City _ _ 

HARD  FOUNDRY  TYPE 

All  faces 

Get  our  price  list  and  specimen  sheet 

Printins  Equipment  and  Supplies 

1.  D.  HENNIGAN  CO. 

551  Fulton  8t.  Chicago,  III. 
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Are  You  Missing 

SOMETHING 

Why  not  find  out?  1  pound  each  of 
the  following.  Job,  Bond,  Halftone, 
Utility  and  Magazine  Black,  5  pounds 
for — 

$2.00.  Remit  with  order. 

(50c  additional  beyond  5th  Zone) 

VAVRA-FREY  INK  CO. 

512  Union  Park  Court,  Chicago,  III. 


RULES  (METAL)  HAND  FINISHED 

IF  YOU  WANT  QUALITY  RULES,  leads, 
and  slu^  from  1  to  36  point,  write  to  the 
Economy  Printers  Products  Co.,  125  W. 
Harrison  St.,  Chicago.  They  are  Elrod  Cast. 


_ SALESBOOKS _ 

TAKE  ORDERS  for  Salesbooks,  Cafe  Checks, 
etc.  Extensive  superior  line ;  quick  serv¬ 
ice.  Easy  plan;  fine  samples.  Liberal  dis¬ 
counts  to  responsible  printers.  Adams  Bros. 
Factory,  Topeka,  Kans. _ 

SCHOOLS 

LEARN  LINOTYPE — Home  study  or  at 
school.  World’s  best  system.  Free  catalogue. 
Easy  terms.  Milo  Bennett  School,  Maumee,  0. 

SILK  SCREEN  SUPPLIES 
WRITE  FOR  INFORMATION  on  silk  screen 
printing  for  all  surfaces.  Naz  Dar  Com- 
pany,  4024  N.  Rockwell  St.,  Chicago. 


SITUATION  WANTED 


LINO-INTERTYPE  EXPERT— Formerly 
with  Intertype  Co.  Best  references.  A. 
Hesselbein,  1539  N.  67  St.,  Milwaukee. 

STEEL  CHASES 

ELECTRIC  WELDED  Steel  Chases  for  all 
presses.  Also  used  chases  at  Bargain 
Prices  for  most  styles  of  job  presses.  Send 
for  our  catalog  and  price  list.  Sandblom 
Steel  Chase  Co.,  426  S.  Clinton  St.,  Chgo. 


«BUY  DIRECT  FROM  THE  MANUFACTURER! 

^  50f  Commission  to  the  Trade 

■■  10%  for  Cash  Purchases  in  1000  lots 

M  Wedding  Invitations,  Paneled  Cards,  Env- 
w  elopes,  Business  Cards,  Commencement, 
L  Brenner  Confirmation  Announcements, 

'*’"preL  Journal  Covers,  Tassels,  etc.  500  Numbers 

BUSINESS  CARDS  4 DC  per  M  in  10M  Lots 

•  SPECIAL  -  For  the  Months  of  March  and  April  only 

35c  Net  -  Wedding  Cabinet  52  Sheets  Double  Envs.  5  Tissues  35c 

CLOSE  OUTS  OF  CHRISTMAS  CARDS 

BRENNER  PAPER  MFC.,  Inc.  26  W.  17th  St.,  New  York 


ULTRA  BODONl 

COMPLETE  SERIES,  14  TO  3ft  POINT 
Same  Bargain  mmM. 

Available  in  C5|] 

Italics  I 

SANS  SERIF  BOLD  No.330 

COMPLETE  SERIES.  12  TO  3t  POIKT 
These  prices  f  ^  Awja 

iimsavn'  51850 

GENUINE  FOUNDRY  TYPE 
(Guaranteed  NOT  Monotype  Cm) 
Write  for  Catalog  of  Other  Facet 

HAASE  TYPE  FOUNDRY 

2815  NO.  RACINE  AVE.,  CHICAGO.  ILL. 


STEEL  RULE  DIES— DIE  CUTTING 

WM.  A.  FREEDMAN  CORP.  Steel  R^f* 
Dies  that  satisfy.  656  6th  Ave..  at  21*t 
St.,  New  York.  Chelsea  3-0238. 

STRIP  MATERIAL 


LEADS  AND  SLUGS  twelve  cents  per 
pound  in  lots  totaling  one  hundred  or  more 
pounds  delivered  freight  prepaid  to  any 
freight  station  in  the  United  States.  Ekod 
cast  from  Linotype  metal.  Terms  net  cash 
with  order.  Write  for  chart  showing  oret 
one  hundred  hand  finished  rule  faces  from 
two  thru  thirty-six  point.  Dealers  wanted. 
Stripfounders,  512  Sherman  St.,  Chicago. 

SUB-CHASES 

SUB-CHASES  for  numbering  machinai; 
$1.25  each — $12  per  dozen.  State  modal 
of  your  machine.  Nonpareil  SUB-CHASE 
Co.,  268  First  Street,  San  Francisco,  Calif, 

See  our  FREE  TRIAL  OFFER  on  page  U. 


TICKETS 


PROFITS  for  you,  Mr.  Printer,  on  specialty 
work  for  which  you  are  not  equipped.  A 
complete  line  of  Tickets  of  every  descrip¬ 
tion  for  every  purpose  from  one  of  the 
oldest  and  largest  plants  in  America.  For 
samples  and  prices  write  WELDON,  WIL¬ 
LIAMS  &  LICK,  Specialists  in  Numbered 
Printing,  Fort  Smith,  Ark. _ 


WE  USE  REG.  FOUNDRY  TYPE  METAL- 
4  FTS.  6  PT.  COPP.  PLATE,  1-2-3-4,  |2 
4  FTS.  12  PT.  COPP.  PLATE  GOTH.  $2.60 
OVER  100  TYPE  FACES 
6  PT.,  COMPLETE  FT.,  25A-5#a,  $1.25 
8  PT.,  COMPLETE  FT.,  26A-60a,  $1.66 
10  PT.,  COMPLETE  FT.,  25A-60a,  $2.60 
12  PT.,  COMPLETE  FT.,  26A-60a,  $8.80 
14  TO  72  PT.  PRICES  ON  REQUEST 
WE  MANUFACTURE  TYPE.BORDEMTC. 
NEW  TYPE  CATALOG  FREE,  DEPT.  11 
RULEX  TYPE  CORP.,  549  S.  WELLS  ST., 
CHICAGO. 
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TYPE 


^ING  FAST!  Complete  series  Sans  Serif 
S^kabel  type,  light  or  bold  face,  sizes  8 
fn  SO  pt.  inclusive  only  $17.  Made  of 
flncat  hard  foundry  metal.  Hurry  for  yours. 
Old  Fort  Printer’s  Supply,  Fort  Wayne, 

Indiana. _ _ _ 

copperplate  gothic  and  Elrod  Rule 
Special  prepaid  prices.  Send  for 
^  Rayco  Type  Foundry,  447  N.  Frank¬ 
lin  St..  Chicago.  Illinois. 

TYPE  CASES 


ij^  CALIF.  Job  and  Triple  Cap  cases, 
1126  Your  local  dealer  can  supply  you 
or  write  direct  to  Chicago  Type  Case  Co., 
9019  Mton  St.,  Chicago,  Ill. _ 


TYPE  MOLDS _ 

molds  for  typemaking  machines,  all  kinds, 
made  or  repaired.  Phil  Nuemberger  Type 
Founders  Engineer,  656  S.  Wells  St.,  Chgo. 


WANTED  (REPRESENTATION) 

NEW  YORK  REPRESENTATION  (on  com- 
mission  basis)  for  new  Equipment  and  Ma¬ 
terials — Office,  Display  and  Demonstration 
Space,  convenient  and  accessible  at  all 
hours.  Box  449,  Graphic  Arts  Monthly, 
608  S.  Dearborn  St.,  Chicago. _ 


_ _ WANTED _ 

WE  BUY  FOR  CASH — Pictures,  Novelties, 
Post  Cards,  Blotters,  Discontinued  Lines, 
Paper,  Envelopes,  Books,  Sheet  Music,  Pre¬ 
miums,  Holiday  Goods,  over-runs  or  other 
merchandise,  which  may  be  difficult  to  dis- 

Ce.  Submit  samples  and  quantities  with 
est  cash  price  acceptable.  Quick  action. 

Fantus  525  S.  Dearborn  St.,  Chicago. _ 

LINOTYPE  &  INTERTYPE  machines,  maga¬ 
zines,  feeders,  matrices  and  other  compos¬ 
ing  room  equipment.  BEST  CASH  PRICES 
PAID.  Linot}rpe  Maintenance  Co.,  174 
Lafayette  St.,  New  York. _ 

HIGHEST  cash  prices  paid  for  Linotype  and 
Intertype  Machines,  magazines  and  matrices, 
printers  machinery  of  every  description. 
Payne  &  Walsh,  213  Center  St.,  N.  Y.  City. 
MIEHLE  VERTICAL — Give  serial  number, 
condition,  and  lowest  price  for  cash.  Box 
444,  Graphic  Arts  Monthly,  608  S.  Dear- 
bom  St.,  Chicago. _ 

INTERTYPE — Single  or  Multiple  Magazine 
Machine.  Cash  for  one  in  good  condition. 
State  age.  Box  446,  Graphic  Arts  Monthly, 
608  S.  Dearborn  St.,  Chicago. 


New  FLEXO  New 

IMPERIAL  PERMANENT  COMPOUNDS 
Gloss  Dull 

Will  not  deteriorate  with  age 
13  per  lb.  $1.60  per  Vi  lb. 


FLEXO  MANUFACTURING  CO.,  INC. 
»  Heward  8t  Dept  Q.  New  Yerk,  N.  Y. 


Full  Equipment — Elite  or  Pica 
Or  Your  Own  Selection  of  150  Tubes 
Weight  10  Pounds  Add  Pareei  Post  Charges 


Send  for  Catalogue  and  Price  List 
MACK  TYPE  CO.,  Ine. 

55  Fulton  Street  New  York,  N.  Y. 


WANTED 


WjLL  BUY  FOR  CASH,  6x9  Golding  Of¬ 
ficial  Press  in  good  condition.  State  price 
wanted.  Box  460,  Graphic  Arts  Monthly, 
608  S.  Dearborn  St.,  Chicago. 


NUMBERING  MACHINES,  typogn^apbic, 
and  %"  figures.  Mail  description,  proof 
and  prices.  Box  468,  Graphic  Arts  Monthly, 
608  S.  Dearborn  St.,  Chicago. 


GORDONS,  Cutters,  Type,  or  anything  in 
printing  equipment.  State  price,  condition, 
for  cash.  A.  Frank,  3017  Carroll  Ave.,  Chi¬ 
cago.  Van  Buren  9213. 


HARRIS  L.B.  41x64  Single  Color  Offset 
Press.  Box  461,  Graphic  Arts  Monthly, 
608  S.  Dearborn  St.,  Chicago. 

WANTED  TO  BUY  Post  Press.  State  low¬ 
est  price  and  terms.  Box  443,  Graphic  Arts 
Monthly,  608  S.  Dearborn  St.,  Chicago. 

WANTED  6/0  and  7/0  Single  color  Miehle 
and  28x41  Thomson  C  &  C  Press.  Box 
466,  Graphic  Arts  Monthly,  608  S.  Dear¬ 
born  St.,  Chicago. 


THOMPSON  AND  ELROD,  cheap  for  cash. 
Box  462,  Graphic  Arts  Monthly,  608  S. 
Dearborn  St.,  Chicago. 


WANTED — Series  of  Garamond  mats  for 
Linotype;  cash.  Box  466,  Graphic  Arts 
Monthly,  608  S.  Dearborn  St.,  Chicago. 

WANTED — Ludlow  mats,  30,  36,  48 

Tempo  Heavy.  Also  30,  42  Tempo  Bold. 
State  condition  and  price.  R,  W.  Ernest, 
3600  S.  Western  Ave.,  Los  Angeles,  Calif. 


WANTED — for  cash,  second  hand  Pollard- 
Ailing  addressing  equipment  in  any  condi¬ 
tion.  Box  464,  Graphic  Arts  Monthly,  608 
S.  Dearborn  St.,  Chicago. 


WANTED — Heavy  duty  press  10x16  or 
larger,  state  kind,  condition  and  cash  price. 
Quality  Printers,  106  S.  Liberty  St.,  Plym¬ 
outh,  Indiana. 


WIRE 


WIRE  for  stitching  —  Uniform  gauge  — 
proper  temper — Quality  guaranteed.  The 
Seneca  Wire  &  Mfg.  Co.,  Fostoria,  Ohio. 
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•  BARGAINS  • 

I  Hamilton  flat  top  single  tier  type  cabinet 
with  25-2/3  type  cases  $30.  Challenge  steel 
4  tier  galley  cabinet  with  100  8%  by  13 
pressed  steel  galleys  $35.  Tracy  top  double 
tier  type  cabinet,  steel  runs  with  40  lip 
front  cases  $75  complete.  Hamilton  impos¬ 
ing  table  complete  with  steel  top  39x65, 
plus  292  new  rustproof  8%  by  13  steel  gal¬ 
leys  $235.  Rosback  Pony  Six  foot-power 
punch  with  practically  new  heads  and  dies 
and  perforating  attachments.  Rebuilt  Chal¬ 
lenge  portable  router  complete:  M-24  with 
steel  cylinder  and  grippers  and  suction  pile 
feed,  very  special  ^  price.  One  Seybold 
power  round  cornering  machine  complete 
with  A.C.  motor.  One  Anderson  bundling 
press.  Two  Latham  stitchers. 

TYPE  &  PRESS 

632  Sherman  Street,  Chicago 


WIRE  STITCHER  SERVICE 

REPAIRING,  Rebuilding  all  make  Stitchers. 
20  years’  experience  in  this  line.  Special 
applications  and  parts  for  all  model  Latham 
Stitchers.  We  buy  and  sell  rebuilt  stitchers. 
W.  R.  PABICH  MFG.  CO.,  2855  N.  Rock¬ 
well  St.,  Chicago,  Ill. 


WOOD  TYPE 


BUY  DIRECT — Wood  type,  cutting  sticks, 
reglets,  borders,  etc.  Catalog  FREE.  Acme 
Wood  Type  Co.,  61  Beekman  St.,  N.  Y.  C. 


WOOD  RULE— TINT  PLATES 


SAVE  2/3  on  FINE  WOOD  RULE— 84  pt. 
@  75c  yd.,  72  pt.  @  60c  yd.,  48  pt.  @ 
40c  yd.,  36  pt.  @  35c  yd.,  24  pt.  @  30c 
yd.,  18  pt.  @  25c  yd. 

TINT  &  VARNISHING  BLOCKS  — most 
sizes  are  l%c  to  2  c  per  sq.  in. — type  high 
rock  maple  prints  like  zinc — guaranteed! 
TWELVE  LARGE  SOLID  STARS  for 
$1.60 — font  contains  2  stars  each  3,  4, 
5,  6,  8,  10  picas — also  CIRCLES. — Ameri¬ 
can  Wood  Type,  270  Lafayette  St.,  N.Y.C. 


WANTED  —  More  printers  as  well 
as  manufacturers  and  dealers  to 
try  out  the  GRAPHIC  ARTS 
MONTHLY  Classified  Advertising 
Section.  Once  they  try  it  they  will 
use  it  whenever  possible.  They 
will  find  profits  in  these  pages. 


BANKRUPT 

TYPE  SALE 

ALL  NEW-MADE  FROM  HARD  NETAi 
BODONI  BOLD 

BODONI  BOLD  ITALIC 

Same  prices  as  Bodoni  Bold 

CASLON  BOLD 

42  pt.  4A-6a...$  4.70  60  pt.  4A-et..  SlOix 
48  pt.  4A-6a...  5.95  72  pt.  3A-4a..’  |0* 

CHELTENHAM  BOLD 

42  pt.  4A-6a - $3.80  60  pt.  4A-6s..  SlJs 

48  pt.  4A-6a....  5.00  72  pt.  3A-4a.!.'.  9« 

CHELTENHAM  BOLD  CONDENSED 

42  pt.  4A-6a - $4.80  60  pt.  4A-6a..  $  #As 

48  pt.  4A-6a....  6.00  72  pL  3A-4a....  I04s 

CLOISTER  BOLD 

42  pt.  4A-6a. . . .$3.55  60  pt.  4A-6a....tt7s 
48  pt.  4A-6a....  3.90  72  pt.  3A-4a.,..  7,15 

CLOISTER  BOLD  ITALIC 

Same  prices  as  Cioister  Bold 

COOPER  BLACK 

42  pt.  4A-6a....$5.50  60  pt.  4A-6a... $10.15 
48  pt  4A-6a....  6.90  72  pt.  3A-4a...  11.15 

FRANKLIN  GOTHIC 

42  pt.  4A-6a - $4.40  60  pt.  4A-6a...$  9.95 

48  pt.  4A-6a....  5.65  72  pt.  3A-4a...  10.25 

FRANKLIN  GOTHIC  CONDENSED 

42  pt.  4A-6a _ $5.40  60  pt.  4A-6a...$l0.95 

48  pt.  4A-6a _  6.65  72  pt.  3A-4a...  11.25 

GARAMOND  BOLD 

42  pt.  4A-6a _ $4.95  60  pt.  4A-6a...$  9.70 

48  pt.  4A-6a _  6.25  72  pt.  3A-4a...  10.20 

GARAMOND  BOLD  ITALIC 

Same  prices  as  Garamond  Bold 

GOUDY  BOLD 

42  pt.  4A-6a....$4.00  60  pt.  4A-6a....$8.70 
48  pt.  4A-6a....  5.25  72  pt.  3A-4a....  9.20 

GOUDY  BOLD  ITALIC 

Same  prices  as  Goudy  Bold 

KENNERLY 

48  pt.  4A-6a _ $5.15  60  pt.  4A-6a....$8.30 

72  pt.  3A-4a....$8.75 

SANS  SERIF  LIGHT 

Same  prices  as  Sans  Serif  Bold 

SANS  SERIF  BOLD 

42  pL  4A-6a _ $3.65  60  pt.  4A-6a....$7.30 

48  pt.  4A-6a _  4.50  72  pt.  3A-48....  7.85 

SANS  SERIF  EXTRA  BOLD 

42  pt.  4A-6a _ $4.05  60  pt.  4A-6a....$8.l5 

48  pt.  4A-6a _  5.30  72  pt.  3A-4a....  9.00 

ULTRA  BODONI 

42  pt.  4A-6a....$5.25  60  pt.  4A-6a...$!0.K 
48  pt.  4A-6a....  7.10  72  pt.  3A-4a...  11.90 

ULTRA  BODONI  ITALIC 

48  pt.  4A-6a _ $8.10 

Points  and  figures  included  in  all  fonts. 

GEO.  A.  FABER,  Liquidator 

538  S.  WELLS  STREET,  CHICAGO,  ILL 


I  So  it  is  in  the  I 

of  Printing.  It  just  takes  I 
one  move  to  win  —  Move  I 
with  RAPID  ROLLERS!  | 

Entire  Building  Used  for  Manufacture  of  Rapid  Roller  Products 
D.  M.  Rapport,  President 


#• 


